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ORDER AND DISPATCH CENTER— Teamwork of phone order taker, dispatcher and truck driver speeds 


handling of McCall Oil Co.'s customer needs. Dispatching is zoned from four tw 16 districts which can 


} 


expand or contract as volume ranges. Left right are Noreen Johnson, James W. Fray and Lauren Nichols 


Customer Card Signals When Fuel Oil Is Needed 


Automatic degree day fuel oil delivery system utilizes a single customer card file with 
a sliding tab which tells when more oil is needed The visible index cards are held in flat 
metal trays. All data on past deliveries, together with the degree day total for next season, 


are posted on the cards. Page 48 





PRODUCTION LINE FILLING 
- of 700 Drums Per Hour 


Above: One side of a double-line drum filling opera- 
tion employing 20 Brodie fixed quantity Control 
Meters, in operation at U. S. Noval Fuel Supply 
Depot, Pt. Molate, Richmond, Californic 


— with BRODIE 
fixed Quantity Control METERS 


High speed barreling, packaging, blending or mixing 


of petroleum products is handled on a continuous pro- Two Brodie Quantrol Me- 
ters are installed at each 


drum filling station for fast, 
fixed quantity repeating Quantrols. An operator has continuous production-line 


duction line basis by Brodie Meters equipped with 


only to open the valve for each filling, and the Brodie operation. 
Quantrol shuts off automatically when the set quantity 

is reached. Both the exact volume and the number of 

containers filled are progressively totaled on separate 

totalizers. The package totalizer can be reset to zero 

at the end of each run, batch or filling operation. 


Investigate today. Write for bulletins No. 621 & 622 


se 
Bropie fe" METERS 


RALPH W. BRODIE CO., INC. . oist & LOWELL STREETS, OAKLAND 8, CALIFORNIA, U.S.A. 
Division Offices: 550 SQ COLUMBUS AVE MT. VERNON, N.Y. - 59 E. VAN BUREN, CHICAGO 5, ILL. - 307 SO. PEARL STREET, DALLAS, TEXAS 
7M Gh AVE, M SEATTLE ©, WASH. . 7101 S. SAM PEDRO, LOS ANGELES II, CALIF. « REPRESENTATIVES AND STOCKS IM ALL PRINCIPAL CITIES 





One hat that stays put! 


The man under the Gulf hat— the Gulf Dealer — 
has a reason for confidence in his future success 
and security. 


That’s why more than 8400 dealers have been 
with Gulf for 10 years or better. 


This dealer satisfaction is no accident. For the 
Gulf Dealer has unsurpassed petroleum products 
to sell. He shares in a customer loyalty resulting 
from a 50-year record of service second-to-none. 
And he benefits from a huge advertising campaign 
that keeps new customers coming in. 


Every Gulf Dealer is part of —takes pride in— 
the Gulf national reputation. He has all the train- 
ing and sales facilities of a great organization be- 
hind him. 

He has, in short, his hat placed firmly on his 
head—and he knows where he’s going. 
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Public acceptance and demand for Gulf products 
is one of the many important reasons why more 
than 8400 dealers have been working hand in 
hand with Gulf 10 years or longer. 
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GULF OL CORPORATION + GULF REFINING COMPANY 
GENERAL OFFICES, PITTSBURGH, PA. 








A CONTAMINATION-FREE 


PRODUCT 


Bottom Outlet Type 


Is your product absolutely clean, 

your pump and loading valve protected 

against scale, grit, dirt and other foreign 
materials? 


Be sure! Use OPW Line Strainers for a contamination 

free product. Tight fit of cage and screen assures all 

product passing through strainer. Screen areas are many 

times pipe size for full flow. The simplicity of screen removal, 
cleaning and replacing, facilitates reguler, periodic checkup in the 


" Ne. 487 F 
shortest possible time. 


T outlet type 


Choose your size, type and mesh! 125-pound standard or 200-pound F hd os ~¢ 
high pressure types. Bottom or top outlet cage, reinforced for sturdiness fa 
ard precision-fit. Screwed or flanged end. Flanges, bolts and gaskets 
to suit. Strainer meshes from 14 to 300. “ 
Contact your OPW jobber (in all principal cities 
If jobber cannot supply you mail coupon 





OPW CORPORATION 


2735 Colerain Ave. Cincinnati 25, Ohio 


Please furnish further information on OPW 
Line Strainers. 


Name 
CORPORATION [>is 
VALVES @ FITTINGS @ ASSEMBLIES Aintree 
for handling hazordovus liquids 
2735 COLERAIN AVE City 
CINCINNATI 25, OHIO 
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AHEAD OF 


THE NEWS 





MOTOR OIL SALES CO-OP 


west city 


Car dealers in one Mid- 
have organized a “Motor Oil Purchasing 
Group is set up to buy motor oil in large 
After a 10% mark- 
up, oil is sold to car dealers at price less than paid by 
service station dealers. Though intensive effort was 
made to interest majority of motor oi] suppliers in 
deal, to date only one major oil company has fallen 
in line. Concern of some suppliers is that word of this 
a recent development—-will reach station deal- 
ers and a concerted drive to get a similar deal for 
stations may result 


Co-op I 


quantities at sizeable discount 


set-up 


WAIT-AND-SEE..A leading California multi-pump 
authority reports that the 


movement If In a 


multiple-pump station 
“eooling-off" period. Enthusiasm 
for the marketing technique, which started as a self- 
device in 1947, hit its peak in 1950. The ex- 
pert thinks the companies engaged in multi-pump will 
observe the results of their respective programs for 
1 while. Then they'll decide whether to change their 
continue 


aervic 


programs them as they are or continue 


marking time 


IRAN A SPRINGBOARD? Come September, look 
for Howard A. Cowden, president of Consumers Co- 
operative Assn., to renew efforts to get Middle East 
oil put under an agency of United Nations (see NPN 
Aug. 31, 1949). Though Mr. Cowden won't elaborate, 
he does say the subject will come up at the Septem- 
ber meeting of International Cooperative Petroleum 
Asan. in Copenhagen, and he intimates that the Iran- 
ian situation affords another argument in favor of 
such a move 


NOT JUST OIL--The campaign to designate such 
products as lubricating oils and lubricating greases 
rather than just oils and greases—-is making satis- 
factory progress, according to the Independent Oil 
Compounders Assn., which points out that these prod- 
ucta are manufactured for the specific purpose of effi- 
cient lubrication and are not just greasy. The associ- 
ation is continuing its campaign for this nomenclature 
wherever the products are written or spoken about. 
Mere use of the word “oil” is not sufficient, the associ- 
ation says, since obviously it may refer to crude oil, 
Diesel oil, gas oil, furnace or fuel oil. 
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CREDIT-CHECK INTEREST At least four mor: 
majors are actively considering the credit-check sys 
tem installed by General Petroleum the first of this 
year as a replacement for credit cards. (See May 9 
NPN, p. 49.) Two of them sent delegations to Los 
Angeles to discuss the system with General officials 
Three others have had the system under survey for 
some months. 


TAPPING SELF-SERVE TRAFFIC—One West Coast 
major is studying the advisability of systematically 
spotting its conventionals in the immediate vicinity of 
self-serves. During the gasoline retail price war, th« 
company noted that the slashed differential drew self- 
serve customers to nearby major conventionals. Com- 
pany is working on the theory that spectacular self 
serve layouts attract traffic, but that a certain per- 
centage can be lured away by a major brand gasoline 
with price just a penny or so higher, and giving full 
Bervice 


BIG NOJC ‘GATE’—-Widest jobber representation in 
the history of National Oil Jobbers Council meetings 
promises to mark the July 17-19 meeting in Atlantic 
City. NOJC has invited several non-member groups 
to send representatives, and many eastern jobbers not 
officially representing their state associations have 
made plans to attend. Non-member groups invited 
are the Independent Oil Men's Assn. of New England, 
Michigan Petroleum Assn., newly organized California 
Petroleum Distributors Assn., and Wyoming Oil Job- 
bers Assn., which has applied for NOJC membership 


NO SPLIT PROFITS— Hints by the government—fol- 
lowing its victory in the Richfield exclusive dealing 
case—that the door is now open for split gasoline ac- 
counts, are not likely to get a more favorable recep- 
tion now than in the past. In addition to supplier re- 
luctance to put money into outlets that (1) give onlv 
lukewarm promotion to its products, or (2) inspire 
doubts about maintaining quality of its gasoline, there 
is protest at the retail level. Owner of a small station 
chain in East sees nothing but headaches for himself 
in a split account. For example, he points out he 
would not be nearly so good a customer to his sup- 
plier if he split his three million annual gasoline gal- 
lonage. 
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For Proved Quality... 
Longer Performance 


For more than a quarter century M & § Pumps huve been 
perfected and proved by engineering “know-how and 
first-hand experience of leaders of the oil industry. Torture 


tested in all types of locations and weather conditions 


Today, the M & S Pump offers all the advancements in quality 
achieved by these years of research. A precision machined 
pumping unit for smoother operation stronger, long 
lasting housing large capacity air separator capabl« 
of handling gasoline or diesel fuel. Premium quality 
sngineered for extra years of performance at no extra cost 


Built for more service less servicing 


MARTIN & SCHWARTZ INCORPORATED 


Salisbury, Maryland 


NEW YORK ° PHILADELPHIA ° CHICAGO 














(4 AT 
What 5) productive years 


have meant to your industry 


This year, we at American Can Company are observing our 50th Anni- 


versary 


Offhand, you wouldn't think our anniversary would be very important 
except to the 33,000 people who work for Canco. But may we remind 
you that this anniversary celebrates 50 productive years that have helped 
the oil industry grow and prosper? 


During this half century, Canco’s growth and co-operation with your 
industry have brought forth widespread process and product improve- 
ment—opening new markets and helping you sell in a// markets more 
efficiently than ever before 


A good case in point is the tamper-proof 

can for motor oil. An adaptation of the 
sanitary can, this container assured motorists 
of getting refinery-sealed motor- oil. 

It gave a huge boost to sales in service 
stations in every state. 


The people of Canco are proud of this and the many other Canco con- 
tributions to this industry. 

And it is our pledge for the years ahead that the inventiveness and 
ingenuity so characteristic of Canco will continue to explore and open 
up new areas of usefulness to your industry, and to the consumers it serves. 


x st 1901— 50TH vce 


AMERICAN CAN CO. 


New York - Chicage - San Francisco - Hamilton, Canede 
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PAD Would Be Justified in Slowing 
Reckless Expansion of Natural Gas 


By Herbert A. Yocom, Washington Editor 


There is every justification for the 
consideration being given by PAD 
to the need for an order which, after 
a@ given date, would bar extension of 
natural gas service to new space- 
heating customers and except on 
PAD’s approval, to new large-volume 
customers. 


The problem is not one of a lack of 
gas, but of a lack of steel to complete 
transmission lines into the areas of 
greatest demand, principally that sec- 
tion north and east of the Ohio River 

Whereas PAD had estimated a 
“real need” for 878,300 tons o- pipe 
during the current quarter, the De- 
fense Production Administration saw 
fit to make only 517,800 tons avail- 
able. Nor is there any guarantee that 
DPA will do even as well as in the 
subsequent quarter, for which PAD 
has claimed 609,500 tons as the 
“absolute minimum” required to com- 
plete, into so-called critical areas 
lines which collectively now are about 
75% built 

Ergo, the necessity for PAD to do 
something—and quick to make cer 
tain that those consumers now con- 
nected to gas will not have to do with- 
out this winter by reason of a reck- 
less overloading of present trans- 
mission and distribution systems. 

PAD literally is bending over back- 
wards to be reasonable in whatever is 
finally done. While the tentative draft 
of a proposed limitation order seems 
far from harsh in its terms, embody- 
ing liberal exemption provisions, etc., 
the agency is not content to rely 
merely on its own judgment but, in- 
stead, is soliciting the advice and 
opinions of gas distributors every- 
where and, before any order issues, 
will consult with the Gas Industry 
Advisory Council 

In the meantime, what protests 
have been heard to date seem largely 
the result of a campaign inspired by 
furnace and appliance manufacturers 
anxious to preserve what, for them 
has been a booming business. Their 
concern is understandable, but hardly 
valid in the light of all the known 
facts 


Note: The big gas transmission 
companies are as much to blame for 
the current difficulty as anyone else 
Long before Korea, it was quite ob- 
vious that they were biting off more 
than they could chew by creating new 
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demand too fast and that it only re 
mained for steel to get tight to put 
them in a real bind. They are in that 
bind now, hence the need for govern 
ment to step in 


PAD plans on adding 198 employes 
to its staff during the fiscal year 
just started..the most of them be- 
tween now and fall, in anticipation 
of possible supply difficulties this 
winter. On June 30, PAD was just 
shy of having 250 on the payroll; is 
shooting to have 448 on the job, pro- 
vided Congress approves a $3,170,000 
budget, and provided Secretary Chap- 
man comes up with desk room for 
the new employes. Both of these are 
big uncertainties, however. Not only 
is Congress in a cutting mood, but 
Interior Department has been so nig 
gardly with space that present per- 
sonnel average one to every 65 squar: 
feet as against an average of 10% 
square feet for the department as a 
whole 


Washington Notes: As of last mid- 
week, PAD had yet to receive 80 
much as a single request from in- 
dustry for priorities help in getting 
controlled materials for service sta- 
tion construction . Rated capacity 
of refineries in over 40 friendly for- 
eign countries will reach a total of 
around 4.7 million b/d in the fourth 
auarter, up 380,000 b/d from a year 
ago; will rise another 500,000 b/d 
by the end of 1953 with scheduled 
completion of still more capacity 
Stockpiling of tetraethy! lead is pro- 
ceeding about on schedule, with the 
cnly immediate upsetting feature, 
from government's standpoint, that 
of getting adequate tankage installed 
at refineries. Incidentally, a 15,000- 
gal. tank will hold about 150,000 
pounds of TEL Those 43,400 new 
oil and gas wells programmed for 
1951 will entail drilling a total foot- 
age of 160 million feet, with each 
well averaging 200 feet deeper than 
was the case in 1945 To meet a 
probable 12° increase in demand for 
foreign oil in 1951 over 1950, PAD 
figures that foreign crude production 
next quarter must show an increase 
of nearly 24% over the 1950 average 
and that drilling in the Caribbean 
and Middle East areas must be 
stepped up at least 50° 


AUDITING 


It's no idle phrase when we say, 
“Richfield SERVES the Independent 
Distributor.” For example, consider 
the RICHFIELD AUDITING SER- 
VICE. 

Richfield’s Special Representatives 
are always available to assist Rich- 
field Distributors with their book- 
keeping and accounting problems. 
expert “trouble- 
shooters,” skilled in spotting the 


These men are 


problem at its soyrce and supplying 
a sound, practical solution. This is 
but one of the special, extra services 
which save time and money for the 
men who distribute high-quality 
Richfield Products. 


For complete details on a Richfield 
Franchise in your area, phone, wire 


or write today to... 


Nidiaia ay 


Oil CORPORATION 
OF NEW YORK 


SERVING THE EASTERN SEABOARD 


FROM MAINE THROUGH THE CAROLINAS 
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The Pacifi 
fustry will be 
ivillan 


Coast petroleum in 
self-sufficient from a 
standpoint for at least the 
next five years, Ol] Producers Agency 
of California reported July 5 in an 
atimate prepared for Washington 

At the same time, the agency in 
ferentially questioned the need for 
pipe lines to bring crude of petroleum 
products into Pacific Coast from out 
aide sources (For discussion of a 
controversy on this point, see Pacifix 
Coast Comment, p. 30.) 

The agency said its estimate indi 
eates there will be sufficient oil from 
California fields to supply civilian de 
mand on Pacific Coast, plus a sur 
plus of about 130,000 bd for emer 
gency demands 

The agency's estimate shows that 
District V_ civilian 
increased 3.6% 


demand haa in 
annually and that 
California's crude oil reserves have 
increased by an average of 83,111,000 
bbls. per year in the five-year period 
1946-50. Yearly crude production has 
averaged 9.4% of reserves during th: 
same period 

Projecting these figures to 1955 
results in a civilian demand of 991,000 
b/d, reserves of 4,066,096.000 bbls 
amd a crude production capacity of 
1,047,000 b/d in 1955, the agency said 

Natural gas liquids production is 
estimated at 74,000 b/d in 1955, mak 
ing total indigenous production of 
hydrocarbon liquids 1,121,000 b d and 
resulting in surplus of 130,000 bd 
Normal receipts, which consist of 
such products as lubricants, some fuel 
oils and others from eastern produc 
ing and refining areas, have averaged 
17,000 b/d for past five years and are 
assumed to continue at that rate, re 
sulting in surplus of 147,000 bd 
the agency reported 

In event of emergency, Elk Hills 
Naval Reserve is good for 120,000 
b/d, making a supply of 267,000 bd 
above estimated Pacific Coast civilian 
needs 

If necessary, crude production can 
be increased to a rate greater than 
9.4% of reserves. With this increased 
production and rationing, a surplus of 
400.000 to 500.000 bd could be ce 
veloped, available for the Military 
the agency added 

Average refinery runs and produc. 
tion of all principal products declined 
in week ended June 30, API statisti. 
cal report shows With exception of 


gasoline, inventories of all products 
gained. (See summary table on this 
page.) 


Crude oi] and wmdensate produc 


tion was down 11,500 b/d from previ 
jus week's record high to 6,180,550 
bd 


Day's supply of gasoline at the end 
f June this year was the same as 4 
year ago. Distillates were six days 
ahead of 1950, but both kerosine and 
residual were lagging two days be 
hind 


June 30 May 31 June S06 


1961 igs! 1950 
Fintehed «& t he 
<am 
Kerusine . ‘ 5 
stillate fue " ve 
Residual fue oa z z= 
Bureau of Mines revised forecast Sgures « 


ering period three months ahead have beer 
employed by NPN in calculating days supply 
f stocks (APl data) shown for June 30, 1951 
Comparative figures for stocks at end of pre 
eding month were calculated in same manner 





Comparative Ggures for 1960 date shown were 
siculated from Bureau of Mines actua) stocks 
figures for date shown and actual consumptior 
figures for period three months beyond that 
fate 

Gasoline Consumption estimates 


for 20 more states have been reported 
by API (Figures are in thousands 
of gallons.) 


Aprii 1951 April ise % (hanger 





Alabama eo ae 
Califor ‘ MS O41 204 YS6 14.2 
torad 36,708 14.651 5.8 
Florida ~O.448 72.47% 11.0 
Kentucky 2 ase 7.2 
Maine 15.873 1¢ 
Massachusetts 79.145 = 
Michigar 162.175 a) 
Minnesota 67.098 . 
Missiasipp 41.454 7 
Missour 310 1 
Montana 21,014 11} 
New Mex ve 
North Car na ; 6 
Oho 7S os 
‘elahoma 7.734 a 
bregon 44,701 7 
tal 18.636 13.6 
ginia 73.227 a4 
Neat Virg : 1.51 s 61 1 1 


Standard of Ohio is going into the 


production field, having acquired 


wan The company will have five 
drilling rigs operating in area by the 
middle of July 

Farm-out to Ohio Standard is lar 
gest of three agreements: just granted 
by Sohio Petroleum Co 


Pennsylvania Grade crude runs to 
stills dropped 4,715 b/d during the 
week ended June 30, as compared 
with the previous week, according to 
National Petroleum Assn. statistics 
The following comparative figures ar« 
in b/d 


Week Pnded Week Padded Week Pnded 
June 30, 1951 dune 73, 1961 duly 1, 1950 
SOS 55.520 52. 69 


Expansion in Brazil Plans for ex 
pansion of Brazil's oil refining capa- 
city and its tanker fleet are going 
ahead without the participation of 
foreign oil companies, the July issue 
of Petroleum Press Service (London 
England) states 


The program would increase refin 
ery capacity to 130,000 b/d in a few 
years, This, however, is not expected 
to meet demand if consumption con 
tinues to increase at present rate 


Brazil now has four small refin 
eries--Mataripe (owned by the gov 
ernment’s Conselho Nacional do Pe 


troleo), and three privately-owned 
plants, Ypiranga, Uruguayana and 
Metarzzo. These plants operate on 


Venezuelan crude and have a total 
capacity of 5,500 b/d. Output of the 
Mataripe refinery will be doubled to 
5,000 b/d and the Ypiranga refinery 
production is being increased fron 
1,000 b d to 5,000 b/d 


The main expansion projects are 
being planned by the government and 
eall for erection of two, 45,000 bd 
refineries 


Summary of API Report of Refinery Operations 


Production 


Crude runs-daily avg 
Foreign crude included 
Per cent operated 
Gasoline 

Kerosine 

Distillate fuel oil 
Residual fuel oil 


stocks 
Finished & unfinished gasoline 
Kerosine 


Distillate fuel oil 
Residual fuel oil 


Why is complete antiknock service very much 


Ethyl! service follows every drop of 


“Ethyl” antiknock 


fluid 


like a diamond? Conti: 


all the way 





Week Week Increase 
bade tnded or 
June dane 23 Deerease 
(theusands of bbls.) 
6,595 6.649 ‘4 
534 533 1 
95.2 96.0 08 
21,666 22,107 441 
2,270 2,570 300 
8.542 8,806 264 
9.036 9,295 259 
126,844 892 
24,142 3, 371 
65,700 62,969 2.731 
41,097 40,647 450 





ued from preceding page 
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search program is constantly in progress. 


Finally, because these engines are used 





Why is complete 
antiknock service 
very much 


like a diamond? 


antiknock service, 
like a valuable diamond, has many 


facets ...each of which must be perfectly 


formed in itself and properly related to 


the others. 


It is Ethyl’s twenty-seven years of 
experience concentrated in the anti- 
knock field which has made possible 
the painstaking development of each 


individual facet. 





1940 1950 Arcrease 


Why is complete antiknock service very much 


like a diamond? Continu 


Ethyl! service follows every drop of 
“Ethyl” antiknock fluid all the way 
from its manufacture to its ultimate 


consumption in an engine. 


“Ethyl 


antiknock compound is mixed 
with gasoline—so we assist refiners in 
blending operations, offer a wide vari- 
ety of technical aids and, through na- 
tional advertising, help them sell leaded 
gasoline. Since this gasoline is used in 


engines, a continuous fuel-engine re 


search program is constantly in progress. 
Finally, because these engines are used 
in many types of vehicles—cars, trucks, 
buses, tractors, airplanes spec ial Ethy! 
ictivities have been deve loy ed in each 


specialized field. 


Each of these services is a facet on the 
Ethyl service diamond—important in- 
dividually, but whose true worth can be 
measured only in terms of the entire 


program. 


ETHYL CORPORATION 


NEW YORK 17, NEW YORK 


Experience 





is the most important ingredient in “Ethyl” antiknock fluid 
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Probloon : 
Station Valualion Yo000 "23400 134h 
y PAG Cutis £000 ol 0 


HOW CAN YOU INCREASE YOUR PROFIT 
NOW ON TODAY'S CAPITAL INVESTMENT... 
USING PRESENT ISLANDS AND UNDERGROUND TANKS? 


Solution: Replace your present single pumps with 
THREE NEW BOWSER SIAMESE ROL-WAYS to double the 
gasoline selling facilities of your station ... to clear the 
way for MORE PROFITS! 


The Bowser Siamese Rol-Way 
serves two cors at once .. . gives 
you maximum dispensing capacity 
per squore foot of driveway. 





May we send you complete in- 
formation on this modern two- 
cor pump? Write today! 


Why waste time here while this side is busy? 


BOWSER, INC., 1301 CREIGHTON AVENUE, FORT WAYNE 2, INDIANA 





@ or coll our neorest regional office ¢ Atlenta @ Chicago ©¢ Clevelend ¢ Delles 
sd 7 | | f AN , , Kenses City @ Los Angeles © New York © Son Francisco © Weoshington, D. C. 
U O LIQUID CONTROL SPECIALISTS SINCE 1885 


LALLA LORELEI AO tk ast 





try SANTOLENE ( to stop tanker corrosion 


Internal corrosion in tankers may 


vou as much as $90,000 a year in main 


tenance, including cost of critical mater 
sla, down time Examine 
Santolene C 


petroleum products, as a means of con 


ind manpower 
corromon inhibitor for light 
trolling tanker corromon 

Santolene C, added to the light petroleum 
cargo, is believed to form a protective 
coating on metal. This coating remains 
to protect the ship when condensation 
covers the empty hold or when sea water 
is used for ballast 
Santolene C 
in the 


has also been proved effec 

and in product 
pipe-line service. Results have been con 
firmed through use by a major oil com 
pany which, for more than a year, has 


tive laboratory 


marketed all types of light petroleum 
products 


It burns 
completely with the fuel, leaving no resi 
due. Diesel and gasoline engine tests have 
proved that Santolene C does not reduce 
engine ¢ leanliness, causes no injector 
adverse effect on any 
factor of engine performance 


Santolene C is product-soluble 


fouling, has no 


If you have a corromon problem with 
light petroleum products in refineries, 
pipe lines, tanks, tank cars or tankers, 
Santolene C may soive it for you. For 
technical information on the use of 
Santolene C, write, wire or telephone 
MONSANTO CHEMICAL COMPANY, 
Organic Chemicals Division, 1700 South 
Second Street, St. Louis 4, Missouri. 


urGcENT If you 
returnable drums 


have empty carboys or 
please return them to 
your supplier promptly. They're urgently 
needed. Containers are scarce! 

Santolene: Reg. U.S. Pat. Off 


ONSANTO 
CHEMICALS ~ PLASTICS 


SERVING INDUSTRY... WHICH SERVES MANKING 
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There's @ Red Seal Bulk Plont or Tank 
Truck meter for every vse. See the 
improved Avto- Stop quvontity control 
end Print-O-Meter ticket printing reg- 
isters 


There's nothing like the warm feeling you get when you know occurate 
petroleum meters are keeping track of your inventories, preventing losses, 
and giving you figures that ‘‘add up"’ month after month. 

And there's no substitute for the dependable accuracy you find only 
in Red Seal meters, resulting from the utmost in design, materials and 
machining precision. Only one moving part in the measuring chamber, 
with positive, non-wearing seal of a capillary film of oil. No intricate 
valves, leathers or piston rings. It's all so simple there's little to go wrong 
if properly installed. Put Red Seal meters at all key points—in bulk plants 
and on tank trucks—for accuracy you can bank on. Just phone your near- 
est Neptune jobber or Branch Office. 


ee ee oe 


50 WEST SOTH STREET 
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NEW YORK 20, N. Y 








SAFE 
' DEPENDABLE 


Write for catalog 


5300 HARVARD AVENUE CLEVELAND 5, OHIO 
AIR COMPRESSORS - HYDRAULIC LIFTS - LUBRICATING EQUIPMENT - PNEUMATIC ACCESSORIES 
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MACK TRUCKS 


ee Yo Tough. 


@ There are many good reasons why a Mack is your best truck 
investment during times like the present. Most important of all is the 
undisputed fact that Mack trucks outlast them all. 

This means that with a Mack truck you can face the uncertainties of the 
future with assurance ...confident that even if trucks should become 
hard to replace your Mack will see you through...that it will stay on the 
job delivering dependable service mile after mile and year after year. 

Thousands of truck users in World War II found out by 
actual experience that they were indeed “Lucky to own a Mack.” 
Whatever the future may bring, you'll find that for a sound 
investment in long-term reliability and operating economy there's no ... outlast them all 
other truck to match a Mack. 

Your nearest Mack branch or distributor will give you the full 


é Mack Trucks. Empire State Building, New York 1,N.Y. Factories 
story on what “Built Like A Mack” means in extra long life, extra at Allentown, Pa; Plainfield, N. J.; Long Island City, N.Y 


: Factory and 3 in all principal cities for 
strength and stamina, extra performance and extra dependability. 





service end parts. in Canada: Mack Trucks of Canada, Ltd 


In rigorous hauling of petroleum products Mack trucks 
“see you through” with long-lasting, dependable 
operation. These twe Mocks ore part of a fleet of 57 
serving Metropoli Coal Company of Boston, Moss 
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THIS O.1.1.C. ADVERTISEMENT, emphasizing the important role th 
play in their communities, is currently appearing in: Collier's, Saturd 
American Weekly, U. S. News & World Report, Pathfinder, 
Journal, Farm & Ranch, Successful Farming, Scholastic, Gra 


at local jobbers and distributors 
av Evening Post, Look, Life, This Week, 
Capper’s Farmer, Country Gentleman, Farm 
de Teacher, Instructor. 
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IT’S MORE THAN JUST A SLOGAN... 


Keep the Power 
You Bou 


Prasin and again, your dealers’ best oil 
customers are reading this attention-getting 
advertising on 100% Pure Pennsylvania 
Motor Oil. It appears each month in leading 
national magazines—LIFE, THE SATURDAY 
EVENING POST, HOLIDAY, COUNTRY GENTLE- 
MAN, PROGRESSIVE FARMER. And the key sell- 
ing phrase—“ Keep the power you bought’”’—is 
going over because it makes sense to people 
who are more concerned than ever about 
the care of their cars, trucks and tractors. 


You can get the most sales power out of this a P Tae powss You ‘Boucur 
advertising if you tie in your local promotion Mgh-speed summer d 


weeds the extra, heat 


and make sure your dealers let everyone— 100% Pun Prennteani te ne 


mer engune 


customer and prospect alike—know where to 
buy your 100° Pure Pennsylvania Motor Oil. 





PENNSYLVANIA 


MOTOR on 





For your protection, only oils made from 100% Pure Penn 
sylvonia Grade Crude which meet our rigid quality require- 
ments are entitled to carry this emblem, the registered badge 
of source, quolity and membership in our Association. 











PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
Oil City, Pennsylvania 





Remote Metering a Reality! 


Have Positive Basic Accounting, 
Gain Security 


THE ROCKWELL WAY 


at Bulk Plants, Pipe Line 
Terminals 


You can get exwct control over measurement 


when your Rotocycle meters are fitted with 
Rockwell Remote Registration Units. That's 
because this system transmits all meter read 
: ings to 4 central control room under the eyes 
WHAT YOU MEASURE HERE ; of the plant supervisor. It's done safely, swiftly, 
surely by electrical impulses. Your dispatcher 
has complete control over every loading 
throughout the plant. And you get unalterable 
printed totals to verify each transaction. With 
the Rockwell system you reduce the human 
clement of error to a minimum gain greater 
plant security. These units are now availabk 
both for new metering installations as well as 
for application w existing Rotocycle meters 
Write for bulletin OG-324 


It's done Electrically... with Safety and Surety 


Remote reading is accomplished by electrical 
synchronous type motors, UL approved, with 
the motor fields of both the transmitter and 
receiver directly connected t a common ‘ 
volt, 60 cycle A.C power supply and their 
armature circuits interconnected. Through a 
gear drive the transmitter is rotated propor 
tionately to the meter revolution as the product 
is being measured. With the feld circuits 
energized the rotations of the transmitter are 


exactly duplicated by the receiver in the con- 


trol roon 


<a ek 


ROCKWELL MANUFACTURING COMPANY 
PITTSBURGH 8, PA. 
Atlanta Bostor Chicago Columbus Houstor Kansas City Los Angeles 


New York Pittsburgh Son Francisco Seattie Tuo 


Rockwell Remote Registration 
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Oil Marketing to Get 80% of Steel Needs—PAD 


By ANDREW R. PATLA 
NPN Staff Writer 


WASHINGTON PAD officials 
“don't see anything wrong” with the 
materials outlook for the marketing 
branch of the oil industry 

As a matter of fact, they are of 
the view that when the Controlled 
Materiais Plan really gets rolling in 
the near future, it should provide 
marketers with from 80 to 85% of 
the vital metals they used during 
the pre-Korea period 

And this, they point out, is about 
double 40-45% of pre-Korea rate at 
which those materials now are flow- 
ing into marketing and distribution 
channels 

The officials who saw nothing dis- 
turbing about the situation were 
Frank A. Watts, director of PAD’s 
Materials Division, and Rolland P 
Wood, chief of the Marketing Ma- 
terials Branch. 


Steel for Marketing—At the same 
time, they sought specifically to dis- 
pel the “erroneous impression” har- 
boured by some oil men that the total 
availability of steel for oil market- 
ing during the third quarter 1951 
would be only 8,000 tons, or about 
12% of steel used during an average 
quarter in the first half of 1950 

That tonnage, they pointed out, in- 
cludes only line pipe and certain 
miscellaneous steel forms which are 
peculiar to the oil industry and for 
which PAD is the claimant agency 
Actually, the great bulk of equipment 
used by oil marketers is assigned to 
industry divisions of National Pro- 
duction Authority, as set out in the 
Official CMP Class B Product List 

Therefore, it is misleading to com. 
pare the 8,000-tons allotment made 
by the Defense Production Adminis- 
tration with the estimated 70,000 
tons of steel used by marketers in 
a firSt-half 1950 quarter, including 
such “B” items as bulk plant and 
service station storage tanks. 


Storage tanks, for instance, are as- 
signed to NPA’s Engines and Tur- 
bines Division, which has a total 
third quarter steel allotment of 621,- 
350 tons, while bulk plant and serv- 
ice station computor pumps are han- 
died by NPA's General Industrial 
Equipment Division from a total steel 
allocation of 1,715,500 tons. Latter 
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division also has jurisdiction over 
lubricating equipment 

Also, such things as meters are 
handled by NPA's Scientific and 
Technical Equipment Division which 
has a third quarter steel allocation of 
94,500 tons. 

Even though these NPA divisions 
handle the programs cited above, of 
course, all requests from oil market- 
ers for priorities assistance must be 
transmitted through PAD under M- 
46 

PAD always stands ready to aid 
critical or emergency cases but, in 
general, wants to “discourage” the 
use of priority assistance in obtain- 
ing storage tanks or other “B"’ items 
Priority orders should not be used 
unless suppliers or manufacturers in- 
sist upon them 


Priority ratings, the materials ex. 
perts emphasized, do not increase the 
amount of steel. Indiscriminate use 
thereof only tends to start a vicious 
circle. As soon as a supplier has to 
give preference to some orders, he be- 
gins having trouble filling non-rated 
orders. These customers then are 
forced to use rated drders, and very 
soon everybody is using ratings and 
is right back where he started 
loaded down with a mass of paper 
work and bookkeeping. 

PAD expects to receive “some but 
not many” requests for priority aid 
in bulk plant construction. 

As for service stations, no priority 
requests have been received and none 
are expected, in view of the small 
amounts of controlled materials 
(pipe, structural and reinforcing 
steel) used for such projects. These 
items, PAD feels, should be obtain- 
able through regular suppliers, as 
a result of NPA's M-6 steel ware- 
house order, which makes “definite 
amounts” of such supplies purchas- 
able 

Another reason why it is believed 
unlikely station operators will be 
turning to PAD for assistance is that 
NPA must approve all station con- 
struction projects fer more than 
$5,000 and that agency already has 
indicated it looks askance at any 
projects using “significant” amounts 
of controlled materials. 

NPA again amended its construc- 
tion order M-4 last week, effective 
July 1, to place further limitations 


on use of copper and aluminum and 
to narrow the rule under which “per- 
sonal equipment” may be installed at 
a cost of $2,000 without prior authori- 
zation. On the latter score, the new 
amendment eliminated the words “fix- 
tures or equipment” from the ‘‘per- 
sonal” definition, restricting it to 
“personal property to be physically 
attached to a building ’ NPA ex- 
plained that this means the exemp- 
tion no longer includes such items as 
radiators, plumbing fixtures, etc., 
“which upon installation become a 
permanent part of the building.” 


The new M-4 also prohibits the use 
of copper and aluminum not only for 
decorative or ornamental uses, but 
also for any of the following pur- 
poses: cement flooring and composi- 
tion flooring, cornices, downspouts 
and accessories, facias, gutters and 
accessories, waste nipples, leaders and 
accessories, linoleum stripping, mar- 
quees, metal siding, cabinet sink 
moulding, roofing, store fronts, sup- 
ply pipes, terrazzo strips, plus pipe 
and tubing. There are, however, cer- 
tain exceptions to the ban on the last 
two items. 

New amendment also relaxes treat 
ment of outdoor advertising signs, re- 
moving them from prohibited list A 
items and placing them among list 
B items that may be authorized by 
NPA 

PAD Outlook Here also is the 
PAD slant on other items 


Trucks—More big trucks, includ- 
ing tank trucks, are being made to- 
day than ever before. Some short- 
ages have developed, however, as the 
result of increased buying by the mili- 
tary, but this is expected to ease in 
the near future, barring all-out war 
Under CMP, truck makers are ex- 
pected to receive about as much ma- 
terials as they did during the pre- 
Korea period. 


Emergency needs of the oil indus- 
try for large trucks-——resulting from 
fires, wrecks, etc.-should be trans- 
mitted to PAD. That agency then 
can present the case to Defense 
Transportation Administration, which 
is authorized to direct delivery of 
any specific equipment from truck 
manufacturers. 

“There are plenty of smaller 
trucks,” PAD says, suggesting that 
any operator claiming difficulties in 
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obtaining such equipment had better 
take another look for himself 


Sore omplaints were received 


PAI notes 
nm shortages of truck parta 


ae verTai months agu 


but non 


Earlier diff 
culties stemmed from the 


within recent weeks 


fact that 
as many 
Units @s possible and ran 
ahead of parts supplies. Now 


manufacturers tried to make 
omplete 
how 
ever Qs aie0 Was found necessary 
during World War Il under 


circumatances 


similar 
manufacturers are 
mn pe lied ts 


naintain parts produ 
tion 


Containers The 
‘ane ain 
ol packers 
vania 


outlook for oil 
looks pretty good Some 
particularly the Pennay! 
group are worse off than 
others, some of whom, as of June 1 
were thought to have can inventories 
about 20 higher than a year ago 
Recent amendments to NPA's order 
M-25 are expected to start balancing 
out the picture, however, and supply 
and demand should be in balance “for 
all practicable purposes” by the 
ond quarter 1952 
all-out war 


asec 
barring again an 


M-25 as amended by NPA, effe 
tive July 1, establishes for the first 
time quota restrictions on the use 
of all types of cans including black 
plate. Thus, packers of lubricating 
and motor oils in one-quart and five 
quart cans are limited during third 
quarter 1951 to 90% as many cans 
‘all blackplate) as used (all types in- 
cluding tinplate) during the compar- 
able quarter in either 1950 or 1949 
Quota for packers using five-gallon 
cans and those larger than five-quart 
is 100% of similar base-period use 
Also, packers in the latter category 
may use special-coated terneplate 
(lead-tin alloy) rather than black 
plate. Can manufacturers still are re 
quired to give priorities to rated or 
fers and certain food order 

This gradual improvement in the 
can picture apparently will rule out 
any possibility that the 


government 
ght ban the use of smaller size cans 


r even compel bulk oi) marketing 


Steel drums The situation on ste: 
shipping drums 


if not bad,”’ with op 
erators now 


getting about 80% of 
what they got a year ago. In one way 
at least this tightness in drum sup- 
es might be maidered favorablk 
e it is forcing the industry to do 

job of policing drum inven 

A company salesman, for ex 

might find it more profitabk 
) pursue an account rather than stop 
around the corner to pick up a used 
drum, although the ompany would 
benefit from these extra 
ninutes devoted by all employes to 


keeping drums moving more steadily 


probably 


Acting on steel drums on an indus 
try-wide basis for the first time, NPA 
has, effective July 6, ordered inven 
tories of both new and used drums 
held to a 45-day supply. Packers als 


are limited in any one calendar quar- 
ter to use of only 22.5°% of new drum 
tonnage that was used during calen- 
dar year 1950..thus imposing a 90% 
restriction on a yearly basis. Future 
use of steel drums is now forbidden 
for 44 food and chemical products, ac 
cording to M-75 


Construction About the only issur 
yet to be resolved between PAD and 
NPA on jurisdiction over construc- 
tion projects concerns office buildings 
removed from other oil company fa- 
ilities. This problem may be cleared 
up this week. NPA retains control, 
of course, over service stations, leav- 
ng PAD with jurisdiction over all on 
site projects, including garages, of- 
fices, warehouses, et 

NPA last week also made provi 
sions for speeding up somewhat the 
channeling of steel to priority-rated 
frozen terminal” storage projects 
plus LP-gas and natural gasoline 
plants. Direction 2 to CMP Reg. 3 
ordered mills to give these DO-48 or 
ders, as well as priority construc 
tion orders for other industries and 
agencies, equal status with author- 
ized controlled materials orders dur- 
ing the third quarter 


For-hire oil truckers have expressed 
some doubts as to whether PAD or 
Defense Transport Administration 
would be their claimant agency in 
obdtaining materials for terminal con- 
struction, since no petroleum pump- 
ing or storage facilities would be in- 
volved. PAD is willing to accept re- 


sponsibility for truckers handling only 
petroleum products, but those with 
mixed operations probably would 
have to make application for assis- 
tance to DTA 


NPA Planning to Raise 
Construction Cost Limit 


NPN News Bures 

WASHINGTON Construction or 
der M-4 is now in the process of be- 
ing revoked in favor of a new CMP 
construction regulation which will per 
mit unlimited construction of projects 
using certain “minimum” amounts of 
scarce materials, yet to be determined 

NPA Administrator Manly Fleisch 
mann told newsmen July 10 “relaxed 
construction controls would do away 
with current requirements which 
among other things, call for NPA au- 
thorization of all commercial struc- 
tures costing at least $5,000, regard- 
less of materials used 

In addition to blanket authority for 
projects within specified materials 
limits, Mr. Fleischmann said, machin- 
ery also will be set up to process ap- 
plications for projects exceeding those 
limits 

Now that construction materials 
have been brought under CMP, he 
pointed out, “we can afford to relax 
regulations on projects not requiring 
substantial amounts of scarce mate- 
rials” and “not hinder” projects using 
in large part such things as lumber 
and blocks 


Government Plans to Lift Ban on Auto Spare Tires 


NPN News Bureau 
WASHINGTON First tangible 
sign that the country is working its 
way out of a year-long tire pinch 
appeared here July 9 with the an 
nouncement that an order lifting the 
pare tire ban would be out before 
the end of the week If issued as 
planned the order will give some of- 
ficial color to rumors which have 
been prevalent around Akron and 
elsewhere in the trade recently to 
the effect that the tire supply situa- 
tion is becoming easier It is even 
predicted that tire marketers, includ- 
ing the oil industry TBA depart- 
ments, will be out trying to sell tires 
again by fall 


The change which has taken place 
s largely a slackening of demand 
rather than an improvement in tire 
yutput, which is still just about on a 
level with last year Nevertheless 
tire production has been steady over 
a period of months, a performance 
made possible by increased output 
of synthetic rubber. While a steady 
stream of tires has been turned out 
by the factories, the heavy advance 
buying of tires by consumers during 
the last half of 1950 has been con- 
spicuously absent The public ap 


pears to be no longer in fear of an 
impending tire shortage. 


How Much Saved?—It is a ques- 
tion whether the spare tire ban ac- 
tually saved much rubber during the 
three and one-half months it was in 
effect It shifted demand for the 
fifth tire from the car manufacturers 
to car dealers and other tire retail 
ing channels, and to that extent 
possibly tapped some hidden inven 
tories of new tires in dealer hands 
The order was issued for the an- 
nounced purpose of channeling more 
new tire production into essential 
truck tire sizes. Reasons announced 
by Manly Fleischmann, National Pro- 
duction Authority Administrator, for 
now lifting the order are: an im 
provement in rubber supplies and 
auto output will be reduced in the 
third quarter 


Despite easing of the spare tire re- 
striction, it is not expected that any 
large-scale relaxation in the govern- 
ment's rubber controls will take place 
before 1952. By the turn of the year, 
however, stockpiling may be eased 
off, and tire makers again be allowed 
to buy natural rubber overseas for 
use in civilian production 
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Richfield Decision Requires Supplier 
To Let Lessee Make Brand Choices 


By FRANK C. STURTEVANT 
NPN Staff Writer 


The lessee operator of a service 
station, because of the very nature of 
his status as a lessee, must be left 
completely free to buy both gasoline 
and TBA products from any source 
he pleases, according to the plain 
implications of the opinion by U. 8 
Judge Leon R. Yankwich on July 2, 
in the Richfield Oil Corp. case in the 
Federal District Court at Los An- 
geles 

An injunction was granted barring 
Richfield from “superimposing oral 
conditions” on written leases or sup- 
ply contracts which might tend in 
any way to require its dealers to 
handle only Richfield petroleum prod- 
ucts of Richfield-sponsored TBA 
merchandise 

While the opinion refers to three 
types of stations as brought out in 
the trial, for practical purposes they 
falj into two general classes 

1. Stations owned by Richfield, and 
leased to dealers 

2. Stations owned by dealers or 
third parties, leased to Richfield, and 
in turn re-leased back to dealer-oper- 
ators 


Lease Means Independence As to 
the first class: answering Richfield’s 
contention that it has the right to 
control what is sold at its own sta- 
tions, but which it has leased, the 
court holds that Richfield cannot ac- 
complish this end by any relationship 
involving the industry's customary 
lease. A dealer who is a tenant of 
a station property by virtue of a lease 
is an independent business man with. 
in the meaning of the Clayton Act 
the court ruled, and any attempts to 
bar him from dealing in competitive 
products are unlawful 

The opinion discusses the legal evo- 
lution of the lease, and the relation- 
ships created thereby Historically 
court decisions have tended to 
strengthen the position of a tenant 
under a lease, the opinion states 
When exclusive possession and con- 
trol of property is turned over to an- 
other, in exchange for a _ specified 
rental, “with full responsibility for 
the conduct of the business falling 
upon the lessee, with all profit or 
loss accruing entirely to him the 
relationship satisfies al] the require- 
ments of an independent enterprise.” 

Compromise System There is an 
implication that Richfield could ac- 
complish control of the stations it 
owns by some means other than «4 
lease, but still falling short of the 
company-operated stations discussed 
by Judge Yankwich in the Standard 
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of California case (In that case 
Standard of California's right to sell 
what it pleased in the stations it 
owned and operated was not ques- 
tioned.) While the court did not spe- 
cify how Richfield could proceed to 
attain the desired control, the opinion 
uses this language: “Granted that a 
business may create its own outlets 
it can do so only by making them its 
agency im truth and fact.” Thus, in 
effect, the court concludes that the 
status of agent and lessee are legally 
incompatible 


As to dealers operating stations not 
owned by Richfield, the court held 
that the agreements, consisting vari- 
ously of leases, sales contracts, and/or 
painting contracts, and here also of 
oral agreements superimposed on 
them, “confined the operations of the 
stations to which they apply to deal- 


ing exclusively with Richfield petro 
leum products and automotive acces 
sories handled or sponsored by Rich 
field.” 

Here the court's findings are of 
fact rather than law, although Judge 
Yankwich did condemn supply con- 
tracts drawn for an estimated 80% 
of a dealer's requirements; and paint- 
ing contracts by which dealers agree 
to display no signs without Rich- 
field's approval. Of these contracts, 
the court said that they were obvious 
ly intended “to shut out all competi 
tion. And, in reality, that was the 
effect of the arrangement.” 


Government Witnesses. In reach- 
ing this interpretation of the con 
tracts and their effect, the court re- 
lied on witnesses brought in by the 
government These witnesses § in- 
cluded ex-dealers, ex-sales personnel, 
competing lube oil salesmen, etc., who 
gave their version of the lease cance!- 
lations, and of alleged restrictions im 
posed on Richfield dealers 


Although the 
other witnesses, 


defense introduced 
including company 





Richfield Ruling Effect Slight, Majors Say 


Major oil companies generally do 
not feel the Richfield decision will 
have much effect on marketing oper- 
ations. Following are comments made 
to NPN by spokesmen for majors. 

A Midwest company says it is in 
no way coercing any of its dealers. 
The company offers dealers a TBA 
line and hopes that many dealers will 
buy it--if they do not, then the com- 
pany concludes there;is something 
wrong with the line and proceeds to 
change it. 

An Eastern major spokesman told 
NPN, “I don't see any reason for us 
to change our methods. We have a 
very liberal policy with our dealers 
We do not feel we coerce them and 
see no reason to go over to salary 
operation in order to sell our pro- 
ducts.” 


Split Pumps Doubted Commenting 
on the possibility some dealers—un- 
der certain conditions—might con- 
sider going to split pump operation, 
the same spokesman asserted, “I 
don't believe dealers want anything 
to do with split pump stations. They 
cause dealers more trouble in keeping 
several inventories of products; keep- 
ing their credit good with more than 
one source of supply, and with no 
corresponding advantage.” 

The general counsel for one major 
remarked that Richfield probably will 
change its method with dealers, as did 
California Standard. However, he ex- 
pressed doubt that very many other 
companies in the country will be af- 
fected. 

I don’t know of any companies in 


the East likely to be affected,” he 
said. “I imagine *hey've al] instructed 
their people heretofore as to what 
they ought to do. As for our com 
pany, we try to ‘sell’ our dealers 
keep it strictly on a sales basis and 
the instructions are clear.” 

He regarded the Richfield ruling as 
“no surprise” in view of the decision 
against California Standard 

Dealer Is ‘Independent’ —- Similar ob- 
servations came from another major’s 
attorney in New York Latter, de- 
claring ruling was “entirely consist- 
ent with the California Standard de- 
cision,” said, however 

“I doubt that there is any substan- 
tial number of companies whose prac- 
tices will be affected by it.” He ex- 
pressed the opinion that most com- 
panies will be found to have their 
relations with dealers on a sales basis 

I'm convinced,” he declared, “that 
your average dealer is independent, 
and not coerced. The proof is right 
before you--you see competing pro- 
ducts in stations 

Not with respect to gasoline, I 
grant you; but they’re not coerced 
It's just that the ‘split pump’ looks 
like hell 

“You know, a lot of dealers like to 
say they're coerced. But it’s just an 
easy alibi. If a customer asks for a 
brand of oil a dealer hasn't got, the 
dealer just says, ‘my supplier won't 
let me carry it.’ If a customer gripes 
about the price of gasoline, the dealer 
says, ‘My supplier tells me what to 
charge.’ 

It's just a way for him to get off 
the hook.” 
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officiais, who testified a contrary 


stale “a affairs, including evidence 
both ol] and TBA 
not handled by Richfield are actually 
Richfield stations, tnx 
greater weight to 
Judge 
h's analysis of the conflicting 


that goods 
i ae@le¢ af mcrrre 
mrt howe to give 
the government witnesses 
Yanks 
evidence is nowhere so well revealed 
aa in this paragraph 


In VYankwich’'s 
that non-sponsored 


~ 


Words The fact 
TBA 
table to the 


products 
were more 
either 
quicker fulf 


lfealers 
because ff better discounts or 
ments of warranties 


shows Richfis motivation in keep 


ne this trade for ittaelf by meana of 
there 
were deniala by witnesses for Rich 
field But it ia significant that the 
lenialis are mostly by who 
either made policy or 
ffect who 


these agreements It ia true 


persona 
carried it into 
testified to 

ved on the sub 


instruc 


arrived at a finding 
lock 


sources of competi 


hfield 


from 


agreements 


ts and deny to manufac 
r suppliers of such products 
controlled by 
who 


t the outlets 
idependent 


perate the 


business men 


three types of stations 


And maequently the court made 
a further finding that the agreements 
are illegal in effect, as constituting 
restraint of trade in 
violation of Section 1 of the Sherman 
Act and a substantia] lessening of 
competition in contravention of Sec 


tion 3 of the Clayton Act 


an unreasonable 


A permanent injunction is not to be 
months after the 
judgment becomes final 


ssued until six 


Government Is Pleased 
With Richfield Decision 


LOS ANGELES...Federal ruling 
Richfield’s type of 
operation is applicable t 
yperations run by other oil 
companies, William C. Dixon, chief 
f Pacific Coast office of Antitrust 
Division, has told NPN 


Most of other 
have comparable 


which outlaws 
leased-out 


similar 


West Coast majors 
operations, Mr. Dix 
on said 


verdict as “a 100 


victory for the government,” Mr. Dix 
m commented It was a good deci 


Describing the 


sion and good opinion.__.most 


ing and decisive He added 


This should open 
mass market to other suppliers 


IM Pleased..Mr,. Dixon told NPN 
he was “particularly gratified” that 
Richfield’s 24-hour cancellation clause 
was declared illegal. In winding up 
his case, Mr. Dixon emphasized his 
request that the court do something 
about the cancellation clause, which 


sweep 


decision up a 


instrument for 
which consti 


he described as an 
restrictions 
tute exclusive dealing 


enforcing 


Mr. Dixon explained that the length 
of the cancellation clause is not the 
principal objection, but the fact that 
operators are compelled to comply 
with unwritten through en 
forcement of cancellation 

Regardless of length of termination 
if they are 
competition, they are illegal 


orders 
clauses 
provisions means for ex 
cluding 
Mr. Dixon said 


Richfield's L. O. set-up, with 24 
hour cancellation, represents the other 
extreme from Standard's independent 
stations, Mr. Dixon said. So, all broad 
phases of “exclusive dealing” hav: 
been covered between the Richfield 
and California Standard cases, he 
said 


Senate Wheels Turning 


For Oil Investigation 


WASHINGTON —A 
tagonist of the oil industry—Sen. Guy 
M. Gillette (D., lowa)—-has enlisted 
support of 21 other senators behind 
creation of a 
Committee on Consumer In 
give special attention to 


long-time an- 


the proposed special 
Senate 


terests to 


prices charged the consumer for food 
fuel, and clothing 

The committee, under authority re- 
quested in 8. Res. 169. would have 
broad investigatory powers, including 
those of determining the “costs and 
methods of producing, processing and 
listributing” fuel and other consumer 
goods In the case of oil, that could 
mean inquiring into all phases of in 
justry operations from the well to the 


service station and consumer tanks 


Presumably Senator Gillette, who 
has sponsored oil marketing and pipe 
line divorcement legislation in past 
congresses, would head the new com- 
mittee if it were actually set up 


Co-ops Hit Depletion _The week on 
Capitol Hill also saw a spokesman 
for the leftwing National Farmers 
Union take a vigorous crack at oil's 
percentage depletion allowance and at 
the same time strenuously deny that 
farmer co-ops are receiving any spe- 
cial tax treatment Some sort of a 
new showdown on the latter issues 
was promised, nonetheless, by the an 
nouncement of Senator Williams (R 
Del.) that he would seek to amend 
the House-approved tax bill to apply 
the corporate tax on all co-op earn- 
ings not actually distributed in the 
form of cash patronage dividends 


Defense Orders for the Oil Industry 


(Issued from July 3 te July 9 
inclusive.) 


{ defense 
summary f governr 
may affect NPN readers 
our readers jetting us kr 
that we have omitted a regul 


stew he 


tained fr 


List of Orders 


NPA—National Preduaction Authority 
rr amended 7/1 1—~ 


onat 
amended 7 1 y 


22, SR 12 


OPS —4iffice of Price Stabilization 
PR 2 Manufactured goods 
late 

Amendment 1 


What Orders Do 
National Production Authority 


CONSTRUCTION...Amendment to NPA Or 
M-4 


fer mits use f copper and aluminum n 


jownspouts and gutters 
re fronts. The tern 


onger includes fixtures and equip 


marquees 


personal prog 


hat become permanent 
Amendment also exempts 

t rubber reserve of RF« 
MOTOR CANS 
Order M-25 establishes restrictions ) cans 


made f 


Amendment NPA 


black plate Among ther quota 
har the volume of cans that may be used 
for has been reduced 

ALL MINUEM FOR CIVILIAN USE--NPA 
Order M-7 } f July 1 
195) As ©«provisions f the order are now 
neorporated in NPA Order M-47A 


STEEL DELIVERY 


as beer revoked as 


ORDERS —Lirection 2 
to CMP Reg gives eleven DO ratings, as 
signed mostly t structural stee equal wit! 
authorized trolied a rials ACM 
ders 
CONSTRUCTION \mendment Delegatior 
7 adds 21 district offices throughout the United 
States, Hawa nd Puerto R to those offices 


at ar a nsider applications 


for nstructior 


Office of Price Stabilization 


KEROSINE IN VIRGIN ISLANDS CPR-30 


tab ’ a ents reta eiling 


at reta 


RUB 
BERK GOODS _ Amendment 1 to CPR SR 10 
postpones until July 30, 1961 further 
action by OPS, the effective date of CPR for 
ertair mechar ‘ rubber goods tire repair 


materials and manufactured reclaimed rubber 


PETROLEUM PRODUCTS AND ANTI 
PREEZE nt further action by OPS. CPR 
22, SR 12 extends the effective date of CPR 

manufactured commodities for which 
regulations will be shortly ssued 
irers may elect whether r met they 
extensor 
wered by this regulatior 
products derived from rude petre 
gas ertain vaives and fit 
and antifreeze 


take advantage of this 
mmod ities 
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Jobbers Say They Are Being Pinched 
By Supplier Fuel Oil Allocations 


By NPN Staff Writers 


Oil jobbers, particularly private 
brand Independents, are complaining 
more and more that their fuel oil sup- 
plies are being cut down or cut off 

One example is that of a jobber 
who says he has been allocated by 
the supplier on a basis of 82.6% of 
No. 2 fuel and/or Diesel fuel, and 
974% of kerosine purchases. This 
private brand jobber’s complaint is 
typical of other reports 

The answer of some suppliers is 
that they must cut off unbranded 
jobbers if they are to meet the de- 
mands of their branded distributors. 

Supplies also appear to be a wedge 
in attempting to force a jobber to 
fly the supplier's banner. This was 
reported in a bulletin of the North 
Carolina Oil Jobbers Assn. which said 
that “we are informed that a certain 
major oil company is canceling con- 
tracts for fuel oi] with non-franchise 
customers, with only 10 days notice, 
unless the customer will agree to 
paint his fuel oil trucks in the sup- 
plier’s colors and also carry his name 


in large letters.” The bulletin con- 
tinued 

“In our opinion, that supplier is 
heading for trouble. It would be hard 
to believe this had the information 
come from only one source, but when 
it comes from several sources in wide- 
ly separated cities we are bound to 
believe that there may be too much 
truth in it to be ignored. While noth- 
ing has been put in writing there have 
been several conversations, the first 
ones being feelers and the last posi- 
tive. The supplier could deny having 
made such proposals but it would be 
difficult for him to counteract the 
testimony of six or eight reputable 
men from widely scattered areas and 
who had not compared notes but 
who all tell the same story.” 

Serious Problem An indication of 
the seriousness with which jobber lead- 
ers view the fuel oi] supply problem is 
shown by the suggestion that the 
July 17-19 meeting of the National 
OH Jobbers Council be centered on 
that subject 

Letters have been sent to 19 prin- 
cipal suppliers by Otis Ellis, Jobber 


Council representative in Washington 
inquiring as to policies in supplying 
jobber marketers for next winter 
Replies are coming in 

In the Midwest, no allocations have 
been established as yet and suppliers 
contend they are making every ef- 
fort to see their branded jobbers re- 
ceive fair share of increased produc- 
tion next winter 

Several suppliers admit freely, how- 
ever, that they are cutting off sup- 
plies to unbranded jobbers, spot buy- 
ers, etc. They claim this is necessary 
to protect branded jobbers to whom 
they owe an obligation of many years 
standing 

In the Chicago Metropolitan area 
particularly, several unbranded or 
private brand distributors are rumored 
to be ready to appeal to Washington 
if situation doesn't get straightened 
out soon 

What Suppliers Say One supply- 
ing company points out that “we can 
refine only so much and our first obli- 
gation is to the jobber who flies our 
flag and has been a steady customer 
for many years.” This major says 
that if it attempts to distribute sup 
plies among all former customers 
branded and unbranded, it would mean 
that everyone would have to be cut 
back from what they received last 
year. By taking care of branded job 








*“Most of America’s 


Great Oil Companies Make 
and Sell Good Gasoline” 


Most Gasoline Good— 
Advertisements Tell Public 


A campaign to combat “scare” advertising, and give 


the oil industry a boost at the same time 


has been 


launched by Crown Central Petroleum Corp., Baltimore 

The newspaper and outdoor poster drive is aimed at 
ads of other oil companies which infer that failure to use 
certain products will mean car damage. Crown Central 
is saying practically all gasoline is good gasoline. It 
points out motorists can “buy with confidence” from al- 
most all companies. 

Seven newspaper ads make up the series. They are 
running in 15 cities from New York to Houston. The se- 
ries includes four “editorial” type layouts (like the re- 
production on this page) in which a company official is 
shown saying something good about gasoline in general 
There are also three “dealer” ads, showing dealers stand- 
ing near well-known civic buildings 

The series began June 25, and will continue into Sep- 
tember, at intervals of about two weeks. A double inser- 
tion was made over the July 4 holiday 

Crown Central is using the same theme in outdoor 
advertising. It has slated 300 boards over the same pe- 
riod in its retail markets from New York to Houston 








Your chance of getting a gasoline that 


will wreck is practx ally nil! 


ume 3 


CROWN CENTRAL PETROLEUM CORPORATION 


BOOST FOR OIL INDUSTRY as well as for the company is 
given by this newspaper ad of Crown Central Petroleum 
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ber wmmpany says, these established 
customers will have enough product 
to take care of normal anticipated in 
crease next winter 

Another supplying company is g 
ing unbranded and spot buyers a year 
to find a new supplier and in the 
meartime will give them the same 
amount of product next winter that 
they received last year, which means 
distributors will have to find other 
wources for any increases and other 
suppliers for all requirements after 
the 1951-52 heating season 

Company says this policy will en 
able it to take care of virtually all 
increased demands of its regular 
Other supplying 
companies say they are in “a very 
comfortable position 
they are 


branded jobbers 


some admitting 
cutting off unbranded a 
ounts, others saying they are study 
ing the situation and haven't made 
final decision yet on what they are 
going to do. Moat companies say they 
aren't adding any new fuel oil 
sunta 


It was this type f complaint 
which highlighted the Wherry (R 
Nebr.) nvestigations on fuel oil 
shortage in the Midwest in the sum 
mer of 1947 (see NPN Aug. 27. 1947 
p. 11). At that time Independent dis 
tributors sometimes referred to as 
peddlers n the trade 


omplained 
they were 


being it off from sup 
unbranded 


plies as listributors 
As previously reported (see NPN 
june 27, p. 23) 


easterii suppliers 
kenerally have two programs 
One is a forced feeding achedule 
und the other 
* a plan of guaranteed supply ceil 
ngs, higher for branded than for un 
branded distributors, with 


insure summer fills 


it-oft 


split buver n some 


Death 


Arthur Anderson Garrabrant, 6! 
president and genera! 


instances 


manager 

foreign sales for Atlantic Refining 

July 1, en ro from Lisbon 

ortugal, to Rik aneiro, Brazi 
was buried 

Mr. Garrabrant was born in 1889 

New Gretna, N. J 


in 

and attended pub 
Atlantic City and 
on University He joined At 
lantic Refining in 1916 and was mad 
a Vice president of the company in 
1937. He was elected to the board of 


achools n 


Prince 


lirectors in 1941 and became general 
manager of foreign sales in 1943 

Mr. Garrabrant was a director of 
the National Foreign Trade Council 
and belonged to the Philadelphia 
Cricket club, the Racquet Club, Sons 
f the American Revolution, and the 
Princeton Club of Philadelphia. He 
served as a second lieutenant in the 
Army Air Corps during World War I 

He is survived by his widow, the 
former Marguerite Craven, and four 
children; Emilie Stulb, Arthur Garra- 
brant, Jr Marguerite Pobin and 
Alyce Garrabrant 
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FLYING STEEL and intense heat from exploding propane tanks made fire fightung 


difficult as flames largely destroyed Warren Petroleum’s LP-gas terminal at Port New 
ark, N. J. Blaze started July 


FBI and Military Seeking Answer 
To Why LP-Gas Plant Caught Fire 


By NPN Staff Writer 


NEWARK, N. J Warren Petro 
leum Corp. officials, police, FBI, Of 
fice of Naval Investigations and 
Army Criminal Investigation Division 
are investigating explosions and fire 
which wrecked Warren Petroleum’'s 
Port Newark liquefied petroleum gas 
terminal. Federal investigators en 
tered picture with report that three 
three-inch mortar shells were found 
in a burned out ditch near terminal 

Late reports also indicate PAD is 
studying the situation with regard to 
the possible effect loss of terminal fa 
cilities will have on propane supplies 
in this East Coast area. Plant is larg 
est single LP-gas supply source in the 
New York area 

At Tulsa. a Warren Petroleum 
spokesman told NPN other major sup 
pliers in the East already have of 
fered supplies in ample quantities to 


enable the company to keep its cus 
tomers supplied this summer. Con 

pany also said it has sufficient tank 
cars to keep tank car customers sup 
plied. And, the spokesman added 
fortunately “we have other tank cars 
m order 


Winter Supply Picture—As to how 
loss of the terminal at this time may 
affect next winter's supply of pro 
pane, the spokesman said it was too 
early to make a statement but he was 
hopeful some solution would be forth 
coming by that time. He declined to 
comment on chances of the company 
in getting sufficient steel to replace 
tanks destroyed or damaged beyond 
repair by blast 

He also said some provisions will be 
made to keep the company’s LP-gas 
tanker, the Natalie Warren, employed 
In the past it has been making about 
three round trips per month from the 
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Gulf to New York. So far, Warren 
Petroleum has kept the tanker busy 
and other companies have sought use 
of the tanker to move supplies for 
them. Under the circumstances, it 
may be the tanker will haul LP-gas 
for other suppliers in the East until 
Warren's facilities are restored 

Question also is raised whether 
Newark officials may offer opposi 
tion to rebuilding the plant at its 
present site, despite the fact that no 
fatalities resulted from the week-end 
blast 

The Warren Petroleum spokesman 
told NPN terminal had 100 storage 
tanks of 30,000 gals. each. They were 
located in two groups—one consisting 
of 70 tanks where blast seemed cen- 
tered, and the other consisting of 30 
tanks which, upon preliminary inspec- 
tion, seem “all right,” in words of 
company official 

Damage Estimate_.H. Emerson 
Thomas, chairman of safety commit- 
tee of Liquefied Petroleum Gas Assn 
was quoted in New York papers as 
estimating damage to the plant at 
from $2.5 million to $3 million. At 
press time no official estimate of 
damage was forthcoming from Wer- 
ren 

Reports from Warren Petroleum to 


PAD indicate damage includes loss 


of 72 tanks and contents, or more 
than 2 million gals. Tanks were in 
two rows of 36 each. Terminal also 
has 31 other tanks nearer the river 
and these seem to be undamaged or 
practically so, although some pipe 
connections were ruptured 


Warren Petroleum also reports the 
loss of a few tank cars and the com- 
pany is unable, temporarily, to ob- 
tain use of a number of other tank 
ears which are stranded in the ter- 
minal because railroad tracks were 
ripped up by the explosions 

Reports from Washington indicate 
that to replace 72 tanks lost in fire 
would require about 3,000 tons of 
steel__and that's one-inch plate, about 
the scarcest steel item on the list 
However, National Production Au- 
thority’s Engines and Turbines Divi- 
sion, which controls steel for storage 
tanks, has indicated to PAD that 
every possible assistance will be forth- 
coming when and if it is requested 


At Tulsa, spokesman said the com- 
pany was at a loss to explain cause 
of blast and fire, pointing out the 
plant employed the latest safety de- 
vices and practices. “We've learned 
to respect LP-gas and having han- 
died it for years, we've taken every 
possible precaution,” he stated 


Lube Oil Price Order 
Signed, Then Held Up 


WASHINGTON .-Issuance of OPS 
tailored” lube oil pricing regulation 
is being delayed indefinitely while 
stabilization officials debate general 
policy matters in light of congression- 
al resolution temporarily extending 
Defense Production Act to July 31 
and barring any price rollbacks in the 
interim 

Price Stabilizer DiSalle signed the 
regulation June 29, only to see it 
caught up in a bind along with a 
number of other pending orders. Lube 
regulation had even progressed to the 
point of being sent to the printer 
OPS having initially decided to go 
ahead with issuance on the ground 
that the order provided for only “the- 
oretical” rollbacks of lube prices and 
therefore did not come under the con- 
gressional ban 

However, broader policy considera. 
tions subsequently intervened, with 
the result the regulation was recalled 
from the printer There is some 
thought that these considerations may 
not be resolved until Congress comes 
up with a new control bill 

Stymied by the same set of cir- 





‘iz | . 
/ j MLE YA yo ll, 


3 in Principal Cities 


.- 2. 
To oil men everywhere, the nome Bennett 
is synonymous with rugged, dependable, 
lasting quality. 
A tradition gained from 84 years of experi- 
ence in building fine equipment lies behind 


the craftsmanship and know-how built inte 
this famous family of Bennett Products. 


in the critical period ahead, make yours 
the best — Bennett. 


MODEL 200 UNIVERSAL BARREL PUMP 
measures opproximately | pint per stroke. 
MODEL 506 BARREL PUMP 
quvort stroke pump with self-closing return 


drain. 


MODEL 10086 SKID TANK PUMP 


d 


for fast transfer of gasoline, kerosene and 
fuel oil. Measures approximately 10 gallons 
per minute. 


MODEL 1000 GALLON STROKE PEDESTAL PUMP 


’ from vad 








MODEL 656 HIGHBOY 
60 gollon quart oil dispenser with self-clos- 
ing return drain. 


d tonks. 
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cumstances is a proposed regulation 
aetting prices on asphalits 
This order had been all signed at the 
industry division level in OPS, but is 
being held up at that point 


Also caught in an 
general export order 
Balle signed June 
affect shipments 


ceiling 


impasse is & 
which Mr. Di 
29, and which will 
of oil products over 


Shell Completes Terminal 


BAN FRANCISCO...Shell Oil an 
nounced completion of its water ter 
minal at Colusa for handling approx! 
mately 2,500,000 gals. of petroleum 
products monthly for redistribution to 
Cities throughout upper Sacramento 
Valley and parts of southern Oregon 
River 


Fran 


Colusa es on the Sacramento 
about 100 miles north of San 
claco 

Petroleum products will be trans 
ported fr the Martinez refinery in 


the Bay area n 500,000 gal. capa 
eitty, tug-pushed barges At Colusa 
fuels wi be pumped into 


j storage 
tanks capable of 


holding over a mil 
They will be re 
into tank trucks for 


lion gallons pumped 


hiatribution 


: 
KI) 


TRANSFER PUMPS 


need 


ING 
ree SELL 
vintle sERVICE 


4 


HR-10 

HAND ROTARY PUMP 
transfers liquids at rate of 15 
gallons per minute with suc- 
tion lift of 10 feet. Flows 
smoothly without pulsation. 
Heavy, Corrosion-resistant car- 
bon vanes are self-adjusting for 
wear. A heavy duty utility pump 
Jor read, field and factory 


SELL MORE...EARN MORE 
with the K-P LINE 


e 
® Send for viterot¥® 


lran Refuses Compromise in Drive 
For Full Nationalization of Oil 


(This review of the foreign oll situ- 
ation is based on reports from NPN 
bureau offices and Reuters news ser- 
vice.) 


Iran continues to show definite 
signs that she doesn't intend to budge 
from her determination to take over 
Angio-Iranian Oil Co. These events 
the past week gave evidence of this 
letermination 

1.--Iran gave a chilly reception to 
President Truman's suggestion that 
his foreign affairs adviser, Averill 
Harriman, be sent to Iran to “talk 
over” the situation 

2 Last 
uU 7 


week Iran flatly rejected 
Ambassador Henry Grady's 
proposal to keep oil flowing to tank- 
ers through the Abadan refinery 

}-Iran made a strong bid for cus 
tomers by claiming it would undersell 
other suppliers by 3° and hinted that 
it had a solution to the problem of 
transporting the oil 


Rejects Hague Proposal At about 
the same time Truman's letter was 


a 


P-100 SERV-AL PUMP 
eliminates heavy lifting, lost 
time, waste. Handles all lubri- 
cants—38" stroke removes all 
contents. Fits any 15, 30 or 5$5- 
gal. drum or barrel. Steel valve 
far outwears ordinary leather 
types. A fine low priced pump buy. 


P-300 

LEVER ACTION PUMP 
is designed for farm, store or 
industrial service. Lever action 
suction lift is easy and pos- 
itive. Adjustable suction pipe 
telescopes to fit any size drum. 
New moulded foot valve and 
plunger insures perfect seal, 
trouble-free service. A real fast- 
seller. 
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received in Teheran, Iran showed its 
contempt for the International Court 
at The Hague by saying it no longer 
recognized the court's right to im- 
pose judgments, as accepted in a 1930 
convention signed by Iran. The Hague 
Court proposed establishment of a 
board of supervision for the Iranian 
oil industry 


Meanwhile, Anglo-Iranian has an 
nounced 150 of its engineers wil) be 
evacuated to England as a result of 
the Abadan refinery’s gradual prog- 
toward a shutdown. With no 
tankers calling at Abadan, storage 
tanks are filling up, production by 
the end of this week will be less than 
3 million gals. a day, compared with 
a normal output of 15 million 


ress 


It was in an effort to 
shutdown that Ambassador Grady 
suggested to Premier Mohammed 
Mussadegh a new type of receipt form 
to be completed by tanker captains 
This was designed to avoid prejudices 
to the rights of Anglo-Iranian, The 
offer was rejected, the premier say 
ing that if tanker masters tried to 
avoid payment to the new “National 
il Co., we might as well give the re 
finery a vacation 


avoid this 


Price Cut Offered 
member of the Iranian government 
commission named to take over 
Anglio-Iranian declared that Iran was 
prepared to cut 3% from prevailing 
world oil prices “to attract custo 
mers.” He said the Iranian ambassa- 
dor in Washington had a “serious of- 
fer from the second largest oi) tanker 
company in the world to transport 
oil from Persia and replace the Brit- 
ish tanker fleet operated by Anglo- 
Persian Oil Co.’ 


Last week, a 


U. S. Reaction In the United 
States, Interior Secretary Chapman 
last week named Stewart P. Coleman 
director of Jersey Standard in charge 
of co-ordinating economic studies, as 
chairman of a newly-created Foreign 
Petroleum Supply Committee. The 
group held its first meeting July 5 at 
the New York offices of PAD to initi- 
ate studies as to the effect of disrup- 
tion in Iranian refinery output, plus 
preparation of plans of action and 
schedules for dealing with world wide 
petroleum supply shortages 


The following 19 companies partici 
pated in voluntary agreement (com- 
mittee representative and alternate 
in parentheses-are also given): 

American Independent Oil Co.—R 
K. Davies (Harley Stephens) 

Arabian American—-W. F 
(J. T. Duce) 

Atlantic Refining—-A. A 
brant.—deceased since 


Moore 


Garra- 
appointment 
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‘see story 
Webb) 

Barber Oil Corp 
Rieber) 

Caltex W.H 
Beverly) 

Creole Petroleum-R. W. Miller (L 
G. Smith) 

Conorado Petroleum-—A. A. Curtice 
(D. BH. Dohm) 

Gulf Oj}l—Col. J. F 
Swensrud) 

Pacific Western Oil Corp.._D. T 
Staples (D. F. Krug) 

Socony.Vacuum—W. L 
T. Crawford) 

California Standard 
(T. L. Lenzen) 

Jersey Standard-.S. P. Coleman 
(E. E. Soubry) 

Standard-Vacuum—-P. W 
(L. V. Collings) 

Superior Oi) 
E. Johnson) 

Texaco—A. C. Long (A. N. Lilley) 

Tide Water Associated-B I 
Graves (L. W. Parsons) 

Union Oil—-R. C. Taylor (A. C 
Stewart) 

Venezuela Petroleum—A. L 
iger (H. M. Russell) 

Sinclair Oil-—-P. C 
Watts). 

Supply Committee Also last week, 
Mr. Chapman named a 12-merniber 
Supply and Distribution subcommit- 
tee of the foreign supply study group, 


on Page 22) iL. A 
T. Rieber (H 


Pinckard (E. A 


Drake (8S. A 


Faust (C 


B. W. Letcher 


Parker 


W. M. Keck, Jr. (R. 


Stein- 


Spencer (A. E 


placing E. A. Beverly of Caltex as 
chairman and J. A. Cogan of Jersey 
Standard as vice chairman. Other 
members are 

Robert S. Hatch, Aramco; J. D 
Kurtz, Atlantic Refining; F. M. Platts, 
Creole Petroleum; E. F. Perkins, 
Guif; C. T. Crawford, Socony-Vac- 
uum; H. H. Flynn, California Stand- 
ard; Elmer D. Smith Standard-Vac- 
uum; H. C. Holmes, Texaco; Oliver 
Ambrose, Tide Water Associated, and 
H. M. Russell, Venezuela Petroleum 


PAD Ironing Out Order 
To Limit Gas Expansion 


WASHINGTON Because of the 
steel-for-pipe shortage, PAD is mov- 
ing for a limitation on the extension 
of natural gas service to new custom- 
ers but is encountering heavy oppo- 
sition, mainly from appliance manu- 
tacturers and some distributors. 

As tentatively drafted by PAD, a 
proposed order would be nationwide 
in scope and have the effect, subject 
to liberal exemption provisions, of 
prohibiting service to: 

1. New large-volume users of nat- 
ural gas or mixtures of natural and 
manufactured gas without written 
PAD authorization, unless service to 
the user is wholly interruptible, and 

2. New space-heating customers. 

An all-day meeting with distribu- 


30-Company Study Shows Earnings in 1950 Up 24% 


By NPN Staff Writer 


NEW YORK~—Combined net earn- 
ings of 30 oil companies rose 23.6% 
in 1950 over 1949, according to a 
financial study just completed by 
Frederick G. Coqueron and Joseph E 
Pogue, of the petroleum department 
of Chase National Bank. Contributing 
to the rise in earnings, the report 
states, Were these factors: an 11% 
increase in over-all demand; a sub- 
stantial expansion of operations in 
Venezuela; a 4.5% rise in domestic 
price levels for petroleum products; 
coupled with stable crude oil prices 

The ratio of net profit to sales 
stood at 11.2°%, as compared with 
10.1% for 1949 and 13.1% for 1948 
Profits were again split, as they were 
in 1949, approximately 40% to divi- 
dends and 60°; to reinvestment in the 
business 

While as in past years, sums re- 
invested in the business went for the 
most part into capital inprovements, 
it was again necessary to expand 
working capital by the addition of 
$414 million, bringing the total up 
12% above 1949 

The total spent on capital improve- 
ments was $1,894 million, a decline 
from 1949 of 17.1%. New financing 
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totaled only $159 million, compared 
with a peak of $682 million in 1947, 
a period when the oil industry was 
straining to build its way out of a 
shortage. The bulk of the new financ- 
ing, $152 million, was borrowed 
money. Only $7 million resulted from 
the sale of common stock 


Record DividendsWhile 40% of 
earnings paid out in dividends was 
about the same as the 1949 percent. 
age, the rise in dollar volume of earn- 
ings made last year’s dividend dis- 
bursements of $686 million the larg- 
est in the industry's history. In addi- 
tion to the cash dividends the re- 
port notes that several companies 
paid stock dividends during the year 

Also, as in past years, the outlay 
for property, plant and equipment by 
the group of companies in 1950 ex- 
ceeded capital extinguishment charges 
(depreciation, depletion, amortization, 
intangible development costs and re- 
tirements) by $636 million. The dif- 
ference made it necessary to apply 
some 60° of profits to these invest- 
ments in new facilities 

(Included in the study are 20 major 
oil companies, plus 10 other large com- 
panies, generally with large producing 
interests. ) 


tors here July 9 developed major ob 
jections to the tentative draft on the 
part of local distributors direct sell- 
ers from the West and Southwest, 
where supplies of natural gas are 
ample 


So sharp was the civision of opin 
ion, that PAD told the distributors 
it will rewrite the proposed order 
and submit the revisions for their 
consideration during the meeting here 
July 23 of the Gas Industry Advisory 
Counc’! 


DJ Blocks PAD Inquiry 


WASHINGTON Although PAD 
wants to set up an East Coast fuel 
oil committee almost immediately, 
actual establishment of such a group 
may be delayed indefinitely because 
Justice Department again is stressing 
compliance with its rule against in- 
dustry advisory committees engaging 
in fact-finding activities 


PAD sees fact-finding as one of 
main functions that would be per- 
formed by the fuel oil committee, but 
under DJ's standards—as recently re- 
circulated to defense agencies by De- 
fense Mobilizer Wilson—that func- 
tion has to be exercised by the gov- 
ernment itself 





NATIONAL OIL COMPANY 
OF IRAN 


NOTICE OF SALE OF Ol, PRODUCTS 


in accordance with Article Seven (7) of 
the low regu g the ul of 
the oi! industry in tran, off purchasers of 
petroleum products from tran for expert ore 
hereby notified thet they con within one 
month from the dete of this notice obtein 
delivery of the ofl products they require 
egainst receipt but they must refer te the 
Beard of Directors within one menth of 
the date of this notice and effect payment 
ot the stendard internatione! rotes 

After the expiry of the above period of 
one month, the sale prices shall be at the 
stondord imternatione! rotes for quantities 
which customers of the former AIOC heave 
purchased during the period between jonu- 
ory first 1948 ond March twentieth 195! 
For ony quantities exceeding these, they 
shall howe pricrity in purchasing, other 
terms ond conditions being eqvel 





The Provietona) Beard of Directors 
in Charge of Enforcing the Act 
(omeerting the Nationalization of 
the Of| Industry in iran 


G. A. Vohid 
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NEW MULTI-PUMP—On a long, narrow lot fronting 2435 fr 
on Allemany Blvd. in San Francisco, Standard Stations, Inc 
recently opened this new multi-pump station. Pump blocks 
(the term used by this Standard of California subsidiary two 
designate pump islands) are set at a 30-deg. angle w the high 


way, which carries both commuting and tourist traffic 


Lights Mounted on Special Canopies 


INDIVIDUAL CANOPIES—The canopies surmounting each 
pump block are for the purpose of suspending long tube lights 
above the pumps. In each group of three Gilbarco pumps, 
the center pump is a Sell-A-Vision model. The Eco Islander 
for dispensing air and water is now standard equipment on all 
of this company’s stations. A post mounted metal box at the 
end of each pump block serves as a writing desk for filling 
out credit card invoices, and holds a supply of forms. Two 
pressure containers for windshield cleaning fluid, small whisk 
broom and other supplies are stored in the metal cabinet hung 


on the column support for the canopy and sign 





the matters contained in such state 
Rules for ‘Settling Cases Quickly Are Listed by FTC — 
This consent procedure is available 
any time after filing of a complaint 
WASHINGTON.._.Federal Trad cited in an FTC complaint to con and before taking evidence. For cases 
Commission July 5 amended its Rules sent to an entry of a cease-and-desist aise pending, the procedure mag - 
of Practice, effective 30 days fron order without admitting participation used if taking of evidence has not 
July 5, spelling out in detail a con in unlawful practices been completed 
sent settlement procedure designed to Every consent settlement ruk Consent proposals will be submit 
save time and money in disposition sets out, “shall dispose of the entire ted to FTC through a trial examiner 
of cases proceeding as to all parties and shall who will not make any decision, but 
Current rules provide for such set include, in addition to the order to will simply transmit proposals along 
tlements only in general terms. How cease and desist, admission of juris with “any comment thereon he may 
ever, in practice, past casessuch as dictional facts, and also a statement deem appropriate 
Atlas Supply TBA case—have been of acts and practices which the com In event FTC rejects proposed set- 
settied on much the same conditions mission had reason to believe were tlements, the case will be returned 
now formally specified by FTC unlawful; but respondent need not ad to the examiner and the proposal 
The new rule permits respondents mit, though he may not deny, any of will not become part of the record 
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PAD Slaps Down Steel Cornering ‘Sharpies’ 


It does not do an industry any harm to know what 
kind of rough tactics some people are trying to pull on it, 
from both within and from without the membership of 
the industry 

Here are some actual cases cited by A. P. Frame, long 
time oil man, who in his present war role of assistant 
Deputy Administrator for PAD talked frankly to the 
Kentucky Oil and Gas Assn. the other week. Mr. Frame 
first gave full praise to the oil men who are co-operating 
with government and particularly did he praise the mem- 
bership of the present PAD and its big boss Secretary of 
the Interior Chapman for showing a high degree of in- 
telligent understanding of the problems before the country 
and the industry and for standing their ground firmly 
against the snipers 

Then oil man Frame ended by citing the following 
facts against the shysters, and evidently a lot of would 
be “brokers” and scalpers who did not mind cornering 
some of the industry's much needed war steel so as to 
peddie it on ihe black market. It's too bad that PAD can- 
not give us the identities of these individuals who do 
not deserve a place in this country 

Following is Deputy Administrator Frame speaking 

“PAD was successful in persuading DPA as to the 
necessity of continuing the manufacture of oil country 
tubular goods at the 1950 rate despite the over-all short- 
age of steel. As a result, NPA directed the mills to pro- 
duce 450,000 tons of these materials for the third quarter 
of this year of which amount 351,000 tons were to be 
available for the domestic oil and gas industries. This 
quantity, plus secondhand, foreign and conversion pipe, 
with a reasonable reduction in inventory, was estimated 
to be adequate to permit third quarter drilling at the 
desired annual rate of 44,300 wells, which in itself was 
practically the 1950 total 

“PAD requested all operators to file applications for 
oil country tubular goods for the third quarter, in order 
to provide a basis for the distribution of the 351,000 tons 
available for the domestic operators. The total of all re- 
quests as filed amounted to 1,200,000 tons or about three 
and a half times the steel available. Had it been possible 
to grant these requests, there would not have been rigs, 
manpower, or locations to use anywhere near these quan- 
tities of tubular goods during the third quarter 

“In other words, a lot of operators simply kited their 
requests in the hope of securing for themselves a pref- 
erential position as regards some other operator. I hope 
that PAD was successful in its efforts to wring all the 
water out of such requests before any allocation was 
made, and personally, I wouldn't feel badly if the water 
being wrung out of such requests carried some of the 
substance with it 

“There was one operator who filed a request for 100,000 
tons of tubular goods for the third quarter, nearly one- 
third of the total available for all domestic operators, 
and then had the gall to say it was impossible for them 
to state where it was going to be used until they were 
sure they could get it. P.S..-They didn't get it 


“Among the nearly 4,000 applications for allotments of 


tubular goods, there were some 600 from applicants who 
had no previous drilling history, according to their filings 
Upon request by letter from PAD to furnish date of 
lease and plat of the lease upon which they proposed to 
drill, there was no reply at all from nearly 509 of the 
original applicants. Evidently, these characters had had 
only a desire to acquire some tubular goods.for reason 
which you can readily guess, I'm sure 

“Another type of case which doesn't help in main 
taining a high level of industry-government relationship 
is where PAD is subjected to an intensive pressure cam 
paign to force approval of some project desired by some 
company in the industry. Such pressure has taken the 
form of pressuring senators and congressmen, and state 
legislators, suggesting that these representatives in turn 
write to PAD, advocating the particular project 

“Now PAD has a healthy respect for the lawmakers and 
a cardinal rule of the agency is that every letter from 
a senator or representative must be answered promptly 
and in full. However, at the height of the pressure chm- 
paign of which I am speaking, a substantial portion of 
PAD’s overworked staff was devyting its time to writing 
letters rather than attending to more constructive tasks 
Understand, my criticism of such a practice is directed to 
the instigator of such a pressure campaign, and not to 
the lawmakers who are merely acceding to the expressed 
wishes of their constituents. Furthermore, from a purely 
practical standpoint, I can assure that such a pressure 
campaign is ineffective if not harmful to the project, since 
PAD aims to judge all cases solely on their merits anyway 

“There have also been a few cases, fortunately only 
a very few, where some individual dissatisfied with his 
allocation of oil country tubular goods has tried to get 
a preferential treatment by bringing political pressure to 
bear on PAD rather than by appealing his case to PAD 
for reconsideration 


“This pressure has been attempted on the basis of 
political friendships, but you will be interested in know- 
ing that as of the present time not one such attempt has 
been successful in the slightest degree in reversing or 
modifying a PAD allocation. Secretary Chapman has 
been as firm as Bruce Brown and Dick Lawton and the 
rest of us in insisting that PAD’s procedures and allo- 
cations must be kept absolutely free from any and all 
political influences. 

“Certain oil companies, again only a very small minor- 
ity, threatened that unless their own particular alloca- 
tion of lead tetraethyl was increased by PAD, they would 
no longer continue to supply aviation gasoline to our 
armed forces, and this despite the fact that TEL was 
allocated in a uniform manner to all companies. Such a 
threat not only displays a lack of understanding of their 
social responsibilities on the part of the companies or 
individuals involved, but also has a definite weakening 
effect on the whole industry-government relationship 
structure 

“Another and particularly malicious attack on the un- 
derstanding between the petroleum industry and gov- 
ernment has been made by certain individuals who with- 
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f their statements arguments. I can't do any better than close on a 
m stated that some joggerel which appears to fit the case 
lisplaying favoritiam in thé The old queen bee is a busy old soul 
inferring at least, that such favor She doesn't believe in birth control 
mpanies from which the individ And that is why beyond a doubt 
tatement or inference There's so many sons of bees about 


‘(re person an easily determine for 





lesire so to do 
orate, tt is only @ Uny fragment Integrity without knowledge ts weak and 
- nduiging in these high-binding leas. and knowledage without mtegrity is danger 
m general has been most under ous and dreadful Samuel Johnson 
and mpletely honest but the 
a few recaicitrants can be and are NATIONAL PETROLEUM NEWS always welcomes 
extent at least, to the high standards ymments on its editorials, since they are written 
by many high-minded individuals to stimulate discussion. Please write Warren C 
and industry Piatt, Editor, 1213 West 3rd St., Cleveland 13 


Ohio 
when I was interested in debating in 
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New Terminal Near Boston Supplies 100-Mile Radius 


Atlantic Refining’s new marine ter two (floating roof) for gasoline and ing foam house 
ninal near Boston has begun year two ‘(cone roof) for fuel oil. Two 4. Unloading facilities for ocean 
round distribution of gasoline and fuel more fuel oil tanks are planned tankers permitting a discharge rat« 
il within a 100-mile radius of Bos 2. Loading rack with spots for 12 of 12,000 bbls. per hour. (Most ship- 
ton trucks. Products are supplied to ments are from Atlantic's refinery in 
Located on Chelsea Creek, Revers trucks by four, 1,500 g.p.m. electric Atreco, Texas.) 
the 30-acre plant has the following pumps Dedicated at open house June 19 
acilities 3. Office building, warehouse, gar the terminal took more than two years 
1. Four 80,000-bbl. storage tanks age, transformer vault and fire-fight to build 


MARINE TERMINAL recently completed by Aciantic Refining Co. at Revere, Mass., near Boston. Not shown are four 86,000-bbl 
tanks for gasoline and fuel oil 
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Fuel Oil Jobbers Need Higher Margins 
To Meet Growing Demand, Study Shows 


By Leonard Castle, Midwest Editor 


To prove beyond question that Mid- 
west jobbers need wider fuel oil mar- 
gins if they are to operate profitably 
Myles Hall of the Como Oil Co. at 
Duluth, Minn., has assembled a con- 
vincing series of cost and margin fig- 
ures which should be studied closely 
by marketing executives of 
supplying company 

The significant finding of Mr. Hall's 
analysis is that whereas five years 
ago jobbers in the Duluth area were 
earning a profit of 0.65c per gal. of 
fuel oil, today that profit is only 
0.15¢ per gal 

Rising costs of operation while the 
margin remained virtually fixed has 
wiped out most of the jobber’s profit, 
the study shows 

Mr. Hall, who presented his report 
to the recent summer conference of 
the Northwest Petroleum Assn. at 
Detroit Lakes, Minn., explained that 
the fuel oil] margin in Minnesota and 
North Dakota is about 2.25c per gal., 
as compared with the national aver- 
age of 2.73c reported in a recent sur- 
vey. He gave these cost and margin 
tables for 1946 and 1950 in the Du- 
luth area 


every 


1946 1950 
2.35« 2.25¢ 
0.65¢ 0.15¢ 
0.40¢ 0.61e 
0.20¢ 0.24¢ 

Delivery 0.70¢ 1.02¢ 

Bulk Plant 0.20c 0.24¢ 

Mr. Hall pointed out that the mar- 
gin in 1946 was 0.1c higher than in 
1950, while costs were 20 to 30% 
lower, enabling the jobber to earn 4 
net profit of 0.65c per gal., or 7.5% 
of sales. The selling price of fuel oil 
in 1946 in Duluth was 8.5c per gal 
In 1950, with fuel oil selling for 14« 
per gal. the net profit of 0.15c is 
only 1.1% of sales 


Margin 
Profit 
Overhead 
Sales 


Mr. Hall observed that during the 
past five years shipments of fuel oil 
into Minnesota have increased 72°, 
which meant that all jobbers had to 
expand their equipment to handle the 
expanded volume 

“We read and hear a lot about the 
increased investments required by re- 
fineries, transporters and producers 
of petroleum to meet the ever-grow- 
ing demand,” Mr. Hall said. “But 
jobbers also have to make capital 
expenditures to take care of increased 
volume. Percentage-wise to total capi- 
talization our increased investments 
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are just as large as anybody else's 
in the petroleum industry. Therefore 
if the refiners’ arguments to the Of- 
fice of Price Stabilization and to the 
people with whom they do business 
that they need increased profit to 
make capital expenditures, are valid, 
the same arguments are true for job- 
bers. It should be necessary for us to 
have increased profits if we are going 
to expand bulk plant facilities and 
buy new trucks to handle a 72% in- 
crease in our fuel oil business.” 

Jobbers have found that when fuel 
oil volume increases, the costs go up 
proportionately, he said. This is be 
cause equipment to deliver fuel oil and 
bulk stations to handle the product 
can only be used to maximum ca- 
pacity in three or four months of the 
year. Also, fuel oil business requires 
the handling of a great many ac- 
counts receivable, the use of a de- 
gree-day keep-fill system, and budget 
payment plans, all of which must 
come out of margins 


Mr. Hall declared that the jobber 
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Goes not want margins that would 
protect an inefficient fuel oil distrib- 
utor or “would make us so fat and 
self-satisfied that we would not be 
earnestly developing more efficient 
ways to handle and distribute our 
fuel oil 


“But we must have margins that 
will reward us for our capital risk 
and for effort expended. We are in a 
business where our purchasing price 
and our selling price is set and con 
trolled either directly or indirectly by 
large integrated supplying compa- 
nies who in most cases are direct 
competitors 


“These companies have received 
generous price increases that have 
enabled them to maintain and increase 
their net profits percentage-wise 
even though their sales volume 
doubled.” 


Mr. Halil interjected a note of op 
timism with the observation that sup- 
plying companies handle most phases 
of their business activities in a very 
fair manner and “therefore, it is logi 
cal to assume that if our fuel oll mar- 
gin situation is presented in the prop- 
er manner our difficulties should re 
ceive sympathetic attention We 
must adopt the attitude that we don't 
know that the fuel oil margins can't 
be increased..we must just see to it 
that they will be.” 





Gasoline Price Wars on East Coast 
Probably Will Be Around a While 


By Raymond E. Bjorkback, Eastern Editor 


This department is going to depart 
from custom and make a prediction 
that gasoline price war: will continue 
to dot the East for some time to 
come 

This prediction flies in the face of 
a recent strengthening of prices at 
a few points such as Hartford, Conn.., 
(at retail as well as wholesale) and 
Philadelphia (wholesale). 

It also runs counter to signs of 
“hunger” among dealers—scattered 
station closings, notably over Connec- 
ticut, and in the Philadelphia and 
Springfield, Mass., areas. 

However: 

1. Marketing policies which have 
ignored the fact that gasoline has 
not been in over-supply, and that 
costs are high, show signs only of 
fraying at the edges. 

(In other words, the contest shows 


no sign of abating between the mar- 
keter who won't be undersold more 
than lc by the private-brand opera- 
tor, and the private-brand marketer 
who feels he must be 2c below the 
branded operator, although some zest 
seems to have gone out of the game 
here and there. And, while a disposi- 
tion to let go of the “special allow- 
ance” or “voluntary discount” is evi- 
denced in a few instances, the allow- 
ance persists out of regard for the 
dealer.) 

2. Primary stocks of gasoline have 
been increasing, and might be made 
ample by a high rate of crude runs 
to stills, unless severe supply disloca- 
tions develop from the Iranian -crisis 

* . > 

The fact that the advent of natural 
gas in territory unfamiliar with. it 
poses substantial problems for the 
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gas utility as well as the fuel oil op 
erator, Was clearly demonstrated by 
& recent regional meeting staged 
jointly in Boston by the American 
Gas Assn.» Committee on Economica 
and the Company Managers Confer 
enee of the New England Gas Asan 
A report by the 
recites in part 


former association 


Speakers stressed the acute situ 
ation confronting many companies 
because of the disparity in prices of 
Kae and competitive heating fuels 
Regulatory requirements tend to fix 
the price of gas on the basis of orig 
inal cost and allowable returna, while 
coal and oi] are priced on the basis 
of what the market will oring. The 
entire demand of the nation for gas 
househeating can never be satisfied 
under prevailing comparative price 
levels and commission-supervised ser 
vice restriction orders 

Companies that had onverted 
(tapped new supplies of natural gas) 
all told virtually the same story. Im 
mediately after relaxation of previous 
restrictions the househeating satura 
tion increased tremendously, This was 
true of companies who converted re 
ently as well as old-time mixed and 
natural gas companies. It was con- 
eded that consumers will pay a 
premium for gas heating, but the size 
of the premium varies greatly in dif 
ferent localities. In some areas gas 
heating can be sold even though it 
were twice as costly as other fuels 
while in other regions a differential 
of more than 15% may offer an ob 
stacle to gas heating sales 

Despite tremendous efforts by 
pipe line suppliers and distribution 
companies to expand facilities, it has 
been impossible to obtain and lay 
enough pipe to meet the increasing 
demand. Requirements for industrial 
mobilization superimposed on ungat- 
iafied domestic demand further ac 
centuates the problem, The most di- 
rect solution appears to be to raise 
the level of gas househeating rates 
to the point where they would re 
flect the premium value of natural 
gas fuel and still attract an economi 
ally sound degree of gas househeat 
ing 

“Delegates at the conference learned 
that the introduction of mixed or 
natural gas to replace manufactured 
gas usually brings an accelerated rate 
of customer growth and increased av- 
erage consumption per customer. Here 
market studies, as distinct from load 
studies, can help companies determine 
immediate potentialities as well as 
long range prospects 

‘Companies entering natural gas 
service must sell their regulatory au- 
thorities on the need for more bal- 
anced rate structures, Such rates 
should be reasonable to both the 
customer and the company in reflect- 
ing the cost of service and in permit- 
ting adequate returns on investment 
in order to attract new capital 
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Producers and Pipe Line Lock Horns 
Over How Much Oil West Coast Needs 


By Frank Breese, Pacific Coast Editor 


Another hot controversy broke into 
the open in Los Angeles last week 
The two factions are the Oil Pro- 
ducers Agency of California and the 
Progress Pacific Pipe Line Co. The 
point of dispute directly affects mar 
keting 


The agency declared in an estimate 
prepared for PAD that California 
can take care of Pacific Coast civil- 
jan petroleum needs for the next five 
years, There's no need to pipe in 
crude oil of petroleum products from 
outside, said the agency. Therefore 
steel can be put to better use in oil 
wells than in pipe tines as far as 
California is concerned, the agency 
commented 


Now it happens that the Progress 
Pacific Pipe Line Co, has been work- 
ing on just that kind of project. It 
has taken preliminary steps to lay a 
pipe line from Texas to the Los 
Angeles Basin at a cost of $120,000,- 
000. In pushing the project, Mare D 
Leh, Progress Pacific head, contends 
that the Pacific Coast will be running 
into a petroleum deficiency in the 
near future. That's the big reason 
for the pipe line—-to avert shortages 
on the West Coast, he says. Mr. Leh 
has said he advanced the date of 
the project just to forestall short- 
ages likely to be caused by the heavy 
military demands 

Mr. Leh's contention is that Inde- 
pendent distributors and private 
brand marketers will find themselves 
in a bind in time of shortage. Last 
week he told NPN, “Major suppliers 
have advised Independent distributors 
and private brand marketers that at 
the expiration of present contracts 
they will not receive any more prod- 
ucts. Reason given is that the sup- 
plier is short of products and does 
not have enough for his own brand 
sale." Most of the contracts expire 
before August, 1952, said Mr. Leh. 


Mr. Leh has another firm called 
the Progress Oi] Co. which functions 
as a brokerage. He told NPN, “We 
have not been able to purchase suit- 
abie crude or petroleum products to 
meet our (Progress Co.) demands 
The answer we received on attempt- 
ing to purchase is that they have no 
crude or products, that their company 
is in balance.” 


At present some petroleum prod- 


ucts are being brought into California 
by rail Mr. Leh claims movement 


by pipe line would cost one-fourth as 
much, a savings the distributors 
would enjoy 

As an example of the need for more 
sources, Mr. Leh pointed to the ex- 
tension by California Standard of its 
pipe line from Utah into the Pacific 
Northwest 

Top economists describe the supply- 
demand situation as being in bal- 
ance. There is a lot of speculation 
as to whether supplies will become 
really tight or whether supplies are 
likely to be ample for some time 


Opposition to the Progress Pacific 
pipe line is reported to come from 
those who fear that free-flowing 
Texas oil might aggravate the situa- 
tion if surpluses should accrue again 


. . . 


The Richfield “exclusive dealing 
case maintained a perfect record for 
escaping public attention 

Even the decision, which declared 
Richfield guilty of “exclusive deal- 
ing’, was given very little space. A 
leading morning paper buried the 
story in the woman's section. It is 
told that one oil executive missed 
the story until his wife pointed it 
out, leafing through the women's 
pages 

While interest has been high, spec- 
ulation has been reserved 


Principal point of doubt is whether 
the outcome will cause any basic 
changes at the outlets. Will it be 
necessary to make completely new 
arrangements between lessors and 
lessees? Is the Antitrust Division 
likely to crack down on some of the 
other majors? 


So far, there is almost no belief 
that basic changes will be made at 
the outlets. While the decision osten- 
sibly allows the split-pump operation 
at dealer's option, it is generally 
doubted that split-pumps will return 


The question of new leases is be- 
ing studied Modifications are ex- 
pected. Whether a new type will be 
required is not clear yet 

Although other majors have 
leased-out operations similar to Rich- 
field's, no crackdown is expected 
They will probably be under sur- 
veillance. But the Antitrust Divi- 
sion is expected to concentrate on the 
big case against all seven West Coast 
majors as the next matter 
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Survey Shows Canada Octane Ratings 


On Gasoline Increased During 1950 


OTTAWA~-Average octane rating 
for premium-grade gasoline in Can- 
ada during the summer of 1950 was 
80 Motor Method, or 87.2 Research 
Method, up 1.0 Motor octane point 
from the last survey, conducted in 
the summer of 1948. 

The average for regular-grade 
gasoline for the summer of 1950 was 
77.46 Motor Method, or 82.4 Research 
Method, up 2.6 Motor octane points 
from the summer of 1948 

These results have been reported 
by Division of Fuels, Mines Branch, 
Department of Mines and Technical 
Surveys Research octane ratings 


were included in this survey for first 
time and Newfoundland was repre- 
sented for first time. 

In the Research column, Montreal 
showed the highest average rating at 
89, and Calgary the lowest at 83.1 
for premium-grade. Montreal also 
had the highest average rating for 
regular-grade at 85.1, with Edmon- 
ton lowest at 78.3. 

The study included 118 samples, 
representing 37 brands of motor fuel 
sold by 20 wholesale dealers and dis- 
tributors, obtained from 11 principal 
cities representing all provinces ex- 
cept Prince Edward Island 


Average of Gasoline Survey An- 
alyses By Cities for Summer 1950 
(reap 1—Premiem Grade 
ectane Number 
Moter Kesearch 


87.3 
4.1 


Oty 
mt. John's, Nid 
Halifax, N. & 
a John, N. B 
Montreal, Que 
Ottawa, Ont 
Torento, Ont 
Winnipeg. Man 
Regina, Sask 
Calgary, Alta 
Edmonton, Alta 
Vancouver, B.C 
Average Group I 


Greap It—Regular Grade 
73.0 
N.B 


Halifax 
St. John 
Montreal 
Ottawa 
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Winnipeg 
Regina 
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Vancouver 
Average Group Il 
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Summary of Data of Gasoline Survey Analyses by Groups for Summers, 1937 Through 1950 


Moter 
Group Octane 
Octane Neo No 
75 & above 77.4 
75 & above 
75 & above 


Year 
1937 
1938 
1939 
1940"* 
1941 
1942 
1943 
lua 
1945 
1946 
1947 
1948 
949°" 
1950 


TT & above 
78 to 75 
78 to 75 
76 to 74 
74 to 73 
TT & above 
78 & above 
78 & above 


79 & above sou 


* Miliiliters per imperial gal ** No survey 


Research 


Tetra- 
Octane ethy! 
Ne Leaa* 


(reap 
Octane No 
Il 74 to 45 
Il 74 to 45 
Il 74 to 6 


Il 76 to 70 
Il 70 to & 


Il 70 to 66 
Il 70 to 
Il 76 to 70 
Il 77 to 70 
Il TT? to To 


Il 78 to 72 


Research 
Octane 





North Carolina Threatens 
Gasoline Price Control 


RALEIGH, N. C.—-Investigation of 
gasoline prices in North Carolina may 
lead to legislation barring state fuel 
business from any major oil com- 
pany “setting” prices higher than 
those in adjoining states, Attorney 
General Harry McMullan told NPN 
July 10. 

He said he also was studying the 
possibility of invoking state laws 
against attempts to “fix” prices and 
“drive competitors out of business.” 
On this point, Mr. McMullan was re- 
ferring to troubled conditions in the 
Piedmont area of the state, where 
some gasoline retail prices have been 
cut as much as 4c per gal., and where 
the practice of “voluntary allowances” 
reportedly has depressed some jobber 
margins to 1.5c 

Mr. McMullan’s statement was 
based on a preliminary analysis of 
reports from State Bureau of Inves- 
tigation. He expects to have a final 
report ready “in the near future,” in- 
cluding possible legislative recom- 
mendations. 

“There is no justification” for the 
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fact that gasoline prices in North 
Carolina range from ic to 2c higher 
than in other Atlantic Coast areas, 
and public “has to pay the bill,” Mr. 
McMullan declared. 


TEMPORARY VACATION was taken 

recently by dealer of this station in 

Elkin, N. C., where price war has de- 

pressed market 4c to 4c per gal. below 
“normal” 


California Standard Asks 
Teachers to Study Company 


SAN FRANCISCO Standard of 
California is inviting educators from 
at least 12 universities and colleges in 
the West to spend two weeks with 
the company for a close-up look at 
how the oil industry operates 

The college faculty members will 
have conferences with top manage- 
ment, will make refinery and oll 
field trips and attend a training 
school for new employes of Standard 
Stations, Inc. Each teacher will also 
have three days to study any phase 
of the company’s operations he may 
choose 
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Here’s the Butler Transport owned by 
Allen's Service Station in Raleigh, N. C. 
It has been in continuous operation since 
1934, making 25 round trips a month 
from Raleigh to Wilmington, a distance of 


268 miles. The unit has rolled up addi- 
tional mileage in delivery service around 
Raleigh. In all this time the transport has 
been repaired only once—total mainte- 
nance costs have amounted to lessthan $40. 








The owner again invests in 





Mr. Allen’s new Butler Transport is a 3 compartment, 
tandem axle transport with a capacity of 5750 gallons. 
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was built better to last longer 


Here’s Proof of Butler Quality —17 Years 
of Continuous Operation... Over a Million 
Miles ... with a Minimum of Maintenance 


Here's further proof that Butler Safety Transports are built 
better to last longer. A Butler unit bought in 1934 by Allen’s 
Service Station, Raleigh, N. C. has traveled over a million 
miles . . . stood up under 17 grueling years of continuous opera- 
tion .. . with a minimum of maintenance. 


Allen’s transport is just one of many Butler ‘Million Miler” 
units. Many of these transports are still going strong .. . still 
paying off for satisfied owners every day. 


Remember this record before you buy. Today, when longer 
life is so important, Butler Safety Transports are your best 
long-term investment. 
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“Why I bought Butler again” 


Mr. Allen writes, ‘‘We are buying another Butler trailer on account 
of the wonderful success we have had with our present Butler trailer. 
We have been operating this trailer since 1934 and it is still in wonder- 
ful condition, running every day. I believe that I am safe in saying 
we have not spent more than 30 or 40 dollars for repair bills on it.” 








You, like Mr. Allen, can enjoy the quality features, the 
longer-life benefits of Butler Transports. The same Butler 
skill and experience that went into the building of his units 

ite. B. Henry Allen, owner of are available to you whether you need a relatively simple 
og po ee ae transport or a complex unit with custom-built features. Get 
in 1919 with the first drive-in all the facts today. Write for complete details and information. 
service station east of Winston. 

Salem, N.C. He is now dis- 

tributer for the products of o 

major oil company in Woke . BUTLER MANUFACTURING COMPANY 

or prompt reply, 
County, N.C 7454 E. 13th St. Kansos City 3E, Mo 
address office nearest you 954 6th Ave., $.£., Minneapolis 14, Minn 


Dept. PN47, Richmond, Collf 





BUTLER MANUFACTURING COMPANY 
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Seaboard Refinery Prices Strengthen 


Prices in seaboard refining districts, under the con- 
tinued impact of heavy export demands occasioned by 
Abadan crisis, strengthened further during the first week 
in July. On the other hand, quotations for some distillates 
and fuel oils eased in the Mid-Continent and Central 
Michigan. Larger offerings of No. 6 fuel were reported 
in Oklahoma 

Tank wagon prices for gasoline to its dealers at sev- 
eral upstate New York points, including Rochester, Buff 
alo, and Syracuse, were increased ic for Mobilgas (regu- 
lar-grade) and O5¢ for Mobilgas Special (premium- 
grade), effective July 9, according to Socony-Vacuum Oil 
Co., Inc The company's new tank wagon price for regu 
lar-grade gasoline to dealers in Rochester and Buffalo is 
15.5¢, and 15.4c at Syracuss 

While some of the “extremely low” gasoline prices in 

war’ areas of the East and other points in the country 
have disappeared, retail price cutting still was wide- 
spread, according to reports to NPN (See below for 
details) 

Sales of cargo quantities at new highs for several years 
were disclosed both at the Gulf and on the West Coast 
At the Gulf, a cargo quantity of 70-72 oct. leaded gaso- 
line was sold at 10.75¢ per gal On the West Coast, 
bunker oi] was scheduled for export at $1.70 per bbl., 
which compares with sales “under a dollar” made during 
the fall of 1849 when some sources feared New York 
Harbor was going to be a “dumping ground” for Cali- 
fornia heavy fuel (see Nov. 9, 1949 NPN, p. 43) 

Prices for No. 2 fuel in cargo lots at the Gulf were up 
0.5¢ to Se, reported by six refiners, when one major re- 
finer who had been quoting 7.5c for No, 2 fuel and 8.5c 
for kerosine announced he was no longer making sales 
of heating oils in cargo quantities, FOB the U. 8. Gulf 
One other refiner continued to offer kerosine to regular 
customers at &.5« 

Quotations for No. 2 fuel at East Coast points were 
said to be “under strong upward pressure,” following the 
increase of 0.5¢ in the low reported price at the Gulf 
At New York Harbor alone, it was estimated that at 
least six large Independents currently were stockpiling 
No. 2 fuel originating at the Gulf at “Oilgram low, date 
of lifting” and using their own or chartered tanker trans- 
portation to the eastern seaboard 

rhe quotation generally reported for No, 2 fuel in barge 
lots at New York Harbor was 9c, the price representing 
tanker rate ($3.99 per ton--USMC plus 40%) to the 
Atlantic Coast North of Hatteras 

At the same time that fuel oil prices were strengthen- 
ing at seaboard refineries, “discounts” were obtainable 
on larger offerings of heavy fuel than heretofore in 
some parts of the Mid-Continent 

The largest of several offerings of low-sulfur No. 6 
fuel was 400 tank cars priced at $1.70 to $1.75, FOB 
Group 3, the price varying with the amount of sulfur 
content (1% max. or 0.5% max.) Four Midwest re- 
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finers reported price of $1.75 for heavy fuel, sulfur con 
tent not guaranteed 

In Central Michigan, spot prices for prime white dis- 
tillate and No. 6 fuel oi] reportedly were being “shaded 
for prompt shipment. The “discounts” were said to be 
0.5c and 0.55¢ per gal., for the two products respectively 

While volume of fuel oils offered from inland refineries 
appeared on the increase, some of the quantities were 
being “drained off’ by tank car movement to the Gulf 
for export 

There was no lack of transportation in most areas 
Tank cars were freely obtainable in most parts of the 
Midwest and Southwest One source declared he had 
been offered six tow barges to move material up-river 
from the Guif 

Reports to NPN for several weeks have indicated some 
“disappointment” over gasoline sales, particularly at 
points in the Midwest Cycled regular-grade was re 
ported available at 9.5c, and refined regular-grade at 
9.625c, FOB Group 3, “with no buyers in sight.” Quota- 
tions reported by Midwest refiners for refined regular 
gasoline ranged upward from 10.375c per gal., Group 3 

There were some in the trade who believed that the ex- 
tent of retail price cutting on gasoline reflected tup-heavy 
primary inventories despite the fact that few barge- or 
cargo-lot quotations have been made to the general trade 
Inventories of gasoline (API basis) in latest reporting 
week were 126,844,000 bbis., compared with 114,139,000 a 
year ago 

Status of retail gasoline prices as reported to NPN 
city by city at points where reduced prices have been 
prevalent, follows (prices are exclusive of state taxes 
amount of which is indicated in parentheses) 

Allentown, Pa. (6.5c)—Price for regular posted at most 
stations continues about 3c “off normal” at 17.4c; pre 
mium leas affected by price cutting, most stations posting 
20.4c 

Buffalo, N. Y¥. (5.5c)—Retail prices still “all over the 
map,” with approximately 10% of city’s 500 outlets at 
low of 18.2c for regular 

Camden, N. J. (4.5¢)—Some “extremely low” prices 
have disappeared although many stations still 2 to & 
below so-called normal at 17.4c, 16.4c, and 15.4c. Last 
month's retail postings for regular grade ranged as low 
as 12.4c (see June 20 NPN, p. 43) 

East Boston, Mass. (4.5c)—One private brand station 
posting 15.4c; majority of others 17.4c for regular 

Erie, Pa. (6.5c)—Price of 17.4c for regular “almost 
universal.” 

Fargo, N. Dak. (6.5c)—Situation “no better, no worse.” 
Both private and major brands of regular posted at 18.6c 
or 19¢ 

Hartford, Conn. (5.5c)—Situation “considerably im- 
proved.” Most private and major brand stations now 
posting 15.4c for regular; “very few” still at 11.4c; some 
at “in between” prices; price war low was 10.4c. 

Linden, N. J. (4.5c)—*“Gradual, but slow” spread of re- 
duced retail prices at stations close to two large multi- 
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Summary of Daily Gasoline Prices (July 3 through July 9) 


Moaday 
Meter Gasetine $3 Oct. K (Premiam) : duly 8 
N. Tex. (For shpt. to Tex. &N.M. dest'ns 12. 75-13.25 
W. Tex.( Por shpt. to Tex.4&N.M. dest’ ns) 
&. Tex. (For shpt. to Tex.4N.M. dest'ns) 12 
Cent, W. Tex. (Truck Tnap.;) 12 


Moter Gasoline 90 Oct. K (Premium) : 
&. Tex. (For shpt. to Tex. &aN.M. dest ) 11.75 
Moter Gasoline 88 Uct. B (Poemiam) : 

Jahboma (Group 3) : ee (3) 11.375-11. 7542) 
Midwestern (Grow * basis . (3) 11.375-11.875 
N. Tex.‘ For shpt. to Tex &N. M. dest’ (2)12-12.75 
W. Tex. (For shpt. to —— &N.M. dest 1242) 

B. Tex, (Truck Tas 11.75-12.5 
. WwW. Tex (Trock Tnusp.} i2 


(eascline 56 (Premium) : 
N. Tex.‘ For shpt. to Tex an M. dest 12 
W. Tex. (For shpt. to Tex. aN - dest 12(2) 
BE. Tex. (Truck Tnsp.) ... oe 11.5-11.75 


Gasoline #4 Oct. KR (Megutae’ : 
N. Tex. (For shpt. to Tex an M. dest 11.25-11.7 
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&. Tex. (Truck Tnusp.) 10.75 
Cent. W. Tex. (Truck Tnsp.) 11.25 
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ay | 
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i 
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EB. Tex_ (Truck Tnsp 
Cent. W. Tex. (Truck Tnsp. ) 
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New York harbor 
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Philadelphia ee 
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Baltimore, barges 
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pumps that cut regular 3c to 12.4c on main highways 
south of Newark (see July 4 NPN, p. 35). 

Maine (7.5c)—Price cutting general in principal cities 
of the state with private and major brands of regular 
posted at 15.4c; some Bangor stations selling “slightly 
lower.” 

New Orleans, La. (10.5c)—Private brand stations sell- 
ing 3 to 5c off “20c normal”; most major brands at 18c 

Oklahoma City, Okla.—Price war still going full blast, 
although private brand stations are “getting tired of it.” 

Philadelphia, Pa. (6.5c)—About “a dozen marginal” 
stations have folded; retail postings in city generally 
range from 12.4c to 14.4c. Station operators say tank 
wagon prices are “firmer,” with fewer “discounts” and 
“special allowances” being granted by principal suppliers. 
Five major marketers reportedly have met 10.4c tank 
wagon price posted by Atlantic Refining; one still said 
to be posting 12.7c but allowing discount of 2.3c. 

Providence, R. I. (5.56c)—Station postings generally 
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unchanged; some outlets posting “as low as” 5c for 
regular. 

Wilkes Barre, Pa. (6.5c)—Regular-grade prices have 
“slipped” about 0.4c at some stations since first of July; 
most outlets posting 17.4c; “some,” 17c; others at new 
low of 16c. Unsteady working conditions in coal fields 
“contributing factor” to most recent cuts. Differential 
between regular and premium has increased from 2c to 3c 


ATLANTIC COAST 
Marketers Stock Up on Fuel Oils 


The build-up of inventories of light fuel oils continued 
at East Coast points during the first week in July, but 
occasioned few new offerings, according to reports of 
suppliers. Gasoline appeared well distributed at all levels 
of supply, and few inquiries were disclosed. 

While there were few sales of fuel oils to spot buyers, 
barge transportation was reported tight at New York 
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Explanations of Price Tables 


vraders attention ia directed t 
explanations whict app'y 
Daily Gasoline Prices appearin 
} tabies appearing r 
letter ndicates a change in price f 
the change is on the } le price rang the 
XxX" is adjacent to the k if the change is on 
the high of the price change, the “X”" is adjacent 
} hig? change from one flat price to a 
} er flat pri nination of the 
rang: s indicated with an “X 
f the new pr elimination of the 
high of @ price range is indicated with an “X 
to the right of the new price 
Parenthetical figures indicate number of con 
panies quoting when two or more companies 
quoted the price shown. In the Gulf Coast Cargo 
table on p. 42 all prices reported are shown 
In all other tables, only the lows and highs of 
the ranges of prices are shown; no attempt is 
made to show prices within the lows and the 
highs, and therefore no attempt is made to indi 
cate the number of companies contacted for 
prices for each product. Nearly 200 primary sup 
pliers (refiners and tanker terminal operators) 
plus an even larger number of other sources 
( jobbers ompounders, consumers, distributors 
brokers, tank car marketers, etc.) are contacted 
for prices at regular intervals 











Harbor, which, suppliers said, indicated summer fills by 
regular customers were in progress at upstate New York 
and Canadian points According to one major supplier 
the rate of increase in distillate inventories to date this 
eason pointed to supplies “slightly above minimum work 
ng requirements” in the fall 

One factor to spur the stockpiling of kerosine and No, 2 
fuel was the presence of export inquiries for large quanti- 
ties at New York Harbor and other middle Atlantic 
points. Supplies so purchased represented material that 
must be replaced in seaboard terminals, and these ds 
mands tended to make for firm prices, according to re- 
ports 

Utility buyers were actively looking for residual] sup 
plies for the coming winter, but the majority of suppliers 
said they were unwilling to take on new No, 6 accounts 
A large Independent at New York Harbor declared he 
had been forced to reduce his sales commitments, par 
ticularly in “poorly located” areas. Marine oil purchasers 
continued to encounter difficulties in finding heavy fuel 
for bunkering unless they were regular, contract buyers 

Despite price wars at retail, wholesale quotations for 
gasoline were relatively firm at most points Regular 
grade was offered more liberally at some terminals in the 
South than at New York Harbor, it was said 

No changes in quotations were reported However 
higher prices for No, 2 fuel at the Guif were said to have 
put upward pressure on quotations at New York Harbor 
and points in New England. The price generally quoted 
for No. 2 fuel in barge lots at New York was %& 


GULF COAST 
No. 2 Fuel Up 0.25c to 8c 


The short holiday week saw No. 2 fuel quoted at 8c at 
the Gulf, up 0.5¢ on the low, and a sale of low octane 
gasoline at a new high since the 1947-48 shortage. Prod 
uct for the most part was closely held, although som« 
new offerings were appearing. Refiners generally de- 
clared their regular customers were taking up any “extra 
offerings” they were able to make available 

A major refiner, who previously quoted 8.5c per gal. for 
kerogine and 7.5c for No, 2 fuel, reported he no longer 
was making sales of heating oil or kerosine in cargo lots 
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FOB the U. 8. Gulf. His prices 
several reguiar customers, Six re | 
tation of Sc for No. 2 fuel, and this price als 
most part to “customers on the books 


kerosine ranged from 8.5 to 9c, unchanged wit 
finer reporting the former and four the latter 

An Independent refiner disclosed the sale of a cargo 
f 70-72 oct. leaded gasoline at 10.75c per gal. a new 
1951 high for this product, the price being the top of the 
range of quotations reported by refiners. Previously this 
year, low octane gasoline sold at “discounts” off the low 
quoted price (10c), then at 10c, at 10.25c recently at 10.5 
Stronger” prices for this grade reflected pressure f 
lemand from foreign buyers whose Middle East supplies 
have been curtailed by the Abadan crisis, according to re 
ports 

Traders reported some offering appearing with demand 
more than capable of absorbing them. An indication of the 
jemand lay in reports of sizeable tank car movements 
from the interior, one involving 150 cars. An 80,000-bbl 
lot of straight-.run gasoline was reported purchased at the 
Gulf from an East Texas refinery, the price 8.5c per gal 
FOB seller's plant 

Some gasoline and gas oils were showing up in new 
offerings, but refiners said there was no easing in sup 
plies of heavy fuel. In fact, one large foreign buyer dé 
clared he could find no heavy fuel at the Gulf, although 
he had been able to secure some quantities at $1.70 per 
bbl. on the West Coast. Quotations reported by refiners 
for bunker “C” fuel, FOB the Gulf, ranged from $1.75 
to $1.90 per bbl 

An offering of two cargoes of premium gasoline, 90 oct 
Research, at 12c per gal. was disclosed. The price was in 
the middle of the range of quotations reported by re 
finers for this product—-11.75 to 12.2% 


CENTRAL MICHIGAN 
Price Shading Crops Up in Fuel Oils 


Most Central Michigan refiners during first week of 
July said they were giving no special discounts for sum- 
mer fills or making price concessions on large bulk ship 
ments, but at the same time said they found price shad- 
ing “cropping up” in parts of their marketing areas 

Refiners’ reports generally indicated prime white distil- 
late and No. 6 fuel were being offered to large spot buyers 
at 0.5c below general quotations. Prime white, they said 
was offered at llc, FOB Centra! Michigan, “possibly even 
lower,” while quotations ranged from 11.5 to 12c. Con 
firmation of lower priced offerings could not be obtained 
however 

Trade sources also said No. 6 fuel prices were being 
shaded approximately 0.5c per gal. below genera! quota 
tions which ranged from 748 to 8.55c, FOB Central Michi 
gan One refiner said he had “bumped into” one lot of 
No. 6 offered at 7.25c, FOB Central Michigan 

Shipments of gasoline were described as “steady but 
still little affected by vacation travel or the midweek 
holiday 


MIDWESTERN (Chicago-E. St. Lovis Area) 
Heavy Fuel Offerings Rise Sharply 


Rising open market prices for light fuels were almost 
of side interest last week in Midwest as heavy fuel of 
ferings commanded attention of open market traders be 
cause of amounts available and number of offerings, Re 
finers’ prices were unchanged 

There were numerous offerings of low-sulfur No, 6 fuel 
for July shipment at $1.70 to $1.75 per bbl., for resale 
Largest, however, was one of 400 cars of low-sulfur oil 
at $1.70 to $1.75 per bbl. FOB Group 3. Price depended 
on degree (1% max. or 0.5% max.) of sulfur content 
Other lots offered ranged in size from 10,000 to 30,000 
bbls. Refiners quoted No. 6 at $1.75, Group 3 

Tank car marketers said trend in open market prices 
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for light fuels was upward, and there were fewer refiners 
offering product on a spot basis Marketers’ prices 
however, were unchanged for light fuels with sales of 
No, 1/range oil disclosed at 8.25c, 8.375c and 8.5c, Group 
3. Sale of “a few” cars of No. 2 fuel at 7.75c, Group 3, 
was disclosed. Refiners’ quotations for No. 1 ranged from 
8.5 to 9c, No. 2 from 8 to 8.5c, Group 3 

Demand for gasoline was good in some areas, on “slow 
side” in others, according to refiners. Call for product 
at pipe line terminals was “very good,” refiners said 


CHICAGO DISTRICT 
Suppliers Keep Firm Grip on Fuels 


With light and heavy fuels remaining in tight supply 
at lower-river and Gulf coast supply points Chicago area 
primary suppliers kept a firm grip on their inventories of 
these grades during week ended July 7. Prices were un- 
changed for all products. 

Trade reports indicated there was less interest in mak- 
ing spot sales than in jockeying relatively small amounts 
of incoming material to keep each tank brim full of fuel 
oil. 

Not all suppliers reported large current inventories, 
however. One large river terminal operator was in mar- 
ket seeking large quantities of kerosine, Nos. 1 and 2 
fuels and reported little success in locating “mere frac- 
tions” of his requirements 

This caution in releasing quantities of product carried 
over into heavy fuels 

One terminal operator disclosed purchase of 45,000 
bbis. No. 6 fuel at the Gulf at 6.7c per gal., delivered 
dockside Chicago, for resale. Material is scheduled for 
shipment this month Another terminal operator re- 
ported spot sales of No. 6 to consumers at 7.1c, for Chi- 
cago District 

Several trade sources said holiday consumption of gas- 
oline was “disappointing,” but some refiners said demand 
was “very good.’ 


MID-CONTINENT 
Demand Still Light on Open Market 


Open market demand for most refined products re- 
mained light in the Mid-Continent during the short holi- 
day week. Some trading was disclosed between East 
Texas refiners and Gulf Coast buyers, but northern buyers 
still showed little interest in heating oils, gasoline and 
heavy fuel reportedly offered at “under published prices 
Refiners’ quotations generally remained unchanged 

Recent sale of 50,000 bbls. of No. 6 fuel, one of the 
largest single transactions reported in the Mid-Continent 
in several weeks, was said to have been made by an East 
Texas refiner, for shipment to Gulf Coast. Price was not 
disclosed. Another sale of “several” cars of No. 6 at 
$1.75 per bbl., Group 3 basis,also was reported, while an 
Oklahoma reseller bought two small lots of No. 6 at 
$1.60 and $1.575 per bbl. for resale 

Meanwhile, trade sources said heavy fuel could bé 
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bought in open market at prices ranging from 15 to 20c 
per bbl. “under published prices,” depending on sulfur con- 
tent. Bulk of residual production, however, still was be- 
ing sold to railroads against contracts at $1.75 per bbi., 
Group 3 basis, according to reports 

Gasoline, still stymied by rain in some consuming areas, 
was in good demand against contracts and local sales 
were heavy in most areas. However, both cycled and 
refined gasoline were available in open market “under 
published prices,” with few buyers “at any price.” Cycled 
gasoline was offered to resellers at 9.5c per gal., refined 
regular garde at 9.625c per gal. in some instances, both 
Group 3 basis, according to reports 

Burning oils, still sought by some northern buyers for 
their summer-fill programs, were offered in open market 
at prices ranging from 0.375 to 0.625c per gal. “under 
published prices.” Most refiners, however, were placing 
bulk of their distillate production in storage 


WESTERN PENNA. 
Lube Oils Show No Signs of Easing 


Spot lubricating oil buyers reported they still were 
unable to find prompt offerings in any quantity in West- 
ern Penna. during the holiday week. Inter-refinery as 
well as domestic jobber and export demand for all grades 
continued heavy, indicating that early chance of signifi- 
cant easing in lubes was unlikely. Inter-refinery “swap- 
ping” still was the “only method” of obtaining lubes, re- 
‘finers generally asserte|. Demand for gasoline was 
good, and fuel oil was fairly active. Scale wax remained 
slow 

While some foreign sales to customers of record re- 
portedly were in the making, actual trading in lube oils 
was negligible. Moreover, several refiners and other 
buyers declared that deliveries against the small-lot pur- 
chases of neutrals, bright stock, and motor oils which 
they had been able to make recently had been consider- 
ably delayed. 

One refiner disclosed acquiring substantial quantity of 
200 vis. neutral in exchange for “other material,” point- 
ing up, however, that he had been unable to purchase 
this grade directly, even in small quantity. Neutral, 150 
vis., was only lube offered to spot buyers, and this grade 
only “in minor quantities,” several sources reported 
Bright and cylinder stocks occasionally were available 
through swapping 

Cut-back in can allotments was delaying branded motor 
oil shipments of some refiners. Likewise, lack of drums 
in many cases still was “serious consideration along with 
obtaining oil” to exporters 

Domestic and foreign demand for petrolatum con- 
tinued heavy. Refiners for the most part still were 
supplying their domestic customers in preference to fill- 
ing foreign orders, although some foreign sales for Sep- 
tember shipment were disclosed 

Scale wax buyers were showing little interest in the 
product. Reduction in prices-—0.5c to 5.5c per Ib, in tank 
cars recently—-has attracted few buyers, several refiners 
said. Some refiners still were filling back orders at 
higher prices, however 

Most refiners reported good gasoline sales, and those 
in the market for supplemental] quantities still had to 
search for offerings. One disclosed purchase of regular 
grade at 13c, premium at l4c, from his “regular sup- 
plier.” Regular-grade was quoted at 12.9¢c in Pittsburgh 
district, and from 12.75 to 12.9¢ in Oil City district 





Crude Oil Prices 


No changes in crude oil prices were reported 
in week ended July 7. For complete crude price 
schedules see p. 42-43 of June 27, NPN 
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Oil Price Index Remains Steady Towing Rates Shaded on Inland Rivers 


WASHINGTON ~ Bureau of Labor Statistics’ wholesale CHICAGO-For second time in less than two months 
il price index for week ended July 3 showed no changes towing contractors are out seeking employment for their 
or third straight week Index, based on Platt's Oilgram equipment and this time shading rates for spot contracts, 
quotations < npared below with corresponding week according to reports of river terminal operators here 
& year ago (1047 equals 100) July 2. Current asking rates for spot tows on Mississippi 


July 3. 1961 duly 4, 1980 range from 0.28¢ to 0.3c per ton mile with one operator 
asking 0.285« q rates are off about 0.025c from 
those asked in 
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Summary of River Barge Commercial Shipments from Gulf Coast 


Figures in bbls. Date from 01 & Gas Division, Department of the Interior) 
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CHICAGO DISTRICT PRICES 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries 
pipe lime terminais and inland waterway barge 
terminalis 
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Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT JULY 
ATLANTIC & GULF COASTS 


Prices are of refiners, FOB their refineries & tanker terminals, and of tanker terminal operators 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage 
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do barges . 
Pt. Evergiades 
Portiand . 
Providence .. 
Savannah 


4.24215) 
4.213) 


3.4913) 
3.9013) 


3.10-3.25/3) 3.9015) 
10.1(4) 
9.419) 
9.349) 3.2412) 3.94-4.07 
10.17) 2.7612) 4.24215) 
1015) : 4.2015) 

9.4(7) 3.9013) 


4.24214) 
4.03 


Tampa 
Wilm'ts.N.C 


Neo. 6 Fuet 
No Saifar 





N.Y. Harb $2.45(13) $2.60-2.63(2) §2.60(3) 
Albany 

Baltimore 
Baton Rouge 


Boston 


. (13) $2.45-2.50 


2.4816) 2.4544) 2.60 2 60 
1.88 1.85 . 
2.5119) 2.5115) 

2.3412) 2.3113) 

1.88 1.86 


3.2412) 


3.57(2) 
Pt Everglades a 
Portiand 
Providence .. 
Savannah 
Wiim'ta,N.C.. over os - 
Research octane ratings, indicated by the letter ““R"’ 


Motor Methoe 
octane ratings, where used. are indicated by the letter “M 


are minimum ratings 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT JULY 9 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOR ship at U. & and are by refiners only to tl 
her refiners. export agents, or tanker terminal operators The Ggure in parentheses after each 
Price indicates (he number of companies quoting that price 


Gulf, minimum of 20,000 bbis S. DOLLARS FER BBL. OF 159 LITERS 


Aviation Gasoline (MIL-F-5672) 
rade 115/146 
Grade 100/120 
Grade 61/08 


Oct 
Oct 
Oct 
Oot. K 
Oct 
72 Oct MM 


(Premium) 
Premium) 

(Regular) 
Reguiar 


Leaded 


Reresine & Light Furie 
41-43 kerosine 
N 2 Fue 


Diceet & Gas (lle 


Diese ndex 
nedex 


ndex 


52 Diese 
53-57 Diesel 


Beavy Vucts 4 argoes 
No. 5 Fuel 
Bunker ( 
Kesearct 

eetane ratings wr 


®10 pt 
Fuei 


ctane ratings 


ere used. are 


nd i« 


indicated by the letter “R’’ 
ated by the 


17 .26-17.75 
16(2)-16 75 
14.5-15.75 


12-12. 2542) 
11. 76-12(2)-12 


10-10. 25-10 75 


s 


> oa 
a5i6 


&.4.125-4 25 
8.125-5 25-4 375 
§. 25-8 375-8 5 


$2. 35(2)-82.50 
$1. 75(2)-$1 . 8513) 
are minimum 


$i.90 
ratings Mot 
letter ““M 


MIDDLE EAST CRUDE PRICES 


Posted Export Prices of Socony-Vacuum Ol Co 
exclusive of local port or 
indicated 
applies for gravities below and above those shown.) 


Prices are per bbi 


f any 


of 42 U. 8. gals 
sales (anes ot FOB point 
Gegree of gravity 
Type of Price 
Orude per bot 
Arabiar $i 
Qatar $i 
Arabian $2 
iraq 2 


Umm 
Sidon 
Tripott 


FOR Poin 
Ras Tanura, Saudi 
Said, Qatar 
Lebanon 
lebanon 


Inc 
other governmenta! 
for gravities shown; 2c per bb! 


charges 
differential per 


AFI Effective 


Da 
Arabia 36-36.9 Nov. 1 
Nov. 1 
April 1 


April 1 


1950 
1950 
1951 
1951 


36-369 


AVIATION GASOLINE PRICES 


Prices for 


MILF 


tank care 
therwise r 


barge 


niess ted 


District 

New York, N. ¥ 
Boston, Mase 
Portiand, Me 
Philadeipnhia 
Baltimore, Ma 
Norfolk Va 
Charleston, & 
New Orleans 
Hout Tex 


PETROLATUMS 


WESTERN FENNA 

(Bdis.. carloads; tank car, 1 
Banow White 

Laity White 

Cream White 

Light Amber 

Amber 


Ret (2)5. 25-5. 37512) 
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r truck transport lots 


Grade 100 
17. 6-18.6 


aviation gasolines meet Specificatior 


130 Grade 01/98 Grade 80 


16.1-17.2 15.6-16 2 
16.7 15.95 


10.35-10 95 
11.35-11.7 
10. 35-10. 95 
8.6514) 
8.414) 


PACIFIC COAST 


(in Ships’ Bankers, Diesel Fuel Banker C Fuci 
or Deep Tank Lets) (?P.5. 200) (PS. 400) 


San Pedro, Calif. §3.44(5) (ays 1 
San Francisco (38 1 
Portiand, Ore ) (3)82 2.15 
Seattle, Wash (3)82 2 


Tampico 
Veracruz 
Minatitlan 


OGuaymas 
Manzanillo 
Salina Cruz 





28 YEARS OF RELIABLE 
Ol PRICE REPORTING 


This, in just @ few words, is the story of 
Platts OILGRAM Price Service. 
Since 1923, it has been recognized 
throughout the industry os the foremost 
daily oil price reporting ogency. it hes 
constantly been top management's mojor 
source of oil price information, and with 
good reason. 
. » « « OILGRAM has the largest stoff of 
oll price experts employed by ony off 
price reporting agency. 
OILGRAM is the most complete, 
most comprehensive price report available 
to the off mon. 
. « « « OUGRAM hes the complete con 
fidence of its subscribers. More thon 
ninety ovt of every one hundred oll men 
who once subscribe renew their subscrip- 
tions yeor ofter year. 
V4 you are dependent upon daily oil prices 
ia your marketing operation, you should 
be on OILGRAM Price Service subscriber. 
We invite you to accept a week's Tria! 
Subscription with our compliments. There 
is no obligation on your part whatsoever. 
A letter of request on your compony 
letterhead is all that is required. 
Write today to: 


Platt’s 
OILGRAM 


Price Service 
1213 W. 3rd St., Cleveland 13, Onic 











_HARTOL 
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Oil PRICE SECTION 





effect July © 1961. as posted by principal marketing companies af 
Tonk Wagon Prices thew headquarters offices, but subject to later correction 


inspection fees per gal. included in both gasoline and kerosine prices, 
Prices for gasoline do not include tases; they do, however, unless otherwise specified, are as follows: 
tmepection fees as shown i next column. Gasoline taxes, shows Ala. 1/40¢ om gasoline; Ark. 1/20c; Fia. 1/8e; I. 3/1000; Ind 
and 2/2e; Kans. 1/2000; La. 1/32e; Minn. 5/2300c; Mo. 1/25c; Neb. 2/1000; 
Nev. 1/20e; N. C. i/ée; N. D. 1/20c; Okla. 2/25e; SB. C. 1/8; 8. D. 
1/40; Tenn. 2/Se; and Wise. 3/1000 
Kerosine inapection fees only: Ala. 1/2c; lowa 1/500; Mich. 1/Se. 
Esso pe Son 
( Regular tirade) 
STANDARD (emsotine Gasoline 





[ 


San Fran... Cal 
Los Angeles 
Freanw 


Atlantic City, N. J 
Newark 
Baltimore, Md 
Cumberland : 
Washington, D. C 
Danville, Va. . 
Petersburg 
Norfolk 

Richmond 


Allentown, Pa 
Altoona 
Erie 
Greensburg 
Marrieburg 
Philadelphia 
Pittsburgh 
Reading 
Scranton 
Wilkes Barre 
Williamsport 
York 
Wilmington 
Det 
Bregpt Coan 
Hartford 
New Haven i3 
Boston, Mass 13 
Fall River 13 
Springfield “ 
Worcester “ 
Prov., KR. I 13 
Camden, N. J 13 
Newark 13 
Albany, N.Y «°*1l4 
Binghamton « 5 
Buffalo 
Elmira 
Rochester 
Syracuse 
Watertown 
Baltimore, Md 
Richmond, Va 
Chariotte, N.C 


Phoenix “aria 
N 


Honolulu, T. H 
Pairbanks, Alaska 
Juneau 


* 
eer exHeoeerx4oeeece 


Seuseseuseae ! 
veocvreroecocorvorvecs 


“—— eee 


Parkersburg 
Wheeling 
Charlotte, N 
Hickory 

Mt. Airy 
Raleigh 
Salisbury 
Charleston, 8. C 
Columbia 
Spartanburg 
New Orleans, La 
Baton Rouge 
Alexandria 
Lake Charities 
Shreveport 

New 


oem eRe eaeee! 
weewexnoeocowrnwuwe? 
Serer ouree—were 


i 


SCVEFeeRVoesrorErErEeEe 


{ 
z 
z 


Hi 


F 
g 


otn ne 


San Fran, Cal 
Los Angeles 
Fresno .. 
Phoenix, Ariz 
Reno, Nev 
Portland, Oreg 
Seattle, Wash 
Spokane ..... 


7. 
eee 


Seueveoervrceneoe? 


~ 
SHS eSSeFeeseunntasaaeeaase 


4'2eer @ 
yeevvrececere® 


oeAOS eH aCe rere 


Tacoma ..... 
Boise, Idaho 

Sat Lake, U 
Honolulu, T. H 
Fairbanks, Alaska 
Juneau 

Taxes: 


ec: 
SONCHe Se SH HU K CoUKYNOSOCOCHKKUUHK Oe eC 4Uee 


ennwnee eune NO Zw 
ccee4t~or ues 


Boise-—-7.5¢ gas tax applies to motor fuel 
| @vgas taxes are 1.5¢ federal, 2.5¢ state 
Lake--6 5c gas tax applies to motor 
15 - only aveus taxes are i.Se federal “ 
= 146 2°14 6 5 


ee et ee tet ete et 
be bs BS @ Ge Se Se Se Se BS SS 


> 


Honolulu--S.0c gas tax applies to motor fuel Baitimo 
Mineral Spirits -M. . only; avgas taxes are i.5e federal, é4¢ terri- an ane 
T.w. WwW. torial. Standard Diesel/furnace of] price is 
Philadelphia, Pa 16.5 ex ic territorial liquid fuels tax. All T.T Washington, D. C 
Pittsburgh 20.0 21.0 prices are ex Hawaiian gross income tax of 100-499 gals 
. a 1% to resellers, 25% to consumers 500-3,599 gals 
« T.W. ea 
Heavy Fuel Olle ay Notes: 4 Soak outer’ & ones 
int Pa 8.48 Gasoline—For other deliveries of Chevron Steel bbis 
— phia, (Regular) and Chevron Aviation 80/87, add to 
. > 400-gals.-and-over price 1.0c for 40-199 gals 
ee ae 0.5¢ for 200-399 gals, except for deliveries to 
= s Camden—Add ic for deliveries of Marine trade in Alaska (excluding Chevron 
Sane ania Se for less than 160 gais Aviation 80/87) where 0.5¢ differential applies Atlantic City, NJ 
i Mineral Spirits prices also apply to Stod- to 40-390 gal. delivery; for less than 40 gals Newark N. J 
dard Solvent add 4.0c gal., except at Honolulu add 4.5¢ for Baltimore Ma 
@iestive Gates June 21: at June 28 less than 40 gals. to Marine trade and less Washington, D, C 
nang ~ Ape _— es than 100 gals. to Shoreside trade. Prices for Norfolk, Va 
Chevron Aviation 80/87 at Salt Lake City ap- Danville 
ply to all quantities in excess of 40 gal Seep 
iN lees are Continental's Prices for Chevron Supreme (Premium) are ichmond 
~~ my. FB Current selling 2.0c gal. higher than Chevron (Regular) for Roanoke : 
prices may vary from those shown quantity delivered, except at Sait Lake which Charlotte, N. ¢ 
because of local conditions.) is 1.5¢ gal. higher. For less than 40 gals. de- Hickory 
liveries, add 4.5¢ gal. to 400-gals.-and-over Raleigh 
price, except at Honolulu, add 5.0¢ gal. for Charieston, 8. C 
1 than 40 gals. (Marine) and less than 100 Columbia . 
ea (Shoreside). Add to Chevron Aviation Spartanburg ‘ 
80/87 quantity delivered prices, 2.0c for 91/98, Taxes: Louisiana meedine prices do not 
5.0¢ for 100/130, and 8.0c for 115/145 clude lc state 
Kerosine—T.T. prices, except at Salt Lake Notes: 
ony. Se ae 40-199 gals For Kerosine & No. 1—Atlantic City prices are 
. mn 40 gals., add 4c; for deliveries of 300 
. 5 gals, of more; add ile for 
200-399 gals., deduct 3c; 400 gals. & over, 100-209 gals. te for } h 
deduct 4c; tank car-truck trailer, deduct 5.5e s or tees than 160 gale 
Salt Lake City posted tank truck price is for 
minimum 40 gal. deliveries. 
Standard Diesel/Furnace Of & Standard 
Stove Oll—T.T. prices are for deliveries of 400 IMPERIAL pe 
gals. or more. For other deliveries: 40-199 on Gasoline 
. ada ic; 200-309 gals.. add 0.5; leas TW 
than 40 gals.. add Se. ay 
« Effective July 1 Hamilton, Ont 22 
Toronto . ee 
Brandon, Man. 
Winnipeg 
Regina, Sask 
Edmonton, Alta. 
Calgary 
Vancouver, B.C. 
. e 





0: s July 2 


*o 


Gaso- 


sti 


FF 
UrewnrewoUNNeEeour- 


Denver, Colo 
Grand Junc 
Puebio 
Casper, Wyo. 
Cheyenne 
Billings, Mont 





Soa 4anwe 


Sr rrr | 
oVvrervrerrersre 


Ida 
Albuquer N 
Roswell 
Santa Fe 
Muskogee, Okla 
Oklahoma ~ os 
Tulsa 


= 
itil 
fl 

ai 


Taxes: 
Gasoline tax column includes these city taxes: 
Albuquerque & Roswell, 0.5c; Santa Fe, ic; 
Cheyenne, ic; Casper, ic ec 
Notes: Wichita Falls” ee 
T.W. prices are to consumers and dealers. Amarillo eeeee 
Tyler 
El Paso . 
San Angelo 
w eose 


bl 
" 
a 


cescooceoooooo 
eeeceseceoo 


Halifax 21 
Chariottetown,P.E.1. 23 
St. John's, NOd Pas) 

(*) Price is for Esso Extra oumens 


“OP e@aGrw ow For eae 


PULBEBESENE REE 


if 


ee 
SSSSeSSSES 


Dallas, Tex.. 
Ft. Worth 


eceocoocveceoo 
SVeEVeeeerereorn 


Gasoline taxes are provincial taxes 


SEeEEseeEUeaee 


bt he be oe 
be be bee 
eeee 
ted 
a345 
coco 
wr 

we 


Houston .. 
San Antonio. 
Notes 


Notes” 
: ‘Bole tw a apply also to all classes Prices are per imperial gal. which t& 1.3 
T.W. prices are to all classes of dealers and . delivery of 50 U. S&S. gals. — T.W. prices are to divided & 
consumers gals undivided dealers, 
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Tank Wagon Prices (Continued) 


ifs 


cc 
ve 
sa4a988 @ 


«hemmed 
Albany N y 
Miaghamton 
Bu fai 
Jamestowr 
Mt. Verner 
Piatteburg 
Roe he 
Syracuse 
Bridgeport, Cone 
Danbury 


rere 
~ 
oS: aeeeee a 
~~ #eeeee 
J > 


“Core ereeee 


os ee 
eSsse-eeee. 


~©@ 
weeve. ergver 


eeneanassee 


<e 


we ee eur 
wes 


~«+coeo 
ceonwee 
werw-s 


wre 
us Oa KOEN SSUNee4OeeNrKree ye 


cw 
atcen4e 


te 


Task Wagen Prices 
Mineral Spirite 
VM«4P Naphett 
Taxes: NY « 


2% city sales tax applicable to price 
Wtecounts 
M 


m TW. lees O.5e for deliveries of 300 gals. 
mia, OSe for t.w deliveries of 800 gals. or 
w. less O.5¢ for deliveries of 300 gals. or more. 


steel barrels 


Jamestown t.c. prices are rk } are FOB bulk term 
‘ : ' july 4 NPS — , 


OHIO STANDARD 


Aviation Gaseline-Cons. T.W Seiico X Tane Gasoline 

soho sobtu ( Reguiar-Grade) Naphthas & Solvents—Cons. T.W. 
Avia. Sohto Re aK. j 

mu Avia. Avia. sot - Kerosine Ne. I Ne. 2 
1 loo Ww. s. vent T.W. Sehic-Heat Sohie-Heat 

23.0 0 20.0 13.9° 2.9° 

antor ; 23 23.0 20.0 13.9° 9° 

neinnat 23.0 20.0 ? ® 

23.0 20.0 ye 8° 
‘tum bus 9 20 20.0 hd 2.9° 
Daytor } 23.0 20.0 
Lima 21 23 0 20.0 
Mansfield =. ’ , 23.0 20.0 
a) 2 23.0 20.0 
23.0 20.0 

23.0 20.0 1 

23.0 20.0 13.9° a 

23.0 20.0 13.9° ” 
Hangar r purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax Exemption Form 

10 to ou 


Ak 


‘ 
c 
Cleveland 
‘ 


‘ 
0 


ecocoococeoeooseo 

SEEEEEEeEeergGe 
See ereneneeenne 
Seer erVEeEVVErSe 


Discounts tatio contract 


erosine 


to hangar operators and resellers, 2¢ off consumer t.w 
t (*) are for t.w. or drum Geliveries of 100 gals. or more; less than 100 gals., 0.5¢ higher. Prices at 
© drum deliveries of 50 gals. or more; less than 50 gals.. 0 Se higher 
Naphthae —T niract consumers off t.w. prices (except Lucas Count ¥ of als., 0.5¢c; 1000 to 2499 gals, 0.75e; 2500 to 4999 gals., ic; 
“a oF more gale. 1.5e. Lucas County: leas than 50 gals. tank wagon pri 5 49 gals., 0.5¢; 250 to 499 gals., Ic; 500 gals. or over 1.5¢ 
Notes . wn (third-grade) gasoline prices are same as X-Tane unless otherwise noted. 58.8. prices are at company-operated stations 


INDIANA STANDARD 


Tank wagon pr 


ther points 


es listed below were obtained by NPN correspondents who visited Standard of Kentucky 
Indiana bulk plants where the company’s prices are publicly posted 


Taxes 
we (Reg. Grade) Covingt K 14.4 5 
rn. Red Or'n. ——_—-#tanclex Furnace 0t}-—————— ake = 1 5 
Dir, Gasoline Kerosine 1-99 100 gals. 100-174 175-399 400 gals. Loulevitie 

“ & over gals. gals & over 


(rews (Gase 


Net tine 
Standard Dealer 


14.7 
“ 


Vieksburg 
13 


Birmingham 
Mobile 

Montgomery 
Atlanta (oa 


wW4Uenerene- 


IS SeSeeaene 


Augusta 

Macor 

Savannatl 
Jacksonville, Fla 
Miam 

Pensacola 
Tampa 


SE ed ee ke 


Taxes: 
7 1-749 gals Gasoline tax column includes these city & 
soma auth 750 a & over munty taxes: Mobile, 2c city; Birmingham, le 
a ounty; Montgomery, lc city & lc county; Pen- 
4 sacola, le city Other taxes not included tn 
prices Georgia kerosine 1 Montgomery, 
v ese ee . ; 
reindiestamibeaamas kerosine lc; Mississippi, kerosine 0.5c 
Taxes 


St. Louls, M tneludes te city tax Des Moines, Ia., kerosine and furnace oi) Notes: 
prices do not nm tax State sales, cooupation, consumer & use taxes to be added © 


meumer t.w. prices are same as net dealer 
where applicable 


prices 


“4 NATIONAI 








CLASSIFIED 


DISPLAYED: Advertisements set in special type or with border— Positions Wanted —15 cents a word. Minimum charge §3 per insertion 
$13.50 per column inch Box number counts 2 words. Copy must reach us by Wednesday 
UNDISPLAYED = Sale A Wanted to Buy”, “Help Wanted preceding date of issue 
usiness pportunities M i 4 ti " a ail 
tions set in type this size without border—30 cents a word. Minimum All — aro payable in edvance 


charge $7.50 per insertion No agency commission or cash discounts on classified advertisements 














For Sale For Sale Position Wanted 


TWO NEW 20.0600 gallon vertical bulk tanks NEW AND USED 4000 gallon single gate Mave = <—_ a be ret War 
abeled and ready to load on trucks. $1550.00 trailers. Also new and used 5000 and dealer 

eact WwW. B. GILMER, autem m. gallon tandem trailers. BRUCE E. mACKETT SERVICE STATION SEnCUTIVS i 
CO,, @21 West Sth &., Kansas City, Me., Major experience 
Hiland 1585. 





years 
4 years association repre- 
sentative, sales manager Major Minor — 
. Jobber Supervision - Merchandising 
tO . og Fo q7e0.en oeb Swe Personnel Training. Creative sales ability 
mmpartment truck tank. $150.00 Also 15 bg nog ALB —_ 
used gas pumps $25.00 each VARGO GAS FOR SALE: Trailer Park, tourist cabina, tiv ~—m . Gan ROX 69s. p 
& OTL CO., TO Nites Ré.. Warren, Ohie. img quarters, grocery, gasoline station, hwy P eae . 
441, Central Florida, 2 miles N. Kissimmee 
Fia Price, terms attractive M. LITTLE 
FIELD, Kiesiramee, Fla. 








MANAGER—SALES EXECUTIVE 


Family health forees capable manage 
. ment and sales executive to seek af 
‘ . ‘4 os a es oa , filhation in south, preferably Florida 
An advertisement in NPN’s Class- total capacity, dall corners, full skirted, good Age 20. 30 years pusmeum mameting 
experience ( 8 and Canada, Twenty 
rubber. Immediate sale, $3500.00 PF.0O. BOX - 
Kimira, New York. years very satisfactory association with 
930, present company, not represented in 
ified Section will bring you quick, oa 
Prefer connection with «a reputable 
jobber organization where interest in 
the company is available but would 
effective results at low cost STEEL STORAGE TANKS consider position otherwise providing 
: salary is commensurate with ability and 
Railroad Tank Car Tanks enapantenee 
6,500 to 12,000 Gal. Cap. Advertiser in Florida July 2th to 
WRITE TODAY Coiled and Non-Coiled August ist for interview. Please give 
pertinent details in reply to 
Cleaned— es 
Heavier—Safer—Cheaper ¥.0. BOX #1, DEARBORN, MICH. 
NATIONAL PETROLEUM NEWS Other Tanks Too 


Also—Complete Tank Cars 
8,000 and 10,000-Gal . 
1213 West Third S. Your Inquiries Solicit 


NEWHALL-MARSHALL- Business Opportunity 


ci ' WoobD, INC. PETROLEUM DISTRIBUTORSHIP, Northwest 

Ohi ern Pennsy!vania Sales approximately 3,000 

eve and 13, to 50 Church St., sk Son ooo gallons a year New bulk plant and large 

New York 7 buildings im desirable location Excellent op 

Phone: }-~ AP + ates erating equipment Growing business. 50% 

gain in last four years Scliing because of 
health BOX 644. 























Positions Open 





Position Open 
LUBE OIL PROJECT ENGINEERS OLD-ESTABLISHED O11. EXPORTERS re 


quire aesietant to President Muet have at 
least five years experience Apply with full 


particulars of previous activities, BOX 
With experience in Lube Oil Furfural Solvent Extraction, MEK Solvent 
Dewaxing and Propane De-Asphalting Units. 


Must know the Design, Layout and Mechanical and Material Specifi- c ge of Ad . 
cations of these Units. 





Should have the ability te follow the Detail Design, Layout and 
Drawings through the Engineering Department. NOTICE 


Permanent positions with excellent opportunities at our Cleveland, Change of Address 
Ohio offices 


PETROLEUM SERVICE 
INC. (OHIO) 


PIPING DESIGNERS PRESSURE VESSEL DESIGNERS 828 NATIONAL CITY 
STRUCTURAL STEEL DESIGNERS MECHANICAL DESIGNERS 


CONCRETE DESIGNERS ELECTRICAL DESIGNERS BANK BLDG. 
CHECKERS CLEVELAND 14, OHIO 
Our woges cre omong the highest in the industry; S-day week, 45 hours per Ow a 
week. Ovtstonding future opportunities. Our employes porticipate annually in T er 1-3195 
Profit-Sharing- Bonus. Allowance for moving expenses. Marketers All Petroleum 
Write furnishing complete detoils os to educotion, experience, age, salary de Products 
red, etc. 
ret Ohio — Kentucky — Indiena 
— Illinois — Pennsylvania 
ARTHUR G. McKEE & COMPANY 4 


2300 CHESTER AVENUE CLEVELAND 1, OHIO Carl G. Heitzler, President 
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STATISTICS 





GASOUNE STOCKS DISTHLATE—KEROSINE STOCKS COMBINED 








MILLIONS OF BARRELS 
MILLIONS OF BARRELS 


4 
1948 1949 1950 APRIL MAY JUNE 1947 1948 1949 1950 APRIL MAY JUNE 
JUNE 195) JUNE 1951 




















Gasoline Stocks Distillate and Kerosine Stocks Combined 
Past of Rockies West of Keckies Fast of Reckies West of Rockies 

Bois Bois Bois Bois 
1947 (June 30) 74,351,000 15,423,000 1947 (June 30) 41,014,000 13,315,000 


1048 (June 30) 88,229,000 16,289,000 1948 (June 30) 54,507,000 12,612,000 
149 (June 30) 97,624,000 16,417,000 1949 (June 30) 77,160,000 11,218,000 
1960 ‘June 30) 97,005,000 17,069,000 1950 (June 30) 62,514,000 12,282,000 
1951 (June 30) 111,413,000 15,431,000 1951 «June 30) 81,545,000 8,297,000 
19561 (May 31) 113,523,000 16,726,000 1951 (May 31) 67.223.000 8,236,000 
1951 (April 30) 120,324,000 17,150,000 1951 (April 30) 51,665,000 7.929.000 


RESIDUAL STOCKS CRUDE Oll STOCKS 











MILLIONS OF BARRELS 
MILLIONS OF BARRELS 


“ 
1947 1948 1949 1950 1947 1948 1949 =—s:«1950 APRIL MAY JUNE 
JUNE 





JUNE 1951 

















Residual Stocks Cude Oil Stocks 


Past of Kockies of Recktes Fast of Rockies* West of Rockies 
Roi Bhs Bohl. Bois 


1947 «June 30) 22,164,000 21,351,000 1947 «June 30) 212,453,000 30,254,000 
1948 (June 30) 26,658 000 25,807,000 1948 (June 30) 200,420,000 30,992,000 
1949 (June 30) 29,425,000 35,203,000 1949 (June 30) 240,231,000 34,460,000 
1950 ‘June 30) 22,769,000 7,355,000 1950 (June 30) 207 ,702,000 34,585,000 
1951 ‘(June 30) 24,273,000 5,824,000 1951 (June 30) 217,013,000 30,493,000 
1951 (May 31) 22,695,000 $176,000 1951 (May 31) 217,933,000 30,234,000 
1951 (April 30) 19,877,000 203,000 1951 (April 30) 212,571,000 29,908,000 


* tr ides foreigr 
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RUNS TO STILLS—CRUDE PRODUCTION Crude Runs to Stills 


uae 1 sTuLs 
1947 (June 30) 


BD <vvve PRODUCTION 1948 (June 30) 
1949 (June 30) 
1950 (June 30) 
1951 (June 30) 
1951 (May 31) 
1951 (April 30) 





1947 (June 30) 
1948 (June 30) 
1949 (June 30) 
1950 (June 30) 
1951 (June 30) 
1951 (May 31) 
1951 (April 30) 


MILLIONS OF BARRELS DAILY 


(Figures used for charts and tables are 
Mines reports for 1947-1950, and 
1947 1948 «= 1949 APRIL «MAY E for 1951 are from API weekly stati 
JUNE 1951 for date nearest to end of month 
Bureau of Mines reports become available 











Gasoline Consumption by States in March, 19511 


Institute Figures) 





os 
Feb. 1961 ° Mar. 19651 
Gallons Gallons Gallons (rallons 


Aiabama 45,181,000 . ° ° ‘ 154,025,000 

Arizona 944.000 ° . ° : 62,854,000 

Arkansas 4 3.005.000 y au“, . 95, 668 000 

California 4 : 294,000 013,523,000 

Colorado 637.000 101,345,000 

Connecticut 37,487,000 119,379,000 

Delaware 178,000 23,853,000 

Dist. of Columbia 5, 236.000 + 40,234,000 

Florida 195 a90 261,452,000 

Georgia 2. 60% 000 208 025.000 

Idaho 549.000 3% 502,000 

Illinots 3 54,193,000 508.579. 000 

Indiana 190.000 276,520,000 

lowa 5,970,000 182,503,000 

Kansas 660 000 157. 976,000 

Kentucky 38,735,000 134,252,000 

Louisiana 108, 000 139, 506. G00 

Maine 5 S&T, G00 45,701,000 

Maryland 19,379,000 . 129,423,000 

Massachusetts 460, 000 i ‘ ‘ 228,376.000 

Michigan 451.000 ,000 ,000 ; 464 460. 000 

Minnesota 336 000 . C ’ 174,380,000 

Mississippi 7 0,279,000 36.5 us 106,567,000 

Missouri 146,000 3. 276,412,000 251, 488,000 

Montana 051,000 2s 080.000 $8,279,000 35,303,000 

Nebraska ©, 642,000 . 32,914,000 26.976,.000 86 35s 000 

Nevada ) = . 

New Hampshire 000 g 586,000 25. 035.000 26. 608 000 
Jersey ' 000 2.5 p11, : : 311,818,000 273,723,000 

New Mexico 7 7.854, 000 s ,000 y 55. 979,000 49,737,000 

New York 6.000 : 000 + £ 601,030,000 555,438,000 

North Carolina 7 ? 4. 000 . 000 . 243,302,000 211,353,000 

North Dakota ! - . 000 ‘ 5.9 33,047,000 29,935,000 

Ohio b7 80 7 000 375,000 + ¢ 533,320,000 453,701,000 

Oklahoma 000 55, 753,000 164,162,000 151,820,000 

Oregon } 406 3 9,000 7,617,000 2 876,000 94. 389,000 

Pennsylvania ) I 7,110,000 145,000 ‘ 8 949. 000 479.283 000 

Rhode Isiand 12.6 527,000 384,000 39.539, 000 35 680 000 

South Carolina 7 7 i‘ 408 000 . 467,000 ‘ B89 000 107.393 000 

South Dakota ‘ 569 000 474,000 503 000 46.664 .000 

Tennessee 7 7 099, 000 58,319,000 ] 5,834,000 160, 195.000 

Texas S75 285.419.0000 35,199,000 2 5@0 00 643,312,000 

Utah ) O 274.000 806 000 50 OOO 40,873,000 

Vermont 7 721,000 . 736,000 50) 000 18,675,000 

Virginia 5,144,000 5&2, 000 213,000 182, 777,000 

Washington ¢ ’ 52,347,000 495.000 ; 51. 203,000 128,853,000 

Weet Virginiatt ’ > 7 30.561, 000 621.000 4 £19 OO 82,028 ooo 

Wisconsin ° 

Wyoming 304 000 286 000 5 Tae 000 72.264. 000 
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Total 46 States and I “wr O1S J 60 Ot) } S33 (de +422, 164.000 * 354,345,000 
Daily Average $215 73.000 0 414.000 601 000 62.871 G00 
Change from previous year 
Total Change ne 126.000 
Percentage change in Daily Av £41% 


* Not available at time of publicatior 
** Consumption in January was 4,986,000 gal 
These are state tax rates per gallon. in addition there is the federal tax of i.Se per gal 
Includes estimate for sales to U. 8. Government 
t Im general, these figures include a! gasoline sold or consumed within the confines of the state. regardless of whether it was for a taxable or non- 
taxable purpose 
*?t Revised 
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DEGREF DAY FILE CENTFR—Left to right: Betty Doble types notification post cards as she checks degree day signals on Kar- 


dex file; Gertrude Arneson records completed deliveries 


Simplified Degree Day Delivery 


Sliding Tab on Customer's Card Tells When Oil Ils Needed; 
Post Card System Gives Semi-Automatic Fill-Up Service 


By FRANK CC. STURTEVANT 
NPN Staff Writer 


An automatic degree day fuel oil 
delivery system utilizing only a single 
alphabetical customer card file is used 
by McCall Oil Co., of Portland, Oreg 
distributor of gasoline and heating 
vile for General Petroleum. Some 
5,000 fuel ofl accounts are set up on 
5 x S8-in. visible index cards. The 
ards are installed in the flat metal 
trays used with this system, by means 
of transparent sheaths mounted on 
slotted kraft backs 


The cards remain permanently in 
the file and contain all information 
about past deliveries, together with 
the degree day total for the next de- 
livery A sliding signal made of 
colored plastic can be moved into po 
sition along the bottom edge of the 
ecard to provide a visible indication 
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Terms 
Stove 100 Diese! 200 
Tank gals. Equipment 
Tank Location 
Specal Instructions 


Day : Delivery Date Dist 











ORDER SLIP—This 3 x 5 order form, padded, is filled out in duplicate when a de- 
livery is due for a “keep filled” customer; and for phone orders 
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of the degree day when the next de. 
livery is due 


At the present time the McCall Oil 
Co. is only part way through the proc- 
eas of converting its customers to ful] 
automatic delivery. So far a majority 
of the customers are on what might : Hf you wish delivery soon, please phone Fi-5358, 
be called an automatic notification 
system. Under this plan, when the Mc- 
Call degree day records show that a Degree day automatic fill service is ovailable 
customer's tank should be getting ‘ 
close to his reserve level. the McCall f to ony customer who having established credit 
office mails him a double post card \ gives us permission to fill ond bill, This is your 
The reply half of the card, when 
signed and returned by the customer, TELL YOUR 
serves as authority to make a fuel 


oil delivery FRIENDS (oe McCALL OlL co. 
é : ee, 


or return the order card attached, morking neces 


sary information 


softest service 


ABOUT S&H 2710 S. E. 50th Ave. at Clinton 


For those customers who have GREEN STAMP ja Portland 6, Oregon 
authorized automatic delivery, the SAVINGS F1-5356 
notification routine is bypassed, and 


an order slip is filled out as soon as 
the seaiiae degree days have been MAcCALL OR CO. 
accumulated. The order slip is a 
simple 3 x 5 printed form, made up | hove checked the tank and find 
in pads. 
How System Works The essential ([) Please fill on 
difference between this and other de- 
gree day systems is the fact that 
there is no duplicate set of customer ([) Heving established credit, | would like to be placed on DEGREE DAY AUTOMATIC FILL 
ecards which can be sorted and filed ; 
by degree days. The colored signal [_} ! would like to establish credit. Please send application form 
slides take the place of the degree 
day cards. The system works as fol- 
lows: NAME 
A girl removes a tray full of cards 
from the case and places it beside a 
typewriter, with a stack of double 
post cards and 3 x 5 order slips at Tonk size [] Stove Ot = [_} Diesel Olt 
hand. As she flips over each custom- . 
er’s card she observes the position of REPLY CARD—"Notify only” customers can use the reply half of this double post 
card to authorize a fuel oil delivery 


Dote 


goltions at this hme 


[} Do not fill until ordered 


Remarks 











ADDRESS 
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DEGREE DAY FILE—This 5 x 8 Remington Rand Kardex file card is used for the single alphabetical customer file 
signal slides through the slot at the bottom and indicates by its position the degree for next delivery 


A colored 
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DEGREE DAY DELIVERY 





the degree day colored signal; if the 
signal indicates a delivery should be 
made at any within the next 
week or depending on the dis 
patcher's instructions, she 


tine 
two 
immediate 
of two things: she either 
fills out a 3 x 5 delivery order. if 
the customer is on automatic ds 
livery; or she fills out poat 
ecard, if the customer is on a notifica 
tion basis only 

If a delivery order is filled out, it is 
Naced on the 
located 


ly does one 


a double 


lispatcher’'s leak 


nearby, where & is mingled 


— a 


with other order slips originating 
from mail and telephone orders 
Truck dispatching is projected far- 
ther into the future than is custom- 
ary or practical elsewhere, sided 
possibly by two factors peculiar to 
this district 
The first is weather. Sudden and se- 
vere cold spells with rapid increases in 
the rate of fuel consumption are com- 
paratively unknown Long periods 
cold weather ’ » the 
fuel market. Portland 
legree days this season 


= medium 
rea a good 
ached 3919 
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GILBARCO builds a better 
BULK PLANT PUMP! 


WITH ALL 8 OF THESE IMPORTANT FEATURES 


POSITIVE SELF-PRIMING on 
suction lifts Self-evecuoting 
against discharge pressure 

Ne reservoirs or relief valves 
Ne gear reductions, operates at 
standard motor speed 
Designed for outdoor service 
without protective covering 
Mechenical seal for trouble-free 
operation and freedom trom 
leakage 

oi! lubricated 
Ball-bearing equipped for long 
weer and eficient operation 
Cepacity 50 te 500 g.p.m 





— motor 


ROTO-PRIME PUMPS by Gilbarce are com- 
plete units—with base, electric motor, coup- 
ling, built-in check valve and mechanical seal 


ROTO-PRIME 


Self-Priming Centrifugal Pumps 
GILBERT & BARKER MFG. CO. 
West Springfield, Mass. 

Toronto, Canada 


which has been milder than normal 
That is about on a par with St. Louis 
The difference is that the average 
winter here produces none of the zero 
temperatures and blizzards which 
often afflict other areas. Consequently 
fuel is consumed at a more even pace 
The second factor is larger tanks 
The little 275-gal. tank which lays 
such a heavy cost burden on fuel oil 
delivery eleewhere, is in the minority 
here. The majority of the household 
fuel tanks are 675 gal., and new in- 
stallations are overwhelmingly of this 
capacity. This condition permits aim- 
ing at 400 gal. or larrer dumps for 
most customers, while still maintain- 
ing an amp!e reserve in each tank 
The combined effect of larger re- 
serves and easier weather provides a 
more comfortable working margin for 
fuel oil dispatching. It may well be 
that these same factors work against 
a more rapid adoption of automatic 
deliveries. The average householder 
is less likely to run out of fuel, and 
the penalties in the way of possible 
health and property damage resulting 
from fue] run-outs are less severe 


Standard Delivery Practices—Aside 
from these differences the rest of the 
McCall delivery methods are similar 
to those used elsewhers Printing 
meters on the trucks register the 
quantity of oil delivered on a multi- 
copy delivery ticket. Price extensions 
are then written in by the driver, with 
the aid of a printed rate card, and a 
copy left with the customer as an 
invoice. Other copies are turned in 
to the office, from which the delivered 
amount, plus the tank reading as re- 
ported by the driver, is recorded on 
the Remington Rand master card file 
At that time a calculation is made of 
the next degree day on which another 
delivery should be and the 
colored signa] is moved up to the new 
position 

That completes the cycle. The 
tem covers only customers who burn 
furnace oil (It is usually called 

Diesel” oil on the West Coast, and 
corresponds to No. 2 oil elsewhere.) 
There are numerous “stove oil” users 
who, however, are accustomed to plac- 
ing their orders by telephone 

The usual problems arise in connec- 
tion with centra] heating p'ants with 
vaporizing burners, and equipped with 


made 


sys- 





Equipment Used by McCall 


Equipment used by McCall 
Oil Co. in its office and new 
bulk plant includes the follow- 
ing 

Visible 
Rand 

Centrifugal pump— Marlow 

Electric motor—-United States 

Printing head meters—Rockwel 

Strainers— Buckeye 

Fittings—Stockham 

Loading arm swivel joints 

The equipment jobber was 
Harper 


ndex system Remington 


Chiksan 
Shields 
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FUEL OIL FLEET—Part of the 15-cruck fleet showing the McCall name prominently lewered on the sides of the truck tanks. Left 


to right: Syd Dannat, mechanic; 


reguiar fuel oil tanks, rather than 
drums used by stove oil customers 
Since drivers by habit deliver stove 
oil to drums and furnace oil to tanks, 
a mistake occurs once in a while, and 
a vaporizing burner owner gets a 
tank full of oil that won't work and 
has to be pumped out 

There is also a vaporizing burner 
made in the West which will operate 
satisfactorily on the so-called “Diesel” 
or furnace oil, and it is sold to the 
public on the basis that the user can 
save money by burning cheaper fuel 
When the buyers of these burners 
find that no fuel oil distributor is in- 
terested in sending around his large 
furnace oil truck to make 30-gal. or 
so delivery, their resentment, illogical 
though it may be, often is directed 
against the fuel oil distributor. This 
type of public relations problem is 
familiar to al] fuel oil men 

The McCall fuel oil distribution for 
Portland is handled from a recently 
installed underground bulk plant, with 
a fleet of about 15 trucks. Trucks 
handling “Diesel” or furnace oil are 
all 1,800 or 2,000 gal. capacity. The 
stove oi] trucks are all 1,450 gal. (The 
McCall interests, through separate 
corporations with separate facilities 
market both fuel oil and gasoline in 
an area stretching up and down the 
coast some 300 miles and inland about 
200 miles, employing in all a fleet of 
over 50 trucks) 

Bulk Plant Equipment —The new 
fuel oil bulk plant has two 15,000 gal 
and one 12,000 gal. tanks. A 300 g.p 
m. centrifugal pump, driven by a 
10 h.p. motor is manifolded through 
4-in. suction lines and 3-in. discharge 
lines to a pair of 3-in. printing head 
meters at the loading rack Other 
equipment includes strainers, fittings 
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William C. McCall, president of McCall 
Oil, was recently appointed Northwest 
representative on the West Coast Petro 
leum Wholesale Industry Advisory Com 
mittee by the Office of Price Stabilization 


valves and swivel joints and discha ge 
valves, on the loading arms 

Additional equipment consists of re- 
mote tank gages set high on the frame 
of the loading rack where they can 
be read from the office windows 

McCall officials are enthusiastic 
about the efficient, high-speed load- 
ing facilities of their new bulk plant 
which attains a rate in excess of even 
its rated capacity 


Russ Gilpin, driver; R. W. Hendrickson, office manager; James W. Fray, driver 


April Oil Burner Shipments 
Slightly Over 1950 Mark 


WASHINGTON Shipments of oil 
burners and burner units dropped to 
47,416 in April from 56,042 in March 
while increasing only slightly from 
shipments of 46,208 in April 1950 

Census Bureau preliminary report 
for April also showed following data 
for other oil-fired equipment (March 
totuls in parentheses) 

Oil-fired warm-air 
ments 19,616 (24,584) 

Oil-fired floor furnaces—shipments 
2,830 (4,158), end of month inventory 
67,919 (61,287) 

Kerosine, gasoline and fuel oil heat 
ing stoves-shipments 65,526 (89.,- 
657), inventory 146,732 (120,582) 
end-of-month unfilled orders 347,659 
(315,630) 

Kerosine, gasoline and fuel oil cook 
ing stoves-shipments 9,248 (14,752) 
inventory 38,439 (34,618), unfilled or 
ders 22,322 (26,117) 


furnacesr._.ship 


More Lube Additive Alcohol 


CHICAGO—Complete plant, de- 
signed to produce 10 million Ibs. per 
year of iso-octy! alcohol, will be built 
by Indiana Standard at its Wood 
River, Ill., refinery. 

Principal uses of iso-octyl alcohol 
are in manufacture of additives for 
production of heavy duty motor oils, 
now in high demand for both military 
and essential civilian purposes, and 
for manufacture of plasticizers for 
vinyl resins 

Construction of plant is expected to 
start soon, since final design is now 
being completed, according to Dr. M 
G. Paulus, vice president in charge 
of manufacturing. Completion is 
scheduled before end of 1952 
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Aro meets today’s needs better 
and cxcreases your frogite { 


Make your lube department more efficient 
attractive to more customers...and more profit- 
able for you ... with ARO Lube Equipment — 
the leader! 

Use ARO Reels overhead . . . or ARO Cabi- 
net Units...many ways to save space and 
speed up your service at low cost! 

See your Aro Jobber. 


The Aro Equipment Corporation, Bryan, Ohio 
Aro Equipment of Coneda, Lid., Toronto, Ont 


LUBE EQUIPMENT 


Also . . . GREASE FITTINGS . . . AIR TOOLS 
HYDRAULIC EQUIPMENT .. . AIRCRAFT PRODUCTS 








1951 OUTLET ON SAME SITE as earlier station today offers full car servicing and complete TBA line 


New Station for Old Symbolizes How Jobber Has Grown with Oil 


Sweney Gasoline & Oj Co. of 
Peoria, Ill., was looking for both for- 
ward and backward when it opened 
a new service station in April 


The 42-year old iobber was plan 
ning ahead by adding a new modern 
outlet to its chain of over 90 stations 
located in central Illinois It was 
looking back over its development 
with the oil industry, because the 
new station was built on the site of 
Sweney's first outlet opened 37 
years ago by the company’s founder 
the late Guy Sweney 

The company markets Sweney 
brand gasolines and batteries and 
has 16 bulk plants in its home stat 

Industry Pioneer — The Sweney 
ompany is a good example of how 
Independents have pioneered and 
grown with petroleum When th 
first station was opened (1914) 
company President Paul D. Sweney 
points out, “the future of the auto- 
mobile was doubtful. But the station 
was a success from the start, being 
more convenient for motorists. who 
were used to buying gasoline at 
garages and repair shops 

The company recalls that “thos 
were the days when drug stores sold 
drugs only, and gasoline stations sold 
gasoline and oil—-and nothing more 
No tires, batteries, seat covers, spot- 
lights, horns, radios and other ac- 
cessories—those items had to be pur- 
chased directly from the manufac- 
turer.” 

Sweney claims it introduced Penn- 
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1914 SERVICE STATION 


One of earliest Illinois outlets was the main part of this 


building, operated by Sweney for gasoline and oil sales only 


syivania high-test gasoline to Peoria 
in 1912, and that it brought the first 
Pennsylvania lubricating oi] to th: 
city in 1914. The company also says 
it introduced home furnace oil to the 
area 

Moro ‘Firsts’—Then Sweney lists 


these additional milestones in its pro- 
gress 

1. The first one-stop service sta- 
tion in central Dllinois (1927) 

2. Introduction to Peoria of the 
first “knockless” gasoline 

3. First company to provide gaso 
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NOW! FOR THE FIRST TIME 
a handy guide for 


Weekend 
Vacations 


This S2-pege book iste over 10) places of in- 
terest’ within a day's drive of your home! State 
parks faring spots 
hestoncal humes open to the pute colleges 
and universities att galleries . . . commty 
and state fairs festivals, shows and cxpom- 
tones core and aquariums areas of 
scene beauty — all im casy-to-find listings with 
detailed formation. fachudes four great Mid- 
weseern cities: Chicago, St. Louis, Milwaukee 
art Inch&napohs 


NEWSPAPER AD measuring four columns by 10 in. used to promote Sweney'’s motor 


ing guide 


JOBBER GROWTH 





line and oil service for airplanes and 
motor boats in central Illinois 


i. Operation of the first water 
termina! in central] Illinois for receiv 
ing bulk gasoline supplies 


Weekend Motoring Guide 


Boosts Sales at Stations 


A concrete example of how Sweney 
is meeting today’s competition is its 
free distribution at stations of a 32 
page booklet for weekend vacation 
ists. Measuring 5% x 8% in. and 
printed in three colors on stiff paper 
the booklet lists cities and towns 
having places of interest in Illinois 
Indiana, lowa, Missouri and Wiscon 
sin 

Information is given motorists on 
fairs, festivals, shows, expositions 
museums aquariums, art ex- 
hibits, historical 
lakes, rivers and state parks 

Ad Content About 
the booklet are 
Sweney 


Z00s, 


colleges homes 


four pages in 
used to promote 
products and remind car 
owners always “to look for a Sweney 
station when you need gas, oil or 
other supplies.” The back cover lists 
39 Illinois towns having Sweney sta- 
tions 


Only one page actually mentions 
company branded gasoline, motor oil 
and batteries. Vice president Jack 
C. Sweney reports “remarkable re- 
sponse” and “considerable newspaper 
publicity throughout the state,” for 
the program, which began the first 
week in June 





OHI Publishes 900-Page Handbook on Oil Burning 


Nand boo 


Burning, published by O 
edited by Frank ft 
O78 pages, 6 «x 


Meat Inetitut America 
Kaufman 
ne. index 

and charts at 
sxe edition bound i 


M0) pictures and 


ners name imprinted in ¢ 
rdered from Ot) Hea 
mh mt New Y x 4 N Y 


nay be 


Handbook of OU Burning is a com 
pilation of articles by 48 different 
authors whose business activity is 
closely with oil 
and oil heat equipment 


connected burning 


The book serves as a text, or hand 
book, for those in the oil heat indus 
try, and is divided into nine sections 


1. OU} as a Fuel..Discusses oi] a 
a marketable product, the location of 
oil fields, production and tranrporta 
tion of crude oil, refining and output 
if fuel oil. Details are given on dis 
tribution and delivery to the 
mer, and comparison with other fuels 


custo 


2. Combustion of Fuel OtLDeals 
with the chemistry of oil burning 
heat loss and combustion efficiency 


’ Preparing Ol] for Combustion 
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Analyzes atomization, vaporization 
surface tension, viscosity, air-oil mix- 
ing, air supply and control 


4. OU Burning Equipment—D« 
cribes common types of burners and 
the way they prepare and burn oil 
Over-current protection of burner mo 
tors is treated 


5. Elements of the Heating System 
Discusses heating units, heat dis- 
ystems, and has chapters 
on home water heating, chimneys and 
lrafts 


tributing 


6. Controls...Has a “mo t complet« 
discussion of oi] burner controls be- 
of the “increasing complexity 
of present control systems 


cause 


7. Selection of Equipment—Treats 
the technique of estimating and cal- 
culating heating loads and the se 
lection of heating and oil burning 
equipment. Charts, tables and data 
show how to find heating loads of 
buildings. Included are reveral meth 
ods for selecting oil firing rates. Fac 


tors affecting oil consumption and 
operating costs are discussed 


8. Application, Installation and 
Maintenance of Oil Burners—-Dis- 
cusses these aspects of common oil 
burner types 


9. Standards..Has a brief discus- 
sion of the various standards under 
which oil burners are manufactured 
installed and operated 


Refining Process Shared 


PHILADELPHIA Richfield Oi 
Corp. and Sinclair Refining Co, have 
acquired patent license agreements 
covering Atlantic Refining Co.'s new 
catalytic reforming process utilizing 
a platinum-containing catalyst 


Richfield’s initial application is ex- 
pected to involve conversion of about 
6,000 b/d of closely fractionated feed 
stock to benzene and aviation gasoline 
aromatics concentrate. Sinclair is ex- 
amining the economics of such in- 
stallations at capacity levels which 
may amount to as much as 20,000 
bd of gasoline, according to Atlantic 
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Dealer Should Have Authority, Dignity 
To Make Station Click, Supplier Says 


Nine principles on which a harmonious dealer-supplier relationship 
should be based were stated June 19 by W. W. Wright, generai saies man- 
ager of Sun Oil Co. Addressing the annual meeting of New Jersey Gasoline 


Retailers Assn. in Atlantic City, Mr 


Wright asserted the nine principles 


will improve products and service, increase long-run profits, and ward off 
socialistic controls. Following is a partial text of Mr. Wright's talk 


By WILLARD W. WRIGHT 
General Sales Manager 
Sun Ol) Co. 


The first principle is: Both dealers 
and suppliers should recognize their 
mutuality of interests. After all, no 
supplier can long prosper if the 
dealers who carry his brands do not 
themselves prosper. And neither can 
dealers hope to build up their busi- 
nesses over the long run if their sup- 
plier is not able to hold his own in 
competition with other suppliers, If 
one goes down hill, the other will 
surely follow 


It is to the common interest of both, 
therefore, to work together to give 
the motorist the best possible prod- 
ucts and services at prices which are 
fair to the motorist and profitable 
to themselves. This mutuality of in- 
terest carries with it an obligation 
upon each to do business in such a 
way as to reflect credit upon the 
other. Remember that to many motor- 
ists there is no difference in identity 
between the dealer und the company 
whose brands he displays. A repu- 
tation for integrity and fair dealing 
in a priceless asset for any enter- 
prise, and it is one dealers and sup- 
pliers must build together, if they 
are to build it at all 


The second principle Dealers 
should be recognized and treated as 
independent businessmen with all the 
rights, privileges and obligations im- 
plied by that term. I make no dis- 
tinction here between lessee-dealers 
and owner-dealers. All have money in- 
vested, and by virtue of that invest- 
ment, all have the right to make 
their own decisions regarding how 
their business is to be run 


It is also true that suppliers have 
an investment in each of their deal- 
er outlets and are entitled to protec- 
tion of their investment. Even when 
a particular station is dealer-owned, 
its supplier has a costly investment 
at stake in its operation. After all, 
why does a dealer who owns his 
station choose to display the colors 
and trademarks of a particular sup- 
plier? Isn't it because this gives him 
the advantage of the advertising and 
consumer acceptance of his supplier's 
products? 


Now, if both dealers and suppliers 
are making what amounts to joint in- 
vestments in the service station busi- 
ness, what decisions should lie within 
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the province of each’? That question 
leads to the third principle 


Dealers should exercise responsi- 
bility for all decisions having to do 
with station management, local sales 
promotion and retail pricing. Sup- 
pliers should confine their activities 


im these matters to supplying rele- 
vant information and materials which 
will help dealers make wise decisions 
and act upon them effectively 

I would particularly like to stress 
this principle as it applies to retail 
prices. We of Sun Oil Co. are unalter- 
ably opposed to centralized control 
of prices. We don't want to control 
them ourselves, and we don't want 
them controlled by any legislative 
body or dealers’ association. An asso- 
ciation can make valuable contribu- 
tions to dealers and suppliers in many 
ways, but it lessens its ability to con- 
tribute when it concerns itself with 
attempts at price fixing 

Our theory of pricing is a simple 
one. We believe, as experience has 
taught us, that for any competitive 
situation there is a retail price which 
brings a maximum profit to the sta- 








BIGGEST 
LITTLE BUY 


in Consumer Pumps 





For a rugged little dispensing unit 


to serve the needs of your consumer 
customers, you will find nothing to 
excel the new Tokheim Power-Pump. 


Designed specifically for farms, indus- 


trial and business use, it is built to 


high Tokheim manufacturing stand- 


ards, and attractively priced. Oil com- 
panies everywhere are finding Power- 


Pump a great boon to consumer 
business. Investigate today! Call 
your Tokheim representative. 
Write factory for literature! 


OKHEIM 


er- 


General Products Division 


TOKHEIM OIL TANK AND PUMP COMPANY 


1650 Webesh Avenve, fort Weyne 1, Indiana 
Factory Branch; 1309 Howard Street, Sen Frencisce 3, Colifernia 


QUICK FACTS 

Weather resisting finish —only 39° 
high — 1/4 HP motor — delivers 
approx. 10 gal. per minute — built- 
in check valve — built-in by-pass 
valve-— available with or without 
meter —approved by Underwriters’ 
Leboretories — easily installed. 
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tion. We call this the optimum retail 
price that is, the best, most favor 
able price under the circumstances 
If a product is priced above this op 
timum level, not only does sales vol 
ume fall off, resulting in an immedi 
ate reduction in total profit for the 
station, but competitors are invited 
to undercut the 
sition to the 


market and gain po 
letriment of the future 
earning power of the station 

In other words, when pricing, the 
lealer should be smart enough to 
weigh other factors than merely get 
ting & maximum margin. Our vice 
marketing 
Markley, recently made a 


which 


president in 
Frank FR 
statement 


charge of 


regarding margins 
makes this point very clear 
n 


~s dealer margin is too 


high he said unless it results 
in a retail price above the op 
timum level which returns to the 
station the largest total profit 
or unless it serves as an oppor 
tunity for competitors to gain 
position and jeopardize the future 
earning power of the business. I 
meerned with 
dealers who 
products than I am 
with good margins,” he contin 
ued. “Profita are not solely a re- 


am much more 
good profits § for 
handie our 


sult of margin; they are a result 
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PHILLIPS Hand Op- 
erated Pumps, Tank 
Units, Grease Dis 
pensers and other 
Service Station Equip- 
ment have long been 
on the approved lists 
of the major oil com- 
panies as well as the 
independents from 
coast to coast 

Our reputation for 
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priceless asset - 
€ ly d. 


Write for Catalog Today 
PHILLIPS PUMP & TANK CO. 
1432 Stete Avenue 
Gr> 





Clacinaeti 4, Obie 
West Coast Office 


2649 Hunter St 
Los Angeles 21. Colifornie 








f margin and volume. The best 
margin is one which, multiplied 
by the volume the resulting price 
will attract, provides the great- 
est opportunity for profitable op- 
eration of the dealer's business 


Those words should be the code of 
every dealer, for it is to your business 
advantage to adhere to them. Com- 
petitive prices form the only sound 
basis for the prosperity of your en- 
terprise. There is no security in the 
world that can match the security 
of knowing that you have made your 
business as efficient as that of your 
strongest competitor. And there is no 
better insurance against unwarranted 
price cuts by a competitor than his 
having knowledge that you are cap- 
able of matching his prices all down 
the line and making money as long 
as he does 


Fourth principle Each dealer 
should be the sole distributor of his 
suppliers’ product within a reasonable 
market area. This is only simple fair 
ness to the dealer, who should not be 
put in a position wherein his ef- 
forts to build up preference for his 
supplier's brands might accrue as 
much to a nearby dealer handling the 
same brands as to himself 


Sun practices this principle by 
spacing its stations to give each 
dealer a high volume potential. We 
do other things along this line as 
well, We never permit our own direct 
distributing organization to overlap 
the territory of an Independent dis- 
tributor handling our brands. And 
we do not sell motor fuel to unbranded 
jobbers or retailers who compete with 
Sunoco dealers or distributors 


Our idea in all this is a simple one 
we want the people who work with 
us to have every opportunity to build 
their own businesses and to make 
them prosperous. We believe that if 
the independent dealers and distrib- 
utors who handle our products find 
that we play square and that they 
prosper in their association with us 
our own business will prosper accord- 
ingly 


This leads directly to the fifth prin- 
ciple: Every supplier should consider 
carefully the selling his 
products to wunbranded distributors 


policy of 


and retailers at a price so low as to 
enable them to undercut and take gal- 
lonage away from his regular branded 
dealers. 1 am not questioning the 
granting of price differentials. When 
advertising costs, storage costs, and 
transportation costs differ, price dif- 
ferentials most certainly are justified 
But to my way of thinking, when a 
supplier establishes a differential on 
the same quality gasoline so great 
that unbranded retailers in a given 
locality can undercut his branded 
dealers severely and win gallonage at 
their expense, then that supplier is 
undermining his market for his 


branded products, and to me that 
looks like a poor business policy for 
the supplier. Obviously, this practice 
if long continued, can become de- 
structive to the over-all retail gaso 
line market in the area 


Perhaps you are now saying to 
yourself, “It would be fine if all sup 
pliers recognized that principle, but 
what can be done about it if they 
don't? I would answer that by saying 
there is only one way an unhealthy 
condition of this kind can be cleaned 
up. That is to rely on the natural 
economic forces of competition to 
make it unprofitable for him to con- 
tinue the practice. A couple of weeks 
ago, you may recall, Sun Oil Co. re- 
duced its tank wagon price on gas- 
oline in 13 states and the District 
of Columbia. It was our hope in so 
doing that we would be able to re- 
establish a condition in which the 
posted tank wagon price would more 
nearly represent the true wholesale 
price of gasoline and bring about 
& more normal retail gasoline mar- 
ket in the areas in which our prod 
ucts are sold 


Sixth: It is to the mutual advan- 
tage of both dealers and their sup- 
plier for dealers to handle the full 
line of merchandise offered by the 
supplier. Lest I be misunderstood, I 
mean that this should be a matter of 
the dealer's choice—-certainly not the 
result of any compulsion. This is 
nothing less than good business prac 
tice for each. The dealer profits from 
the supplier's advertising and mer- 
chandising efforts only if he is pre- 
pared to meet the demands of cus 
tomers who have seen the advertis- 
ing and ask for the products. On the 
other hand, the supplier's advertising 
is not likely to be worth the cost un- 
less his dealers do stock the adver- 
tised items and back up the adver- 
tising with station displays and di 
rect selling 

There is another reason why it is 
a good idea for a dealer to stick to 
his supplier's line of products. John 
Wanamaker, who was perhaps one 
of the greatest merchandisers who ev- 
er lived, years ago was asked why 
each of several brands of phonographs 
sold in his store was placed in a sep- 
arate department. He replied, “I have 
learned from experience that when 
a salesman is told to sell several dif- 
ferent brands of competing items, he 
doesn't do a good job of selling any 
This is a fundamental truth. You can't 
sell unless you are enthusiastic about 
your product, and you can't be en- 
thusiastic about several competing 
products all at the same time 


Seventh: In periods of severe price 
competition at the retail level, it is 
proper and desirable for suppliers to 
help their dealers to survive it. This 
follows logically from what I have 
already said about the mutuality of 
interest between dealers and sup- 
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Next Du Pont Gasoline Survey 
Due Week of July 23 


Refiners will start getting results of 
the latest Du Pont Quarterly Na- 
tion-wide Gasoline Survey on July 
23. 

Because interest in octane num- 
bers is running high, this issue of 
the survey has been eagerly awaited 

As an indicator of trends, many 
refiners will find it of particular 
value. 











AFTON D. PUCKETT 
Translates Lab Work 
Into Technical Service 


Afton D. Puckett coordinates the op- 
erations of the five district laboratories 
of the Du Pont Petroleum Chemicals 
Division in their performance of tech- 
nical services. He also supervises tech- 
nical work connected with the quarter- 
ly Motor Gasoline Survey. 

After receiving a chemical engineer- 
ing degree from Oklahoma A & M Col 
lege in’ 1936, Mr. Puckett became an 
engineer for the Tide Water Associ 
ated Oil Co. From 1941 to 1946 he 
served as fuels chemist and petroleum 
engineer with the National Bureau of 
Standards. He then worked on diesel 
fuel problems at the U. S. Bureau of 





Fast Legwork, Synchronized Teamwork 
Make Du Pont Gasoline Survey 
Accurate and Up-To-Date 


To be of interest and value to you, the news in your daily newspaper must 
be always fresh. The same is true with the Du Pont Quarterly Nation-wide 
Gasoline Survey which shows, by areas, the national trend in gasoline 
octane ratings and tetraethy! lead content 


Survey sompies ore purchased by Dv Pont representatives 
at the islonds of service stations with active turnover 


The whole survey operation — from 
sample collection to delivery of pub- 
lished results —is completed in 3 weeks 
or less. Working on such a tight sched 
ule takes highly synchronized team- 
work. And fast legwork, too. 

For efficiency, one man is generally 
responsible for the whole sample co 
lection in an area. But it's a big job 
and speed is imperative. In each of the 
five districts, from 100 to 175 individu- 
al samples are collected . . . all within 
48 hours. 

Dave Rickard, for example, flies 
many air miles every 3 months to pick 
up gasoline at 24 service stations in 
Denver, Colo.; Casper, Wyo.; Great 








Mines Petroleum Experiment Station 
at Bartlesville, Okla. 

In 1947 Mr. Puckett came to Du 
Pont to take charge of the studies of 
antiknock properties of motor fuels in 
the Du Pont Eoeubustion Engineering 
Laboratory at Deepwater Point, New 
Jersey. He is the author of several tech- 
nical papers on combustion character- 
istics of motor and diesel fuels. 





Falls, Mont. and Aberdeen, S. D. 

To enable the Du Pont representa- 
tive to make his rounds at top speed 
and efficiency, the sample cans ar 
tagged ahead of time. And they are alé 
ready waiting for him at the expres 
office when he arrives in the cities on 
his route. 

Extreme difficulties often have to be 
overcome to meet the schedule. An 
unusually heavy snowstorm dealt a 
tough problem to Herb Cissley. He 
had to get his car, which was securely 
snowed-in, out of his garage in a hurry. 
He finally had to hire a bulldozer to 
plow out the driveway. Some of the 
driveway surface got misplaced — but 
he made his collection on time 

Both the sample towns and the gas- 
oline brands are carefully selected. 
Source of supply and position in mar- 
keting area dictate the choice of cities. 
The brands picked are believed rep- 
resentative of the range of quality in 
the area. All samples are obtained from 
service stations appearing to have a 
reasonable turnover. And to assure a 
uniformly accurate trend, the same sta- 


ADVERTISEMENT —Prepared for the Petroleum Chemicals Division of E. |. du Pont de Nemours & Compony (inc.! 











Gasoline Survey 


tions are generally sampled for each 
survey 

Only a few hours after sarnples leave 
the marketers islands, they are being 
evaluated, Each of the five Du Pont 
District Laboratories shares in this 
work. Here they are te sted for both 
motor and research octane ratings, as 
well as lead content 

Working at top speed—checking and 
rechecking for acctracy the labora 
tory staffs take only about a week to 
test nearly 700 individual samples 
beth regular and premium 


As 2000 Os possible ofter collection, somples 
ore rushed to the neorest district loboratory 


While the testing is being done at 
the district laboratories, the Wilming 
ton staff is getting in gear for the big 
push ot compiling printing and mail 
ing the results. To save printing time 
“as many ot the forms “as ;ossible are set 
up before printing deadline. Only the 
final results have to be added at the 
last minute 

In addition to the regular survey 
report, a running account otf current 
trends in eight strategically located 
cities is published in graph form. These 
bar graphs show the average results of 
ill Du Pont quarterly survevs since 
1948 in Philadelphia Detroit, Chicago 
Tulsa, Houston, Denver, Los Angeles 
and San Francisco. The graphs are 
brought up to date with last-minute 
information for each publication of the 
survey 

The survey is one of the Du Pont 
services available to refiners and maz 
keters. When the next issue reaches 
vour desk, it can be extremely valu 
able to you in planning your marketing 
activities . . . with its timely, accurate 
picture of nation wide conditions. 
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Petroleum Chemicals Division @ Wilmington 98, Delawore 





“DULUX” TANK WHITE 
FOR GASOLINE 


Like many other Du Pont products 
Dulux” Tank White was formulated 
by Du Pont paint chemists especially 
with the petroleum industry in mind 
In developing a finish that would be 
suitable hoe gasoline storage tanks 
many factors had to be taken into 
consideration 

Perhaps the greatest single contri 
bution of “Dulux” Tank White is the 
savings it effects through cutting down 
gasoline evaporation losses from the 
tanks. This is made possible by the spe 
cial combination of pigments used in 
its formulation, which assures the whit 
est possible white, and the maximum 
ot light and heat reflection 


in “Dulux” Tank White, excellent | 


Du Pont Movie Library 
Available to Oil Co’s 


Movies are playing an increasingly im 
portant role in industry as selling 
tools, as personnel relations aids, and 
for explaining highly technical subjects 
simply and dramatically 

The Du Pont Petroleum Chemicals 
Division has now set up an extensive 
library of movies that have particular 
interest to the Petroleum Industry 


A scene from “The Du Pont Story.” This dro 
matic, technicolor movie emphasizes progress 
through research—troces the history of the 
Compony from its beginnings 


From automotive maintenance to safe 
ty ... from farming to factory “color 
conditioning” . . . from the prehistoric 
formation of oil to the properties that 
make a modern gasoline . . . these mov 





SPECIALLY FORMULATED 
STORAGE TANKS 


surface protection is imparted by the 
famous “Dulux” resin which resists 
cracking, checking and loss of adhe 
Shon 

Dulux” resin, too, slows down the 
wearing process of the paint . gives 
it a high degree of durability over long 
periods of time 

Another important quality of “Du 
lux” Tank White is its unusual resist 
ance to the fumes generally found in 
refinery locations. 

A self-cleaning characteristic of this 
paint tends to keep a tank farm looking 
its bright and shining best for long 
veriods of time. It also preserves the 
fiche and heat reflective qualities of the 
finish at a high level 


ies cover a broad variety of subjects 
related to petroleum and its uses. Films 
made for the U. S. Bureau of Mines 
and various petroleum companies “as 
well as Du Pont films, are included 

These films are available to you for 
your own use. And you can obtain a 
complete listing of the library from the 
nearest Du Pont Petroleum Chemicals 
Division District Office 





LITERATURE AVAILABLE 


The following is a partial listing of free 

Du Pont bulletins, reports, booklets 

and aids available to you. Address re 

quest to your nearest Du Pont Pe 
troleum Chemicals Division District 

Office. 

Du Pont Gasoline Antioxidants Nos. 5 
6 and 22~—describing their use and 
application for improving gasoline 
storage stability Serial A-513 

Blending calculator for Du Pont TEL 
Compound (Aviation Mix) 

Serial A-1210 
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Better Things for Better Living 
. . . through Chemistry 
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Petroleum Chemicals 
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New York, N.Y 
Chicago, tf! 
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Hovsten, Tescs 
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HOW TO WORK WITH DEALERS 





pliers. Gasoline price wars sometimes 
rampage beyond the bounds of eco- 
nomic reason. When this happens, it 
is good policy for suppliers to protect 
their outlets by helping their dealers 
meet the situation and stay in busi- 
ness 


Sun put this principle into opera- 
tion throughout its marketing terri- 
tory last year when, in the face of 
severe retail price cuts, we offered 
affected Sunoco dealers wholesale dis- 
counts so as to guarantee them gaso- 
line margin of three cents. Later we 
raised that guarantee to three-and-a 
half cents, and recently we again 
raised it to four. In this way we 
shared with Sunoco dealers the bur- 


who supply and sell petroleum prod- 
ucts perform a function which is of 
paramount public ‘importance. Our 
business is essential to our nation’s 
life, and we, therefore, have a deep 
responsibility to serve the public in- 
terest to the best of our ability. And 
the only way we can be positive that 
we are best serving the public inter- 
est is to be competitive among our- 
selves 

After all, what is competition but 
simply an effort to offer better prod- 
ucts and services at more reasonable 
prices? And isn't that precisely what 
we must strive always to do in order 
to improve our service to the public? 

The greatest mistake we could 
possibly make would be to set up 4 


system of control designed to circum 
vent competition, even if that were 
possible under the law, If, for ex- 
ample, you all agreed to uphold a 
price umbrella, what would be the 
consequences ? D 

First, efficient and inefficient op- 
erators would be placed on a par 
The inefficient would be protected, 
but the efficient would be penalized 

Second, many new dealers would 
crowd in under the umbrella. They 
would share with you the available 
business, thus eliminating the possi- 
bility of profits for anyone. Some 
would come in with the intention of 
finding ways to lower prices and to 
build a larger volume business, as 
some multipump stations have already 


den of the price war. Actually, we 
took the brunt of the cost. I might 
add that we are fully resolved to 
abide by this principle as long as it 
is necessary to enable our dealers to 
meet their competition 


FOR QUICK-OPENING, TIGHT-CLOSING, POSITIVE-LOCKING MANHOLES 


“Mauboy Pid Neb 


no matter 
who 


Eighth: Both dealers and suppliers 
should engage in unremitting effort 
to improve their economy of opera- 
tion. The importance of this principic 
lies in the fact that when the dealers 
and supplier both jointly and indi- 
vidually find means to cut their costs 
by more efficient operation, they in- 
erease their competitive strength 
Their businesses then become more 
profitable, which in turn provides 
them with the resources for expan- 
sion and improvement 


Write the words “Manholes by 


Philadelphia Valve” into 


builds your 
tank. trucks 


your 
order, These quiyk-opening man- 
holes are absolutely tight. They 
surpass every fire underwriter’s 
They 


easily and quickly, They are built 





standard, open and close 

Many economies which can be ef- 
fected in the service station business 
necessitate the cooperation of dealers 
and supplier. For example, great 
economies can be secured in delivery 
costs through well-scheduled night de- 
liveries, which require the dealer's 
co-operation. Large drops per station 
can bring great savings, and this re- 
quires the installation of sizable un- 
derground storage and the provision 
of large trucks by the supplier, while 
the dealer must have sufficient work- 
ing capital to pay for large deliver- 
les 


to outlast the tank 
a 1 2 10° om Each type of manhole is simple, 
6%", 8", or 10" fu 
Openmg. A slight turn 
of locking ring oper 
@nd chore. cover 


strong, and foolproof. Covers are 
leakproof, Covers and plugs are of 
malleable iron or heat-treated alu- 
No 


"5-in-1” vents automatically close 


eernrrr--- minum. cast iron is used. 





Manhole 


Size 12" « 16" with 
10° All opening. Self 
dosing, with positive 
locking device 
Opened by roising 
lever on either side 


if truck upsets, and will release 
under 6 Ibs. pressure to prevent 
explosion in case of fire. Gaskets 

Incidentally, both of these forms 
of economy, as well as others, were 
pioneered by Sun in cooperation with 
Sunoco dealers. They are in line with 
our basic marketing policy of mini- 
mizing the number of our outlets 
while maximizing the gallonage sold 
at each 


are easy to keep tight. 
Philadelphia Valve manholes are 
omer nw KK - 


14” Diameter 
Self-Closing 
Manhole 


For heavy fvel-oll 
tents. Self-closing 
with positive locking 
device. To open, if 
ether lock orm and 
rome cop 


standard with many major oil com- 
panies from coast to coast. Make 


them standard on your tank 


trucks, too! 
The last principle is: Dealers and 
their supplier, each individually and 
both jointly, should strive unceasing- 
ly to sell products that in price, qual- 
ity and with service have a value as 
great or better than those offered by 
any competitor. By following this 
principle we can be certain that we 
will merit and will receive public 
support that will register both in our 
tills and also, if the issue should 
arise, in the nation’s ballot boxes 
We should never forget that 


Send for catalog 170 for descrip- 


tions and engineering drawings of 


all Philadelphia Valve Company 





products. 


PHILADELPHIA VALVE COMPANY 


3415 Aramingo Avenue, Philadelphia 34, Pa. 
Pacific Coast Distributors: 


Ol Marketing Equipment Co., 325 Fremont Street, Son Francisco 5, Californie 


we Howard Supply Co. 5125 Senta Fe Avenue, Los Angeles 11, Colfornie 
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done here. They are the ones who 
would profit most from your umbrella 
Day by day, as their volume built up 
and their costs per gallon went down 
they would be gaining strength, whil 
you, with volume dropping and costs 
per gallon rising, would become pro 
gressively weaker 

Third, the public would be against 
you. Resentment at your non-com 
petitive prices would rise, and in the 
end, if the umbrella didn't fold up 
from your own lack of support, the 
public would demand that government 
tear it down. In the meantime, you 


would have lost one of your greatest 
assets—the goodwill of your cus- 
tomers 

I want also to stress that no solu- 
tion is to be found by attempting to 
set up a legal monopoly fashioned 
after the utilities. Such an idea is ab- 
horrent to oi] men because it is a de- 
nial of all the principles which have 
enabled this business to grow in serv- 
ice to the American people. Moreover 
it is filled with pitfalls and traps for 
you. The State does not grant the 
powers and privileges of a legal mon- 
opoly without exacting a price. One 


1915 MODEL AT WORK 


There's Something of this Old Work- 
Horse in Every VIKING PUMP 


This old-timer probably does not look like the Viking pumps you 


are now using, and of course looks much different than the new 


Vikings that would help you with your present pumping problems. 
In spite of looks, something of this old work-horse has always 


been built into every Viking pump. 


The ingredients of thot 


something” are: ONE, the operating principle (most copied of 
all rotary pump designs) and TWO, the old-time skill and work- 
manship of generation after generation of expert craftsmen which 


is bred into every Viking that has ever been built. 


When 


you specify Viking, you are 


sure of a good name, a good product 


and good pumping service. 


Send for 


free bulletin B400R today! 


Pume Company 
@-telel am ae lit: 


lowa 


price is that the utility must pro 
vide service where required by the 
governing commission regardless of 
whether that service represents a 
loas to the utility or not. If certain 
operations result in a loss, the utility 
is supposed to make up the loss by the 
rates it is permitted to charge on 
other phases of its business. Ob- 
viously, no service station operator is 
going to operate at a loss just be- 
cause some other operator is making 
up his loss at another location. An- 
other price is that a commission 
would decide who could engage in the 
service station business and who could 
not. As a “utility” you would be sub- 
ject to the commission's discretion 

These are but a few of the pitfalls 
of attempting to circumvent compe- 
tition. The safe thing, the profitable 
thing, is to be competitive and thus 
secure your future with the anchor of 
public interest 

(Mr. Wright revealed during his 
talk that out of all service stations 
handling Sunoco products in the U.S 
over 99% are operated by indepen- 
dent dealers. Of these, 76% are either 
owned by the dealer or leased by him 
from a third party. The other 24% 
are stations in which Sun has a real 
estate interest. Mr. Wright pointed 
out that many of the latter are out- 
lets the company is helping the les- 
see-dealer to purchase as his own.) 


Financier Is on Trial 


On Stock Fraud Charge 

NEW YORK.-Serge Rubinstein, in- 
ternational financial operator, went 
on trial June 25 in Federal Court 
here on charges of mail fraud and 
securities law violations involving 
manipulation of stock of Panhandl 
Producing and Refining Co 

The offenses of which he is ac- 
cused allegedly began about Oct. 10 
1945, and continued to about Jan. 1 
1947 Broadly, the government 
charges are that Rubinstein profited 
to extent of some $3,000,000 by arti- 
fically building up acceptance for 
Panhandle stock, selling out when it 
reached a high market level, and also 
selling it “short"—selling shares he 
didn’t own and making delivery by 
buying later at a lower price. 

The defense takes the position that 
the stock enjoyed a natural rise in 
the market, and that deals developed 
by Rubinstein for Panhandle which 
turned out badly did so through cir 
cumstances which Rubinstein could 
not control 

Rubinstein gained control of the 
company in 1942, buying 147,000 
shares of stock from the government 
which had acquired it on tax default 
The company absorbed Panhandle Re- 
fining Co., its chief operating subsi 
diary, in September, 1947, later ac- 
quiring through merger the proper- 
ties of Ceniza Oil & Gas Co,, Houstor 
and Red Bird Oil Corp., Tulsa 
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Tankermen to Get Pay Hike 


NEW YORK Base wages on tank- 
ers are to go up 8%, and a “walk- 
down” of the 48-hour work week to 
40 hours is to be started July 15 / / / / / / 
At least “principal” tanker oper- 0) / Ti H@OC Olt ¢ ampoule ¢) 
ating companies have agreed to ad- 
just their contracts thus in accord / . // . / 
with terms won recently for dry cargo W100 ed ) wails L0 pi OUMCE 
seamen, says National Maritime 
Union (CIO) . / hie 
Work week is to be cut to 44 hours cf bette } whi i¢ aii 
July 15, and 4@ hours next Dec. 15 
Larger tanker operators reportedly 
initiated contract adjustments, fol- 
lowing dry cargo settlement, although 
their three-year contracts are not to 
expire until June 15, 1953 
NMU expects smaller operators, to & O Vi PA be E 
whom it now is talking, to fall into 


line 


Sinclair Orders 2 Tankers ORONITE ADDITIVES 


NEW YORK—-Sinclair Refining Co 
has awarded contract to Bethlehem 
Steel Corp. for construction of two 
25,000 deadweight ton ocean-going 
tankers 

Vessels will have a capacity of 
210,000 bbls. of gasoline or 175,000 
bbls. of crude oil, will be able to carry 
three grades of refined products, and 
will be equipped with heating coils to 
permit carrying residual fuels 

Although about 2,000 deadweight 
tons smaller than standard super- 
tankers, added flexibility and speed 
are expected to enable them to carry 
about the same amount of crude oil 


annually as the larger vessels COMPANY 
NFPA Publishes Fire Rules 


Three pamphiets covering safe ure 
of oil and other flammable liquids 
have been printed this year by Nation- 
al Fire Protection Assn., and are for 
sale. The pamphiets are 

1. Suggested Ordinance for the 
Storage, Handling and Use of Flam- 
mable Liquids—.Adopted by the as- 
sociation at its May meeting in De- 
troit, the ordinance is suggested for 
enforcement by city fire departments 
and building departments. Price 50c 

2. Standards for the Installation of 
Oil Burning Equipments. Price 3% 

3. Standard for Warning Labels for 
Containers of Flammable Liquids 
Price 10c 

Discounts are given fur quantity or- 
ders. Address of the association is 60 
Batterymarch St., Boston 10, Mass 


Statistical Bulletin Out 


NEW YORK—-Annual Statistical 
Bulletin giving figures on production, 
consumption, stocks, imports and ex- 

yrts of crude oil and products for 
pos has been issued i API New ORONITE CHEMICAL COMPANY 
bulletin contains figures on petroleum 28 SANSOME ST. SAN PRANCISCO 4. CALIF. STANDARD Oll 6106. LOS ANGELES 15, CALIF. 
industry operations from 1918, but 30 ROCKEFELLER PLAZA, NEW YORK 20.N.Y 600 5. MICHIGAN AVENUE, CHICAGO 5, 1A. 
due to its size, it will be necessary in 824 WHITNEY BLOG, NEW ORLEANS 12, 1A. 
the 1952 printing to eliminate annual 
figures for some of the earlier years 
API said 
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Insist upon a coupling that’s as good as the hose 


The fuel oil and distillate hose you get today will 
last a long time. So buy couplings that provide long 
life and safety. 

Insist upon permanently-attached couplings to be sure 
of a positive static connection. 

Insist upon Scovill couplings to be sure of a gas-tight 


connection and to protect the hose against damage 
from fixing. 

Write this style number on your order for hose— 
“Scovill 520-H couplings”. Write us for Bulletin 520-H. 
Scovill Manufacturing Company, Merchandise Divi- 
sion, 81 Mill Street, Waterbury 20, Connecticut. 


Note broader area over which coupling 


THE BROADER GRIP SAVES THE HOSE LIFE gripe hose. Maximum compression with- 


out cramping. The hose will stand more 
flexing without weakening. Other Scovill 
features: Lock-on ferrule becomes integral 
part of coupling, making gas-tight seal. 
Wide range of ferrule sizes. Coupling 
machined from solid brass forgings. I.D. 
of coupling same as nominal L.D. of hose 
—rigid, uniform, full-flow area. 


SCOVILL TRIPLE-TESTED Coaplinge 
GIVE MAXIMUM FLOW, SAFETY AND HOSE LIFE 


TRIPLE TESTING PROVES SCOVILL DEPENDABILITY 


PRESSURE tes! proves Scovill FLEXING test proves Scovill PULL test proves Scovill cou- 
coupling holds beyond burst- coupling does not weaken pling holds beyond tensile 
hose 


ing pressure of hose 


strength of hose 
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Mr. Klay 


Thirty - five - year-old Donald W. 
Klay is not only a director and credit 
manager of The Parks Klay Oil Co., 
Lima, Ohio, but is a director of the 
company’s TBA business, is opera- 
tions manager of two service stations 
employing 15 people, and handles all 
company advertising 

Since his father organized and has 
managed the Parks Klay company 
for the last 30 years, young Klay has 
literally grown up in the oi] jobbing 
business and was even taken to his 
first oil convention before he was of 
school age! 

Although enthused about the oil 
industry, he feels that government 
controls, economic independence of 
labor and bad business practices 
make it difficult for young men en- 
tering the jobbing field 

Born in Toronto, Canada, Mr. Klay 
has lived most of his life in Lima and 
attended public schools there. He is 
a graduate of Ohio Wesleyan Univer- 
sity at Delaware, Ohio. 

During World War II, he served 
with the U. 8. Army Ist Armored di- 
vision, and spent three of his four 
and a half years of service overseas, 
where he participated in the African, 
Tunisian, and Italian campaigns 

Mr. Klay was married in the spring 
of 1945, while on a 21-day furlough 
and is now the proud father of two 
children, William, 4, and Barbara, 2 

Besides his family and business, 
Mr. Klay devotes time to civic activi- 
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ties. He is vice president of the Ju- 
nior Chamber of Commerce, chair- 
man of the classification committee 
of the Rotary club, chairman of the 
advancement committee for the Boy 
Scouts and a member of the Credit 
Managers Association of the Better 
Business Bureau 

Parks Klay Oil Co. owns bulk 
plants in Lima and Bellefontaine and 
operates in the vicinity of these 
towns. 


Robert Oakley, South Side Petro- 
leum Co., Chicago, seems to be win- 
ning a lot of golf tournaments this 
year He had a low of 73 at the 
match between Wisconsin Petroleum 
Assn., and Chicago Oil Men's Club re- 
cently, and is now the owner of the 
BODA cup, awarded by the Burning 
Oil Distributors Asan. during its re- 
cent golf match with Chicago Oi) 
Burner Assn 

At this match, Paul Doepel, Braun 
Bros., Evanston, won the COBA cup 
with his score of 85. Frank Belmont, 
Braun Bros. won first low gross prize 
in the field with a score of 74 and 
John Wagner, Kutten Oil, Wilmette 
won second low gross with an 81 

Under Peoria system, H. E. Me- 
Guire, Socony-Vacuum, Chicago, won 
the Old Timer’s cup 

> >. > 

C. A. L. Walker, a vice president 
of Great Lakes Pipe Line Co., has 
retired and will remain with the com- 
pany on a consultant basis 

G. A. Welsh, former assistant traf- 
fic manager of Great Lakes Pipe 
Line, has been appointed traffic man- 
ager 


ORGANIZATIONAI 


Frank FP. Me- 
super- 

visor of Gulf Oil's 
company - operat- 
ed service sta- 
tions in seven 
Gulf divisions 
has retired after 
46 years with the 
company 

Mr. McLaugh- 
lin started with 
Gulf in 1905 as a 
file clerk. In 1913, 
when Gulf opened 
its first drive-in service station in 
Pittsburgh, Mr. McLaughlin was 
made manager 

As supervisor of Gulf stations, he 
was in charge of all phases of opera- 
tion of company-operated stations in 
37 states 


Mr. McLaughlin 


Harold ©. Hose has been made as- 
sistant to A. C. Long, executive vice 
president of Texaco. Mr. Hose has 
been with Texaco since 1927 

H. H. Arnold, Jr.. is now manager 
of Texaco’s Eastern Hemisphere 
foreign operations, He has been with 
the company since 1927 

> . > 

Geddings Cushman, {fr., 
manager of Aiken Petroleum Co 
Aiken, 8. C., who was featured in a 
“Young Jobber” sketch in NPN, Jan 
18, 1950, writes us that he recently 
opened three new service stations 
and has added delivery equipment 

Mr. Cushman also tells us that the 
company's gasoline sales have in- 
creased 20% in the last five months, 
because of defense plants being built 
in that territory 


genera) 


PLANS for the lowa OIC get under way as first chairman 


Paul I. Adcock, left, of Mid-Continent Petroleum, Waterloo, meets with vice chairman 


V. W. Smith, center and co-chairman Glenn K. Burrows at Des Moines. 


Mr. Smith, 


president of the lowa Independent Oil Jobbers Assn., is head of V. W. Smith Oils at 


Ankeny. Mr 


Burrows is with Socony-Vacuum in Des Moines 





CITIES 


SERVICE 
Breaks the Record 


Never before has the initial 


run of any catalytic cracking 
unit continued for 785 days. 


This new operating record — 
from April 9, 1949 to June 4, 
1951 — stands to the credit of 
the Cities Service East Chicago 
refinery. 


This record reflects the pro- 
gressive technology that 
makes Cities Service one of the 
fastest growing oil companies 
in America. 
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EXECUTIVES GUIDE ONC 
here are, left to right, front row 


Chalmer Burns, president, Hartol Petroleum; George D 


ACTIVITIES—Members of New York-New Jersey OI 


Water; and A. W. Rich, Fuel Oil Distributors Assn. of N. J.; middle row: Henry F 


James FE 


Steering Committee get together 
Hershel C. Smith, president, American Oil; Frederick Grinnell, OIC district representative; W 
McDaniel, Socony-Vacuum, and district chairman; F 


Frame, 


Shown 


F. McCabe, Tide 


Brandli, president, Cities Service Company of 
Pa.: Harry B. Hilts, Empire State Petroleum Assn.; H. L. Schwartz, president, Paragon Oil; Peter | 
stein, Socony-Vacuum; John Dressler, N. J. Gasoline Retailers Assn.; 


Morell, Texaco; Q W. Rege- 
I. Gasoline Retailers Assn.; H. B. Van 


Cleve, president, Maritime Petroleum; and Kenody R. Ware, Sun Oil; back row: Warren Drew, Gulf Oil; L. T. White, Petroleum 


Advisers; J. L. Lenker, Gulf Oil; and New York State OIC chairman; Philip H 
Butler, president, Coastal Oil; W. W. Bryan, Esso; and John Harper, president, Harper Oil. 


Schepp, New York Oil Heating Assn.; 


Wiley 
W. M. Amos, Gulf Oil and New Jersey 


State chairman was not present when the picture was made 


George M. Boyer, president of Boy- 
er Petroleum Co., Des Moines, reports 
his new office, service department and 
warehouse are now in the final stages 
of construction 





COMING MEETINGS 
atULy 
National Off dJobbers Council, Claridge Hotel 
Atlantic City, July 17-19 
AUGUST 


seciety of Automotive Hagterers, West Conant 
neeting, Olympic Hotel, Seattle, Wash Aug 


Congress of Petroleum Hetailers, 
Sherman, Chicag Aug. 21-24 
SEPTEMBER 
cmt Industry ‘ 4 . Waldort- 
Astoria Hotel, New York, Sept. 5-5 
Kansas Off Men's Asen., Hotel Warren. Salinu 
Kans Sept. 6 
Michigan Vetroteum Assn., annua! fa on 
ention Ramona Park Hote Harbor 
Springs, Mich Sept. 6-7 
Seciety of Automotive Engineers, tractor and 
production forum, Hotel Schroeder, Milwau 





ia meeting 
}, Sept 


Gas Assen. of America, 
vie Hote Oklahoma 


Compeounders Assen annua 
meeting, Detroit-Leland Hotel, Detroit, Sept 
4-26 

(hie Petroleum Marketers Asan 
mference and golf tournament 
Hotel, Akron, Sept. 25-26 

4 Industry TRA ‘Group Midwest Section 
meeting, Chase Hotel, St. Louis, Sept. 27-25 

OCTOBER 

National Assectiation of (i Equipment Jobbers. 
fall meeting, Sheraton Hotel, St. Louls, Oct 


annual ful 
Mayflower 


7-9 

Indiana 1 Petroieum Assn., fall con 
vention, Hotel Severir Indianapolis, Oct 
11-12 

1 Pregress Week, Oct 14-20 

American Petroleum Credit Asen., 27th annual 
onference, Adolphus Hote Iallas Tex 
Oct. 15-17 

Pennsytvania Petroleum Asen.. «ixt! 
meeting, Pocono Manor Inn 
Pa.. Oct. 21-23 


annua! 
Mount Pocono 
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William L. Ainsworth, Ainsworth 
Brothers, Wichita, has been re-elected 
chairman of the Kansas PIC. J. B. 
Smith, vice president of Vickers Pe- 
troleum, Wichita, was re-elected vice 
chairman and C. E. Holmes was re- 
elected executive secretary for 1951- 
52. 

Other members of the Kansas PIC 
are: W. E. Bybee, Texaco, Wichita; 
A. C. Carpenter, Lesh Oil, Ottawa; W. 
H. Fiske, Sinclair Refining, Topeka 
D. C. Fleming, Skelly, Wichita; George 
Peterschmidt, E) Dorado Refining, El 
Dorado; W. L. Lesh, Kanotex Refin- 
ing, Arkansas City; J. D. Phillips, 
Phillips Petroleum, Wichita; H. K. 
Phipps, Socony-Vacuum, Wichita; C. 
C. Smith, Standard Oil, Wichita; and 
H. E. Zoller, independent oil operator 
Wichita 


. . * 


Lowell Crabb, Crabb Oil Co., Wag- 
ner, 8S. Dak., possessed $50 and youth- 
ful determination when he started his 
business in 1931 he was 17 
years old at the time 

Mr. Crabb is a vice president of 
the South Dakota Oil Men's Assn... 
and a director and vice president of 
the Associated Motor Carriers of 
South Dakota. 


William D. Bickham, secretary of 
Socony-Vacuum, has been appointed 
a vice president of the American So- 
ciety of Corporate Secretaries. Mr. 
Bickham also was made a member of 
the board and the executive commit- 
tee 


David Champion and Donald Curtis 
of Champion Service Stations, Bridge- 
ton, N. J., have expanded their pres- 
ent service station facilities to in- 
clude show room, offices and three 
additional bays. 

> > . 

Tom Reed, formerly with Black 
Eagle Oil Co., Milwaukee, is now gen- 
eral manager of Motor Fuel Service, 
Inc., Canton, Ohio. The company is 
constructing its third service station 
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Lloyd R. Guerra, vice president and general manager, Cantlay and Tanzola, Inc., 
and Western Truck Lines, Inc 


Oil Transport Veteran Heads Tank Truck Carriers 


Lioyd R. Guerra, president of the National Tank Truck 
Carriers, Inc., is not only a veteran in the transportation 
ndustry but spent six years working for an oil company 

This was from 1923 to 1929. when he was traffic man- 
ager of Pan American Petroleum Co., Los Angeles 

Now vice president and general manager of Cantlay 
and Tanzola, Inc., Los Angeles, one of the largest tank 
truck companies on the West Coast, and vice president 
and general manager of Western Truck Lines, Inc.. Mr 
Guerra still feels a deep and personal interest in the oil 
industry. He believes the purpose of the National Tank 
Truck Carriers, Inc., is not only to improve the general 
welfare of all tank truck carriers throughout the country, 
but to give full co-operation to the oil industry on trans- 
portation problems 

One of the founders of NTTC, Mr. Guerra has been 
& member of its board of directors since it was organized 


in 1945, and has served as vice president for two years 

He was instrumental in adding a transportation cours« 
to the curriculum of the University of Southern Califor- 
nia’s College of Commerce, where he has lectured on 
transportation 

He has been active in the transportation division of the 
American Petroleum Institute and is president of the 
standing rate committee of the Tank Truck Operators 
Tariff Bureau. During World War Il, he was a consult 
ant to the Office of Defense Transportation 

Mr. Guerra is a native of Bay St. Louis, Mississippi 
and is an alumnus of St. Stanislaus College. He and his 
wife make their home in Los Angeles and have a daugh 
ter who is a student at the University of Southern Cali 
fornia. He is a member of Sigma Beta Chi professional 
transportation fraternity and the Jonathan Club of Los 
Angeles 
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Trucks with Eaton 2-Speed Axles ‘moke 
time", not only on the open highway, but in 
city traffic as well. Even more important, 
Eaton 2-Speed Axles save wear-and-tear on 
engine and power transmitting parts; keep 
trucks in service, and add thousands of miles 
to vehicle life. Many exclusive features com- 


Ue 
mum maintenance cost. Planetary gears dis- 
tribute loads over several gear teeth, dividing 
the stress. Positive lubrication, even at slow 
speeds, reduces friction wear. Ask your truck 
dealer to explain how Eaton 2-Speed Axies 
pay for themselves over and over. 


EATON 
AXLES 


& 


———— 


lxle Division 





EATON MANUFACTURING COMPANY 


CLEVELAND, OHIO 


e. 





Look what one of 


television's outstanding 
quiz programs 


does for Pure Oil Jobbers and Dealers 


wins friends 
R——— Ke 


This picture was taken while the wit and 
wisdom were flying fast on a recent program 
of the popular TV show, “Who Said That?” 

It shows moderator Bob Trout. . . guest 
experts Vice-President Alben Barkley, H. V. 
Kaltenborn, Senator Kenneth Wherry... 
regular panel member John Cameron Swayze. 

"Who Said That?"’—widely acclaimed as 
one of the most interesting, entertaining, 
adult programs of its type—is sponsored 
over 17 NBC television stations from Minne 
apolis to Miami by The Pure Oil Company. 


builds business 
Pe ll 


This picture shows how Pure Oil products 
and services are sold on “Who Said That?” 

It shows a panel of Pure Oil dealers telling 
lovely moderator Kay Westfall about Pure 
Oil’s timely “‘Car-Saver”’ Service. 

Commercial messages like this reach a vast 
and growing audience of potential buyers— 
help create prospects and clinch sales for 
Pure Oil jobbers and dealers. 


the sure motor il 


Network television is just one phase of 


Pure Oil's vigorous and effective advertising Be sure 
rogram, which also includes network radio... ° 
prog with Pure 


highway posters... local newspapers... 
and point-of-sale station displays. 

With support like this, no wonder Pure Oil 
jobbers and dealers are surer than ever in 1951! 


THE PURE OIL COMPANY Surer than ever in "51! 





